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It’s certainly good to report on success stories. Here’s one we should all copy, 
courtesy of Irv Felner, a member of an unnamed APS Chapter.

“I think the APS could mount a campaign to have all clubs contact their local 
school system to see if they could establish after school stamp classes.”

“A couple of my grandkids attended such classes in chess in their schools, but 
there is nothing for stamp collecting beginners. I sent the APS beginners kits to 
a couple of kids. One wanted to fi nd out what “mint” meant, and another didn’t 
know how to attach the hinge to the album and stamp. This might bring in some 
young collectors to the hobby.  Another kid — not a relative — has become an avid 
collector after receiving the kit.”  

Exhibiting Challenge
Noted national and international philatelic judge Roger Schnell has suggested 

that local clubs hold a one-frame exhibiting contest within their state at a WSP 
show. It could turn into a fun club project. Rules would set the theme and dol-
lar amount limitation of items to be shown. Another twist would be to have all 
participating clubs use the same assortment of philatelic items and ask that they do 
something creative with them.   

Diversify Your Club’s Stamp Show Bourse
Let’s face the facts. Attendance at stamp shows, and for that matter most hobby 

shows, continues to decline. It’s a combination of an aging population and collec-
tors fi nding other avenues of buying and selling, especially over the Internet.

I’m convinced that one of the ways of combating this is to join forces. There’s 
nothing wrong with a bit of cross-pollination among hobbies. Why not invite deal-
ers of postcards, ephemera, coins, and related items to join you?

The Rochester Philatelic Association is looking into just that. We sponsor 
ROPEX every June and typically have around 40 dealers. It’s a national show, with 
turnover of about 10 dealers from year to year. Attendance isn’t falling off, but it 
isn’t growing either. Our regular dealers don’t like us bringing in “competition,” 
but we need to fi ll all the tables to meet our budget. 

Several of our regular dealers also sell coins, formerly “verboten” at our show. 
A thorough review of the World Series of Philately rules was made, and even our 
show committee was surprised that, contrary to what we had thought, there are no 
restrictions on what dealers can sell. So we’re encouraging dealers to bring their 
coins (and customers) to ROPEX 2005, and also are testing the waters by inviting a 
handful of other well-known local numismatic dealers to give us a try as well.

Chairman’s Column, by Tom Fortunato

Wishing You a
Happy and Prosperous

New Year
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• Further Information — The CAC Newsletter is a 
quarterly publication of the Chapter Activities Com-
mittee of the American Philatelic Society. Further in-
formation on the Chapter Activities Committee or on 
Chapter club membership in the APS is available from 
the Committee members listed on this page or from the 
APS, 100 Match Factory Place, Bellefonte, PA 16823.

• Address Changes — Any address changes for 
Chapter mailings from APS should be sent to 
APS Headquarters at the address above or  phone 
814-933-3803, or fax 814-933-6128. Please do 
not send address changes to committee members.

• Reprinting Policy — Individuals or Chap-
ters are welcome to reprint material from the CAC 
Newsletter, with proper credit given to the source.

• Copies of the CACN — Subscriptions of the CACN 
are available from the APS for those dedicated club 
members who want newsletters of their own. Cost is 
$8 per year. Send a check payable to the APS, attention 
CACN Subscription and specify CAC Newsletters.
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If you’re the editor of your club’s newsletter, 
you’re probably also the printer, society reporter, 
advertising manager, publisher, copy editor, dis-
tributor, writer, layout supervisor, pencil sharpener 
and coffee brewer. It does tend to be a one-person 
job. If you’re not the editor, get the person who is a 
modicum of help — just a smidgen!

In this article, I’m going to concentrate on con-
tent and make some reference to other articles in 
the APS Writers Unit 30 (WU30) journal, The Phil-
atelic Communicator (PC), that might prove helpful 
to an editor. These are noted parenthetically.

Why Bother?
What’s the purpose of a stamp club newsletter? 

Perhaps enhancing the enjoyment of belonging to 
the group by its members is the “bottom line.” 
Keep this objective in mind as we consider vari-
ous aspects. The newsletter is a link between the 
club and the members.

Frequency
Ideally, a monthly publication would be 

great! However, considering the effort and cost 
of postage, a monthly schedule may be a bit too 
much of a challenge. Going to the other ex-
treme, a quarterly may not be frequent enough 
to really sustain interest in the club. In fact, one 
quarterly newsletter may not “survive” until the 
next one is published. Bimonthly may be the 
most practical. If you do have to go to a quar-
terly, consider reminding members of meetings 
and programs with a postcard between newslet-
ters.

News
Keep the members up-to-date about what’s 

going on in the club, in the hobby, and with oth-
er members. For example: John X was a judge at __PEX; 
Doris Y’s collection of early Tibet is being sold at auction by ___; 
a warm welcome back to Mort and Linda Z on their return from 
a winter in _____; The door prize of a packet of stockcards at the 
last meeting was won by Mike S; and so it goes. Take note of 
who is exhibiting and their awards. Careful though — if 
a member is upset because they didn’t receive the award 
level they thought they deserved, there is no sense “rub-
bing salt in the wound.”

It’s tough to compete with a big weekly, like Linn’s, 
for major news items, but then not everyone subscribes 
to Linn’s. If there is something of note that is timely, vis-
à-vis your publication schedule, include it.

Technical Points
Proper punctuation, spelling, grammar, and stan-

dards are all conducive to an enjoyable publication. The 

misuse of a word, wrong tense or misspelling can jar a 
reader and really distract from the author’s message. A 
good reference and careful proofreading are very helpful 
here.

For a reference, you really can’t beat The Chicago 
Manual of Style (reviewed in the third quarter 2003 PC). 
However, if the price tag of $55 is a problem, most dic-
tionaries have a compact but useful style guide. My aging 
Webster’s has a fi fteen-page “Handbook of Style” at the 
back of the book.

When it comes to proofreading, some of us are gifted 
and some (like myself) are not. I do my best proofreading 
after the article or journal has been published! Help from 
a third party who has not been associated with the writ-
ing or editing is valuable.

“To err is human.” Remember that before taking an 
editor too harshly to task. Even the venerable New York 
Times will have the occasional typo.

Some Thoughts on Newsletters by Joseph E. Foley
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Meetings
There are two ways that we should report on meet-

ings. One is to announce what is going to happen and the 
other to describe what did happen. A good description of 
future programs can really help build attendance and 
participation. It should go without saying that having a 
good program is essential here. Get together with the 
program chair and do a little advance planning. Try to 
avoid “To be Announced” or some other lame excuse for 
not having something planned. If you fi nd that you are 
running short of ideas contact the APS Chapter Activities 
Committee.

A good but concise account of what took place is 
equally important. This accomplishes three things:

• It’s an update for those who were unable to attend 
the meeting.

• It acknowledges those that went to the trouble of 
putting the program on.

• It may well serve as an enticement to some to at-
tend the next meeting (“Gee — I wish I was at that 
meeting!”).

Many clubs have the business aspects taken up at a 
separate board meeting. If this is the case, then a succinct 
account of what took place at such a meeting should be 
published. We live in an open society and are the better 
for it. The members should be briefed on what is going 
on.

Graphics
Ours is a visual hobby and good graphics are really 

essential to any type of philatelic publication. Many, per-
haps most, stamp club newsletters are printed on a pho-
tocopy machine. Some of the newer digital machines can 
produce acceptable quality (see below Bill Bauer’s letter 
in the fi rst quarter 2003 PC). Others range from poor to 
downright terrible, unless the master copy is a halftone 
(see 12.4 in the Chicago Manual). The reason is that these 
machines only show black or white. Gray is totally ab-
sent. On occasion a successful illustration of an intaglio-
printed stamp can be made from this type of equipment; 
there are no real gradations of color in intaglio. Never-
theless, there is no consistency.

Testing may help. Make one photocopy from your 

master to check quality (or lack of quality). If the result 
is poor and attempts to improve are not successful, con-
sider running the article without the illustration.

Karen Weigt’s “The Challenge of Scanned Graph-
ics for Low-Budget Publications” had some excellent 
guidance (fi rst and second quarter 2001 PC). Larry 
Goldberg’s “Imaging . . . the Way I See it” and Jean 
Walton’s “Some Thoughts on Graphics” are also helpful 
(fi rst and fourth quarter 2002 PC).

Page and Font Size
An 8½ x 11-inch page size is standard and offers the 

most fl exibility and economy. The Philatelic Communicator 
is printed on a double size sheet, 17 x 11 inches. This can 
create a bit of a problem when you have more material 
than will fi t in sixteen pages, but not enough for twenty. 
Using 8½ x 11 inches, you could “settle” at eighteen. 
Some use a folded 8½ x 11inch sheet to produce a page 
of 5½ x 8½ inches, a rather awkward size.

With an 8½ x 11-inch page size, consider two or 
three columns. A single column that wide is diffi cult to 
read. There are some interesting arguments concerning 
ragged vs. justifi ed right margins, but really, this is the 
editor’s choice.

The font and size in The Philatelic Communicator are 
Times New Roman with a size of 11. References, notes 
and captions are one size lower. A size of 11 or 12 is about 
right. Some examples follow:

 Times — 9

 Times — 10

 Times — 11
 Times — 12
 Times — 13
 Garamond — 9
 Garamond — 10
 Garamond — 11
 Garamond — 12
 Garamond — 13

Once a font and size are selected, stick to them. 

Calendar
A good calendar of philatelic events is very useful. If 

you are publishing on a bimonthly basis, 
add an extra month for the calendar. For 
example, the calendar in the January-
February issue should also cover March. 
This lets your members plan ahead, and 
should the March-April issue be delayed 
a bit, you’re covered.

Obviously, all club activities should 
be listed. If the club sponsors a stamp 
show, that event might appear well in 
advance, perhaps as soon as the date has 
been set. Include as many activities as 
the members of the club might be in-
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terested in: shows and bourses in the area; major events 
such as APS, Mega and international shows in a much 
wider geographic area; auctions held by dealer members; 
and nearby fi rst day ceremonies.

Starting in the late Fall, consider a note on how your 
club will cancel a meeting due to weather conditions. 
Many key on public school closings.

A Full-Time Job
From time to time there is a member of a club with 

great energy and the apparent ability to attend to just 
about everything. This becomes the “one man [person] 
organization.” For the sake of argument, assume that one 
person can perform a great many duties and do them 
well. There’s still a downside. Others are discouraged 
from signifi cant  participation and if that one person be-
comes disabled, moves or dies, the club is hard pressed 
for a replacement(s).

Don’t saddle the editor with additional duties. By all 
means make him or her a member of your leadership 
team — board of directors or whatever your group has.

Cost Considerations
Postage and printing can add up. Most stamp clubs 

do not have enough members to qualify for bulk mailing 
permits, so it’s fi rst class mail. Postage for about four or 
fi ve sheets of paper will run 37¢ and photocopies around 
5¢ a side for a total of 77¢ to 87¢ an issue. For six issues 
this comes to $4.62 to $5.22 a year.

That’s a healthy chunk of the club’s dues. Can some 
costs be cut? Possibly. You may fi nd a “benevolent” source 
of photocopying. ‘nuff said on that. Consider passing the 
newsletter out at a club meeting and mailing the copies 
just to those members not present. Also, consider some 
form of e-mail or even a webpage, but don’t forget those 
members that are not on the ‘net. It’s a good idea to do 
some testing before going full steam with a computer. 
There can be some surprises, not all of them pleasant.

Library
Many clubs have some form of a library. New addi-

tions should always be publicized. The sale of duplicate 
books or last year’s catalogues may be noted. A review 
may be of interest, even if it’s nothing more than a mem-
ber’s opinion of the latest Scott Catalogue.

Articles
Once the basics have been covered, give some 

thought to an occasional article on some aspect of the 
hobby. For most club newsletters, this is ancillary to the 
main purpose of the publication.

Take a look at the montage on page 4 of the 2nd quar-
ter 2004 Philatelic Communicator. There is quite a spread. 
The London Philatelist and The Collectors Club Philatelist 
are published by local clubs with international member-
ships. Both contain notable articles without losing sight 
of news of members, meetings and items of importance 
to the hobby. Two are from local chapters of national or-

ganizations. At the bottom is a postcard by the Aurora, 
Colorado Stamp Club. These colorful cards have been 
produced each month by Cliff Lushbough for about 
the past twenty-fi ve years and contain the essential news 
of the club and meetings on the message side. As an add-
ed attraction, whenever possible, they are mailed from an 
interesting place. The one shown is from New Zealand!

A good article, with good graphics, certainly enhanc-
es a newsletter. An original story should always be the 
fi rst choice. Reprinting should be a last recourse. If you 
do reprint, limit it to something that most of your mem-
bers have not already seen. Always check with the author 
and publisher. The third quarter 2001 PC carried articles 
by Dane Claussen, Barth Healey, and myself on fair use 
and copyright. If the item being considered for reprinting 
is very old, it may avoid some embarrassment by having 
it checked by someone who knows the subject matter. It 
may contain obsolete and/or misleading information.

Thank your authors. It’s always a nice gesture to give 
an extra copy (author’s copy) and a thank-you note to 
those who do some writing for us.

Help
How can the editor help himself, and how can the 

rest of the club pitch in?
With changes in technology, an editor can try to keep 

up-to-date on hardware and software. The Philatelic Com-
municator tries to provide some assistance, and it may not 
always be direct. For example, many of the points made 
by Bob Odenweller in his article in this issue, “So You 
Want to Produce a Book!” have applicability to a newslet-
ter as well as a book.

The critique services offered by Charlie Peterson 
and Barth Healey to WU30 members are fi rst class. 
Details are in every issue of TPC. I am amazed at how 
few take advantage and how many should.

Time-management is tough, particularly for a vol-
unteer. It takes time to proofread and, for most of us, 
there should be an interval between working on the text 
and proofreading it.

How can we help the editor? Well, help proofread 
for one thing. Taking care of printing and mailing is a 
great help. A little thank-you also goes a long way. Con-
sider waiving the editor’s dues in the club, paying for her 
membership in WU30, buying some computer supplies, 
and perhaps even a copy of The Chicago Manual.

Your Thoughts?
By no means are these even close to the “fi nal words” 

on the subject. How about sharing your experiences and 
suggestions in these pages?

Visit Our Website at
www.stamps.org/cac/index.htm
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MILCOPEX 2004 is history now; and if you have been 
following these columns, you will know a little about 
the steps and processes we took to ensure that the show 
would be a success. For the committee’s fi rst attempts we 
are more than pleased, and feel confi dent knowing that 
the show left a very positive image of change and inno-
vation on the local collecting fraternity. Are there things 
that we would do differently? Of course!  This was a 
learning experience for all involved. Will the next show 
be bigger and better! You bet! So let’s see how we fared 
on the various tasks that we had assigned to ourselves.

The location was a big hit. The hotel’s ballroom was 
attractive, well lit, and suitable for a national-level stamp 
show. Transportation to and from the show, whether by 
car, city bus, or airplane, was easy for our guests. Another 
plus —  the parking was free.

The committee had decided to actively pursue dona-
tions. We offered patrons various levels of participation: 
gold level donors contributed $50 and up, the silver level 
donors were those who donated between $20 and $49.99, 
while the bronze level donors were those who contrib-
uted between $5 and $19.99. We had over 100 contribu-
tors and took in about $3,000. This greatly helped our 
committee to be able to plan and do some of the extra 
things that go into making the show. Donors received 
admission tickets for the show and raffl e tickets offering 
them a chance to win a nicely framed commemorative 
philatelic item.

Additionally, we also solicited donations from the 
member clubs of the Wisconsin Federation of Stamp 
Clubs. Ten clubs contributed, and each was sent a set of 
three show covers as a gift.

It was also decided that we would have an admission 
charge of $1 to the show. This was done partly to appease 
the dealers. However, we made a concerted effort to 
blanket the area with free passes, offering them through 
the dealers, the philatelic press, and club bulletins. We 
also worked a promotion through a local dealer who of-
fered to include a full-page fl ier about the show in return 
for a discount on his table fees.

Publicity proved to be a challenge. Philatelic adver-
tising such as in Linn’s and Mekeel’s is expensive, but we 
decided that we needed to get the show’s name in front 
of the collecting community.

Local publicity was another concern. The local li-
brary had listings of city and area publications within 
the state. The listing also included the editor’s preferred 
method of contact: e-mail, fax, or letter. The directions 
were strictly adhered to. 

We also had the APS listing and prepared a postcard 
mailing. One of our committee members even took all 
of the cards to our state fair and spent several hours ap-
plying a commemorative cancel to the cards — a nice 
collectible! Needless to say, we were unhappy to learn 
that each of the cards had also gone through a machine 
canceller.

Fliers and posters were made. Club members were 
urged to take fl iers to their local banks, libraries, and any 
place that would allow the posting of community events. 

A special-interest fl ier was made 
up and distributed to the genealogy 
groups and to senior centers.

The seminars were another area 
that we worked on. In the past, the 
seminars basically consisted of the 
judge’s critique and one or two other 
meetings. We set out to offer some 
types of programs that have not tradi-
tionally been offered at other shows. 
The success of these programs is 
hard to judge. We had to cancel two 
of the programs due to lack of inter-
est. A scrap booking and cachet art 
programs had been scheduled and 
a cut-off date had been established. 
Unfortunately, due to local public-
ity that got published a little too 
late, the classes had to be cancelled. 
No sooner were they cancelled than 
the interest and reservations started 
to come in. We do plan on offering 
those sessions again, but will get the 

Preservation and Revitalization of MILCOPEX —  Part 3
   by MaryAnn Bowman

MILCOPEX 2004 Awards and Show Programs
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publicity out a little earlier.
The workshop sessions offered by Mary Ann Ow-

ens and geared toward those interested in genealogy and 
fi nding philatelic material to include in such displays 
was well received. Although local genealogy groups were 
contacted about the program, only one non-philatelist 
showed up for the talks. Having Mary Ann’s exhibit on 
display also made the talk more relative to those in at-
tendance.

One program that had people talking was the unveil-
ing ceremony that took place for the Cloudscapes issue. 
Although in the end we could not get the local TV me-
teorologists to attend (and with that the hoped-for televi-
sion coverage and publicity), we did get a knowledgeable 
and interesting speaker from the National Weather Bu-
reau. The announcing of the Dr. Seuss contest winners 
followed this.

You may recall that we had wanted to put the “phun” 
back in philately as well as to make others aware of our 
show through innovative ideas that would give the show 
some publicity. The writing contest did that for us. At the 
unveiling, our master of ceremony wore a Dr. Seuss hat 
and shared some of the winning entries. The adult fi rst 
place winner as well as some of the youth winners were 
in the audience and also read their pieces to the audience. 
Those wanting to see the high caliber of writing entries 
can visit the MILCOPEX web site at  www.MilwaukeePhil-
atelic.org.

One thing that posed a problem was the distance of 
the meeting rooms from the exhibition area. Although 
there is not much we can do about that, we now know 
that we have to have some signage to direct the people to 
the meeting room area. A cachet maker’s bourse fi lled the 
hallway spaces on Saturday. The concept, while known 
to some, was new to this area and was well received. We 
plan to offer it again. There are also plans to fi nd other 
equally interesting dealers and displays for future shows 
— not only to utilize the space but also to bring in added 
revenue.

Dealers are an integral part of any show. To show our 
appreciation, each day we left some type of a food treat 
on their table accompanied by a cutesy saying. Dealers 
are more apt to remember the treatment they got at the 
show when it comes time to ask them to sign up for the 
next show.

The committee is already hard at work on the next 
show — actually two shows, as many of the same com-
mittee members are working on making the National 
Topical Stamp Show a destination for collectors this 
June. Simultaneously, work is also going on for the 2005 
MILCOPEX to be held in September. You will be reading 
more about our plans in the philatelic press and you can 
count on our committee to offer some cutting edge and 
out-of-the-box thinking to attract others to our show.

Plan now to make Milwaukee a destination for 2005! 
We’d love to see you there!!

On January 1 the American 
Philatelic Society kicks off the new 
year with a new club for youth 
— Young Stamp Collectors of 
America (YSCA). This newest 

division of the APS is devoted to supporting stamp col-
lecting among individual young people, up to age 18.

 YSCA members will enjoy a quarterly electronic 
newsletter, discounted prices on selected collecting sup-
plies, a dedicated website, online support via e-mail, a 
monthly e-meeting, and “live” member meetings twice 
a year.

The fi rst offi cial YSCA meeting will be held at Am-
eriStamp Expo 2005, in Atlanta, Georgia, on Sunday, 
February 20, at 2 p.m. Each YSCA member under the 
age of 18 attending the meeting will receive a special First 
Day Cover, t-shirt, and a treasure bag. Subsequent “live” 
meetings will be held at the APS StampShow and Ameri-
Stamp Expo each year.

Monthly electronic meetings will begin in March, 
courtesy of the Virtual Stamp Club, which is allowing 
the YSCA to use its website, www.virtualstampclub.com. 
YSCA members may register at the site at no cost, but 
those under the age of 13 will need an adult to complete 
the registration process. E-discussions will be held the 
fi rst Sunday of each month, 7 to 8 p.m. Eastern Time. 

Members will receive the quarterly YSCA E-News-
letter, beginning with the winter 2005 issue. This color-
ful newsletter will be devoted to articles of interest by and 
for young collectors. Each issue will feature columns on 
Topical Collecting, Stamp Collecting Basics, and Where 
Is It? Other newsletter highlights will include new U.S. 
stamps, special cancellations, activities, contests, club 
news, and special stamp offers. Members are invited to 
submit articles for publication.

The APS decision to create YSCA was prompted by 
the Society’s desire to promote the hobby to young peo-
ple on the Internet. Youth Coordinator Janet Houser will 
be orchestrating this new adventure, with support from 
volunteers and APS staff. The new club complements 
other existing APS youth programs, including the APS 
All*Star Clubs and Stamp Camp, a partnered program 
aimed at training educators and community leaders.

Offi cers of the Junior Philatelists of America, which 
disbands January 1, have expressed their support for the 
YSCA and cooperation to launch the new APS division.

YSCA annual membership dues are $10 per person, 
or $15 per family. Supporting adult members are wel-
come, at an annual rate of $20 per person. In addition, 
the APS is offering free YSCA membership to current 
JPA members for the year 2005.

For more information on YSCA and volunteer op-
portunities, contact Janet Houser, ysca@stamps.org; 
814-933-3820.

APS Launches New Youth Club
   Janet Houser, APS Youth Coordinator



Winter 2005 CAC NEWSLETTER 8

So, you’ve been asked to be the Judges Chairman for 
your club shows. Your fi rst response might be, “Cool!”; 
second response, “NOW WHAT DO I DO?!”

This article will focus on suggestions to be used at the 
local level show — although this is not to say that these 
ideas aren’t valid at the national level as well. However, 
these are just suggestions —  there are actual rules for 
APS WSP shows outlined in the APS Judges Manual.

First, you will need to invite the judges. The initial 
contact can be in person, by phone, e-mail or “snail” mail. 
You should always follow up with a written invitation to 
confi rm. At this time, you should thank him (or her) for 
accepting the invitation and include pertinent informa-
tion about your show —  this should include the loca-
tion, times, a map, airport transportation info, a copy of 
the prospectus, show hotel info, a list of the other judges 
(and their contact info), and your own contact informa-
tion.

As early as possible, you should begin sending title 
pages and synopsis pages to the judges so they can get a 
head start on studying. Also, as soon as the information is 
available, you should send them a list of the awards that 
will be presented at your show, along with the criteria for 
those awards and which exhibits will be eligible for cer-
tain awards. (Some awards are for “members only” and 
the judges will need this information.) At this time, you 
might ask the judges if they would like the show to pre-
pare a workbook or if they would prefer to prepare their 
own. If you are going to prepare it — provide a binder, 
a list of the exhibits, copies of the title pages, synopsis 
pages, and a list of the awards with the criteria for those 
awards. Some shows send the entire binder ahead of time, 
others just send the paperwork and provide the binder at 

the show. You might also consider 
providing some extra 
paper for notes and a 

worksheet for each 
exhibit.

If any of your 
judges are fl ying 

to the show, 

it is very nice to pick them up at the airport. If there is 
no committee member free to do this, at the very least, 
provide the judge with information on the best ground 
transportation options. You should also plan to provide 
transportation between the show hotel and show venue 
(if they are not at the same location) and to all offi cial 
show functions.

Let the judges know ahead of time when and where 
you would like to meet with them on the morning of the 
show. Some shows host a breakfast meeting for the judg-
es, so they can get acquainted and cover any last minute 
additions/changes to the exhibits. Others prefer to meet 
at the show before the show opens.

You should provide a private place for the judges to 
deliberate — a meeting room is ideal, but these aren’t 
always available. A table and chairs in a quiet corner will 
also suffi ce.

It is a nice gesture to host a judge’s lunch — this is 
usually at a local restaurant — it need not be fancy, just 
something with a varied menu. This lunch can be attend-
ed by some of the show committee as well — usually the 
show chair, exhibits chair, treasurer, club president, etc. 
It is a nice way to make the judges feel like “part of the 
gang.” This is an ideal time to thank them in a material 
way for participating in the show. Some shows give a cash 
honorarium (cash is better than a check, because then 
they can spend it at the bourse — got to keep the dealers 
happy!), others a small gift. Your club budget will deter-
mine how much you can afford to pay the judges — just 
keep in mind that the judges are incurring expenses to 
be at your show: hotel, meals, transportation, etc. If your 
judges are all local, this needn’t be as much of a concern. 
While judges judge for the love of the hobby and to give 
back to the hobby, it is unfair to expect them to be too 
much out of pocket. This is a good time to give them the 
tickets for your awards dinner as well. Most shows will 
give the judges (and a guest) tickets to the awards dinner, 
or breakfast — whichever you do. (This is required at 
WSP shows.) 

It is nice to have a scheduled critique so the judges 
can help the exhibitors learn how to improve their exhib-
its. Again, a meeting room is ideal, but a table in a quiet 
corner of the hall is fi ne. If this isn’t possible, they can 
also meet at the frames. Try to schedule at least an hour 
for the critique — more if there are a lot of exhibits.

At the awards dinner or presentation, be sure to in-
troduce and thank the judges. Some shows involve the 
judges in handing out the awards — just be sure to ask 
them ahead of time to make sure that they are comfort-

able doing that.
It is always nice to follow up with a thank you 

note after the show.
As always, I welcome your questions and 

comments. Contact me — Denise Stotts, (ad-
dress on page 2) or e-mail stottsjd@swbell.net.

The Care and Feeding of Judges by Denise Stotts
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Under the patronage of the FIP and the sponsor-
ship of the American Philatelic Society, American 
Stamp Dealers Association, and the US Postal Ser-
vice, Washington 2006 is the once-a-decade internation-
al exhibition and bourse both seasoned and entry-level 
philatelists alike should attend.  

W2006 takes place May 27 through June 3, 2006 at 
the newly opened Washington DC Convention Center 
in our nation’s capital. Admission is free throughout 
the 8-day event, which will feature 3,800 frames of both 
competitive and non-competitive exhibits, including se-
lections from The Royal Philatelic Collection owned by 
Her Majesty Queen Elizabeth II, and most of the world’s 
great rarities.

More than 150 stamp dealers and postal adminis-

trations from around the world will be there, selling 
items from a few cents to hundreds of thousands of 
dollars each.

A project of this magnitude takes both time and 
volunteers to make it happen. The organizing com-
mittee, Washington Philatelic Exhibition, Inc., 
has been at it almost since the last U.S. international 
in 1997. It is headed by Dr. Michael D. Dixon, who 
along with Steve Luster, Gordon Morison, and more 
than 100 volunteers work towards making this an event 
to be remembered by all.

Your fi rst stop to learn more about 
Washington 2006 should be the show’s 
newly redesigned web site at http://www.
washington-2006.org. W2006 is offering 
special hotel rates only available to attend-
ees on a limited fi rst-come basis.

Parents and kids should check out the 
events and activities featured in the “Stamp 
Zone,” an interactive area set aside for 
youngsters and beginners of all ages to ex-
plore the world of philately. Some 10,000 
school kids and their teachers will be 
bussed to the show and introduced to our 
hobby through mini-seminars and displays. 
An effort is underway to collect one million 
stamps that will be given to these visitors.

The U.S. Postal Service will be there in full force. 
Its booth will be the largest on the fl oor, with plans for a 
36,850 square feet sales and youth area to include seven 
window counters, cancellation booths, and a wall sales 
area to merchandise postal products. A complete mailing 
center will complement the sales area, enabling collec-
tors and others to send letters and parcels directly from 
the exhibition fl oor. Of course, there will also be plenty 
of fi rst day events presented by the USPS as well as other 
postal administrations.

Washington 2006 will play host to more than 50 spe-
cialty societies that will be hosting annual conventions 
or meetings in conjunction with the exhibition. Another 
section of the fl oor will allow visitors to meet with soci-
ety representatives during show hours.

The greater DC area is the perfect place to take a va-
cation. Most notable “must sees” are the various Smith-
sonian museums, all of which are free of charge and offer 
visitors a look at the arts, sciences, and history. Capitol 
Hill, the White House, Washington Monument, and 
Lincoln and Jefferson Memorials are a few of the land-
mark attractions that await you. A short drive away are 
Mount Vernon, Annapolis, and Baltimore. Professional 
soccer and baseball will be in full swing in early June.

Plan early to come to this great event. More details 
about Washington 2006 will appear here and in other 
philatelic publications over the next months.

Washington 2006 Calls
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Stamp Subject Selection Criteria From the United States Postal Service

The U.S. Postal Service and the members of the 
Citizens’ Stamp Advisory Committee (CSAC) have 
set certain basic criteria used in determining the eligibil-
ity of subjects for commemoration on U.S. stamps and 
stationery. These criteria fi rst were formulated about the 
time of Postal Reorganization in the early 1970s, and have 
been refi ned and expanded gradually since then.

Following are the 12 major areas now guiding sub-
ject selection:

• It is a general policy that U.S. postage stamps and 
stationery primarily will feature American or Amer-
ican-related subjects. 

• No living person shall be honored by portrayal on 
U.S. postage. 

• Commemorative stamps or postal stationery items 
honoring individuals usually will be issued on or in 
conjunction with signifi cant anniversaries of their 
birth, but no postal item will be issued sooner than 
ten years after the individual’s death. The only ex-
ception to the ten-year rule is the issuance of stamps 
honoring deceased U.S. presidents. They may be 
honored with a memorial stamp on the fi rst birth 
anniversary following death

• Events of historical signifi cance shall be considered 
for commemoration only on anniversaries in mul-
tiples of 50 years.

• Only events, persons and themes of widespread na-
tional appeal and signifi cance will be considered for 
commemoration. Events, persons, or themes of lo-
cal or regional signifi cance may be recognized by a 
philatelic or special postal cancellation, which may 
be arranged through the local postmaster. 

• Stamps or stationery items shall not be issued to 
honor fraternal, political, sectarian, or service/chari-
table organizations. Stamps or stationery shall not 
be issued to promote or advertise commercial en-
terprises or products. Commercial products or en-
terprises might be used to illustrate more general 
concepts related to American culture. 

• Stamps or stationery items shall not be issued to 
honor cities, towns, municipalities, counties, pri-
mary or secondary schools, hospitals, libraries, or 
similar institutions. Due to the limitations placed on 
annual postal programs and the vast number of such 
locales, organizations, and institutions in existence, 
it would be diffi cult to single out any one for com-
memoration. 

• Requests for observance of statehood anniversa-
ries will be considered for commemorative postage 
stamps only at intervals of 50 years from the date of 
the state’s fi rst entry into the Union. Requests for ob-
servance of other state-related or regional anniversa-
ries will be considered only as subjects for postal sta-

tionery, and 
again only at 
intervals of 50 years from 
the date of the event. 

• Stamps or stationery items shall not be issued to 
honor religious institutions or individuals whose 
principal achievements are associated with religious 
undertakings or beliefs. 

• Stamps or postal stationery items with added values, 
referred to as “semi-postals,” shall be issued every 
two years in accordance with Public Law 106253. 
Semi-postals will not be considered as part of the 
commemorative program and separate criteria will 
apply.

• Requests for commemoration of universities and 
other institutions of higher education shall be con-
sidered only for stamped cards and only in connec-
tion with the 200th anniversaries of their founding. 

• No stamp shall be considered for issuance if one 
treating the same subject has been issued in the past 
50 years. The only exceptions to this rule are tra-
ditional themes such as national symbols and holi-
days. 

Ideas for stamp subjects that meet the criteria may be 
addressed to the Citizens’ Stamp Advisory Committee, c/
o Stamp Development, U.S. Postal Service, 475 L’Enfant 
Plaza, SW, Room 5670, Washington, D.C. 20260-2437. 
Subjects should be submitted at least three years in ad-
vance of the proposed date of issue to allow suffi cient 
time for consideration and for design and production, if 
the subject is approved.

The selection of subjects for U.S. postage stamps and 
stationery is a diffi cult task since only a limited number 
of new commemorative items can be issued annually. To 
help in this selection process, the Postmaster General 
established the Citizens’ Stamp Advisory Committee 
(CSAC) more than 40 years ago. Members are appointed 
to the Committee by the Postmaster General. They re-
fl ect a wide range of educational, artistic, historical and 
professional expertise.

Once a subject is approved, the Postal Service relies 
heavily on design coordinators for the selection of artists 
who will execute the designs. Stamp designing is an un-
usual art form requiring exacting skill in portraying a sub-
ject within very small dimensions. Due to the demands 
of stamp design and reproduction requirements, it is our 
policy not to review or accept unsolicited artwork. 
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A common problem facing stamp clubs is schedul-
ing meeting times that are satisfactory to all members. 
Regardless of the day and time chosen, it will be impos-
sible for some members to attend on the chosen time. 
The Joplin Stamp Club (Joplin, MO) is no different.

Regular meetings are scheduled for the fi rst and 
third Thursday evenings of each month. Normally about 
a quarter of our 47 members attend each meeting. Sever-
al others cannot because of various confl icts. Some who 
live a distance away do not like to drive at night.

In an effort to broaden participation we decided to 
try something different. We now schedule “Saturday 
Morning Special” meetings in the Spring and in the Fall. 
The meetings are held away from our usual location. We 
use the meeting room of a very nice local coffee shop. 
The club provides drinks and pastries for all attending. 
There are drawings for door prizes, including a subscrip-
tion to a stamp publication. Everyone is encouraged to 
bring something from their collection to share with the 
group. Bringing items for sale or trade is also requested. 
An update of club activities is presented and ideas and 
comments are especially solicited from those not attend-
ing our regular meetings.

The Spring meeting is scheduled prior to our popu-
lar “Members Only Bourse” to allow those who would 
otherwise miss out to participate. The Fall Special is held 
prior to our annual club auction to enable members who 
cannot come on auction night to view the lots and sub-
mit bids. The more members who can be involved in key 
activities the stronger is their attachment to and owner-
ship of the club. This benefi ts both them and the club.

The best part of each of these Specials is the oppor-
tunity for members who do not see each other very often 
to visit. We all learn about each other’s interests and col-
lections, and benefi t from the exchange of fresh ideas. 
In addition, these Saturday get-togethers bring in several 
new members.

Why not try an approach like this to give everyone a 
chance to make at least a few meetings. It works!

‘Saturday Morning Specials’ 
   Boost Involvement by John Olson,
    President, Joplin Missouri Stamp Club

The APS currently has over 100 slide shows available 
for use by member chapters. Programs range from the 
basic introductory or “how-to” slide shows to the more 
advanced shows such as “Cancellations and Usages of 
the Norway Skilling Issues, 1855-1875” or “New York 
Stock Transfer Tax Bulls and Bears.”

Slide technology is quickly becoming dated. We have 
just learned that Kodak is no longer making slide projec-
tors, and audio cassette tape recorders are virtually im-
possible to purchase.

We would like a way to preserve work done in the 
past and also allow a broader audience to view the slide 
shows.

Therefore, we are seeking a volunteer or volunteers 
to come to the American Philatelic Center to scan slides 
and covert the images into JPG format. There pictures 
will either be used in HTML, web pages, or perhaps 
worked into PowerPoint presentations. Either way, fi nal 
works can be put onto CDs or DVDs for easy computer 
access.

Some of the APS programs are just too dated to be 
worthwhile for conversion. We are also looking for a vol-
unteer to review these programs and submit ideas to get 
these programs more up-to-date.

These are worthwhile projects, as we would like to 
preserve our programs for current and future genera-
tions of collectors.

If you would like to help in any way, contact Janet 
Houser, e-mail: jehouser@stamps.org.

Help Wanted Scanning Slides

As another resource for Chapters, the CAC is inter-
ested in maintaining a list of online exhibits on the CAC 
web site at http://www.stamps.org/cac/. 

More and more exhibits are fi nding their way to the 
Internet, whether they be images of actual exhibit pages 
or virtual displays, using images of items not owned by 
the author.

If you know of online exhibits that may be of interest 
to your fellow Chapters, please e-mail Tom Fortunato at 
stamptmf@frontiernet.net or write to him at his address, 
given on page 2.

Electronic Exhibits Sought

Clubs around the country and overseas are doing a 
marvelous job in recommending new members to the 
APS, and we want to make sure this continues.

The APS Board is giving Chapters a special reward 
for their recruiting efforts. The idea was discussed and 
approved at APS STAMPSHOW in Sacramento in August. 
For every fi ve new APS members a club recruits, the club 
will receive one free membership.

The free membership may be given to a deserving 
club member, or the membership fees can be collected 
by the club and put into the club treasury. Simply keep 
track of your sponsorships and request the free member-
ship from APS headquarters when the fi fth ne member 
is reached.

You may notify APS, 100 Match Factory Place, Belle-
fonte, PA 16823; e-mail judy@stamps.org; or telephone 
814-933-3803.

APS Board Approves
  Chapter Incentive

Buy Online at
www.stampstore.org
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I enjoy managing the APS CAC Newsletter Com-
petition. Each year I see chapter newsletter editors reach 
a higher award level by implementing the jury’s sugges-
tions. The participating editors receive a written critique 
for their publications. Good aspects are applauded, and 
there are suggestions for improvements. The APS sends 
a handsome certifi cate to a chapter offi cer for presenta-
tion to the editor.

Reid Hinson, editor of the Outer Banks Stamp 
Club publication, participated in the 2003 Newsletter 
Competition. He writes about his experience as follows:

“I was extremely happy to have received recognition 
in the Newsletter Competition.... It was a terrifi c sur-
prise to get the framed award certifi cate before my peers 
at the Outer Banks Stamp Club meeting September 12. 
Be assured I learned quite a bit from the judges’ com-
ments as editor of the Stampers’ Update.  I’m trying to 
incorporate as many suggestions as I can into future edi-
tions.”

Your chapter editor can be presented with an attrac-
tive APS certifi cate by a club offi cer at one of your meet-
ings. Your editor can also receive the judges’ critiques of 
the newsletter mentioning the strong areas and offering 
suggestions for working on the weak ones.

Prepare to enter your newsletter in the 2005 News-
letter Competition for publications during 2005 now! 
For information write to me — Jane Fohn, 10325 Lit-
tle Sugar Creek, Converse, TX 78109-2409 or e-mail  
janekfohn@sbcglobal.net.

APS CAC Newsletter Competition
   by Jane Fohn, Editor

• Dealers
  • Exhibits
     • Societies
        • Seminars
            • Society Meetings
               • Youth Activities

During the year, you may receive ideas for your pub-
lication from the Club Newsletter Exchange. Manager 
Vera Felts will send you a packet of club newsletters to 
study, gain ideas, and fi nd articles to use (with credit to 
the editor and Chapter). Your chapter’s only expense is 
the postage to send the packet to the next chapter on the 
list. You may also request the circuit of 2003 Newsletter 
Competition winners—simply mention that you want 
this particular circuit. For the Club Newsletter Exchange 
contact Vera Felts, Manager, 1102 Mockingbird Lane, 
Carterville, IL 62918-1618 or e-mail vfelts@siu.edu.

Club Newsletter Exchange

AMERISTAMP EXPO 2005
February 18–20  •  Atlanta, Georgia

For more information contact:
American Philatelic Society

100 Match Factory Place
Bellefonte, PA 16823 

E-mail: stampshow@stamps.org
Visit: www.stamps.org/ameristamp/intro.htm


