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Chapters Offer Half-Price 
APS Memberships!

Schedule a recruiting night promoting 
this offer — a great opportunity for your 

club to attract new members as well!

One of the largest recruitment drives 
for the APS has begun, and you and your 
club are a very big part of it. 

Through APS Chapters we are 
offering a fi fteen-month membership 
to collectors who are not currently APS 
members — for half price! 

The fi fteen-month membership 
will run from October 2006 through 
December 2007! Renewals are not included 
in the offer.

Non-members interested in taking 
advantage of the offer are urged to contact 
your club for full details and to complete an 
application. The “catch” is that they must 
contact your chapter directly to obtain an 
application — hopefully this will give your 
club an opportunity to meet local collectors 
that may join your group as well!  But please 
note that they do not have to be a member of your club to take advantage of 
the APS half-price membership. 

This special recruiting drive runs through November. You can promote 
the offer at your next club meeting or hold a Special Recruiting night and 
invite area residents and your members to attend. This would be a great 
time to publicize your club through an article in a local newspaper and/or 
posters placed in libraries, schools and the post offi ce. Sample press releases 
for your club to use and event posters have been created and are available at 
http://www.stamps.org/CAC/cac_Special.htm.

And, if your club hasn’t already requested a recruiting kit, material and 
downloadable discount APS membership applications are available at http://
www.stamps.org/CAC/cac_Recruiting.htm. 

If you need more information on this membership opportunity, please 
contact Wendy Masorti at APS Headquarters wendy@stamps.org or by 
phone 814-933-3803 ext. 202.

Half-Price
APS Memberships

$19 — U.S. residents
$20.50 — Canada
$24 — all other countries

For membership 
through Dec. 31, 2007
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As I write this, it has barely been three weeks since 
the end of WASHINGTON 2006, America’s once-a-decade 
international stamp show. Plenty of advance notice 
should have given you good reason to attend!

This is the fi rst U.S. international that I’ve had 
the opportunity to work on and it certainly was an 
eye-opener. Six years of writing press releases and 
Member Updates, e-mailing thousands and snail-
mailing hundreds of people with the most current show 
information, and working daily on the W2006 website 
have taken their toll. But despite the exhaustion and 

sleep-deprivation, I wouldn’t exchange the experience 
for anything in the world.

It literally took hundreds if not thousands of 
volunteers over the years to pull something like this off. 
The amount of detailed work is indescribable unless 
you, too, were “in the trenches.” But in the end it was 
all worth it.

Much has happened on the international philatelic 
scene in the past decade to question whether such 
international extravaganzas are viable anymore.While 
well attended, PACIFIC 97, held in San Francisco, was a 
fi nancial bomb, in some part due to mismanagement. 
WORLD STAMP EXPO 2000, sponsored by the U.S. Postal 
Service in Anaheim in July of that year was a great 
show, but no one came — either because of the time 
of year, the incredibly beautiful weather, or the other 
attractions in and around the city. Our counterparts in 
Canada decided years ago not to hold their international 
scheduled to take place in 2005 due to a lack of funding 
and the organizers to make it happen. PACIFIC EXPLORER 
2005, originally planned for Melbourne, Australia, and 
then almost at the last minute moved to Sydney, met a 
similar fate, and was turned into only a four-day event.

Future world philatelic events being planned 
elsewhere are becoming less than “full internationals” 
in nature, with only a limited number of specialized 

WASHINGTON 2006 Proves Philately is Alive and Well, by Tom Fortunato, Chairman

The APS Booth

Nominations of candidates for election to the board 
of directors of the American Philatelic Society for the 
2007–2009 term can be submitted beginning December 
1. Nominations close March 31, 2007.

Elective offi cers of the Society include the president, 
three vice presidents, a secretary, a treasurer, and four 
directors-at-large. APS members also elect one member 
for the Library’s Board of Trustees.

Any APS member in good standing, age 18 or 
older, is eligible to be a candidate for any offi ce except 
that of president. A candidate for the presidency must 
have served previously on the board of directors of the 
Society to have gained some knowledge of the Society’s 
operations.

Candidates for vice president are nominated and 
voted for as a unit. Because the board of vice presidents 
is charged with review of applicants for membership 
in the APS and is the disciplinary body of the Society, 
it generally must meet on a monthly basis. Thus, vice 
presidents are required to live within 200 miles of each 
other or must agree to meet at least once every 60 days 

at their own expense.
Nominations may be made in two ways: by APS 

chapters, signed by both the chapter’s president and 
secretary, and by petition, signed by at least ten APS 
members.

Nominations must be seconded by ten or more 
chapters, by ten or more seconding endorsements each 
signed by ten or more members who are not members of 
a nominating or seconding chapter, or by a combination 
of ten chapters and such seconding endorsements.

All nominations and seconding endorsements must 
be sent directly to the APS Headquarters, 100 Match 
Factory Place, Bellefonte, PA 16823, to be received by 
March 31.

Photographs, biographies, and a ballot listing all 
qualifi ed candidates will appear in the May 2007 issue 
of The American Philatelist. The polls close at noon on 
June 9, 2007. The offi cers elected will be installed at 
STAMPSHOW 2007 in Portland, Oregon on August 
11, 2007.

Chapters are Focus of Nominating Process
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exhibit classes being shown, multiple venues playing 
host to a show, and/or running for fewer days than the 
typical 7–10 day norm.

All of these factors were in the back of everyone’s 
minds before WASHINGTON 2006 opened. Don’t forget 
the cries of the many nay-sayers who pronounce that 
“philately is a dying if not dead hobby.” The results of 
this show should have the negative-thinkers out there 
crawling under a rock to hide for years to come.

Well over 10,000 people registered in advance for 
WASHINGTON 2006, but the actual turnout was beyond 
our wildest hopes. The hired security staff gave the 
offi cial numbers: The entry click count to the exhibit 
fl oor, including re-entries, totaled 226,817 for the 
entire eight days of the show. From that an estimated 
85,000 different people came to the exhibition. A U.S. 
and international map were placed just outside the 
exhibition entrance and we invited visitors to “pin” in 
their hometown. Needless to say, these were rather full 
by show’s end!

The USPS reports that it gave away 2,242 gift 
bags in the Youth Area. Nancy Clark, who ran the 

historic Kids Zone, estimates that around 6,000
kids visited the show, including countless school groups 
and many who returned with their parents for a second 
visit.

The bourse consisted of 229 dealers and 148 postal 
administrations. Accounts from the trade ranged from 
“great” to “fantastic.” It is a rare sight to see customers 
lining up three and four deep waiting their turn to look 
over dealer stock, but that’s what most saw during 
the busiest times of WASHINGTON 2006. One dealer’s 
expectations of grossing $50,000 in sales over the eight

days was eclipsed on the third day when he had at 
least $80,000 in his till already, fi nishing up with three 
times his estimate by the show’s conclusion.

Frames for exhibits were oversubscribed by 
more than a ratio of 2:1. An extraordinary array of 
exhibits was entered into competition among the 14 
Championship Class, 623 Competitive Class, and 226 
Philatelic Literature entries. These were augmented by 
41 invited displays containing many of the world’s great 
rarities and items of special interest.

It is noteworthy to mention that of the 623 
Competitive Class philatelic exhibits, 74 (12%) 
were awarded Large Golds (the highest award level 
possible) and 185 (30%) were awarded Golds (the 
second highest), a testament to the high-caliber of 
presentations on display.

As if you can’t tell, all-in-all this was one fantastic 
show! By the way, start making your plans to attend the 
next “big one” in the United States, scheduled to take 
place in New York City’s Javits Center in 2016!

Digital images and video are being collected to 
create an electronic archive of WASHINGTON 2006. 
Additional submissions would be appreciated. For 
information or to contribute, e-mail info@washington-
2006.org, or write to: Washington 2006, P.O. Box 2006, 
Ashburn, VA 20146-2006, USA.

Full details about WASHINGTON 2006 will remain on 
the website at http://www.washington-2006.org until 
January 2007.

Janet Klug at an autograph session
APS general meeting
The show fl oor
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Part 1 — National Postal Museum Resources
WASHINGTON 2006 is history now; and for those 

attending the show, it was a great one! Educators 
and leaders of stamp clubs were treated to several 
opportunities to expand their own knowledge and 
awareness of the many reference and resource materials 
available to help them with their philatelic youth 
outreach programs. Some of those ideas are shared 
with you in this article.

The Smithsonian National Postal Museum had a 
large booth and gave away a lot of literature. Of special 
interest were those materials that could be used to 
introduce and/or reinforce a philatelic concept being 
taught.

First, let me tell you that the activities described 
below are all available online for you to download 
and use immediately. The address is http://www.
postalmuseum.si.edu/educators/4b_curriculum.html.

Currently, there are fi ve units developed and 
available online. Two of those are especially appropriate 
for the teacher/leader working with elementary-aged 
children.

“Stamp Mural Mosaics” is geared toward youth 
in grades K–6. Those in attendance at WASHINGTON 
2006 watched in wonder as children enjoyed creating 
large reproductions of 

U.S. stamp designs by gluing cancelled stamps onto 
the mural — the stamps becoming the mosaic pieces. 
In addition to providing the directions for creating the 
stamp mural, the site also contains other suggestions 
for activities, with variations, and extensions for other 
curriculum areas.

Three worksheets in pdf format provide children 
with an opportunity to compare and contrast two 
similar-looking fl ag stamps, design their own stamp, 
and search a page full of fl ag stamps trying to fi nd the 
two that are exactly the same.

“Postal Pack for Elementary School Students” is a 
24-page downloadable guide that contains a collection 
of illustrated activity sheets and suggested grade levels 
for each. The table of contents provides an overview of 
the ideas divided into these subsections: stamps, letters/
delivery, history/geography, and teacher resources.

I was particularly enchanted with the “Create a 
Stamp Museum in Your Classroom,” as it provided 
students with real-life skills and represent jobs that are 
performed by people in a museum. The class is divided 
into four groups. Group One is the Conservation and 
Collection group. It is their job to select the stamps and 
remove them from the envelopes. Group Two includes 
the Curators and Educators whose job it is to organize, 
categorize into themes, and write an introductory 
paragraph for the different subjects of the collection. 
Group Three is made up of the Designers — they 
actually create the exhibition pages. Group Four heads 
up the Public Relations team and create posters and 
announcements to let the school or community know 
about the museum.

WASHINGTON 2006 — Resources for Leaders, 
by MaryAnn Bowman, Youth Activities Manager

Left — a wall decoration in the youth area.
Above — youth searching for the “right” stamp.
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Other notable activities include information that 
will help the students “crack” the barcode on their 
envelopes and teach them how to write the barcode for 
their own zip code. A sequencing activity titled “Help 
Deliver the Mail” combines a listening lesson with a 
cut-and-paste activity.

In “Postal Transportation Time Line,” students 
are given illustrations of U.S. stamps and are asked 
to fi gure out a timeline to show the chronological 
development of the transportation of the mail. These 
stamps are cut and pasted into description boxes, with 
the last box providing an opportunity for the children 
to draw their ideas of a future method of mail delivery. 
These boxes are then placed on a timeline that spreads 
across two pages.

The Pony Express is an example of an exciting and 
colorful time in the history of the U.S. mail. While 
visiting the Postal Museum, I picked up two picture 
books to read to my stamp club: The Pony Express by 
Darice Bailer and They’re Off! The Story of the Pony 

Express by Cheryl Harness. A possible follow-up activity 
might be one from the Postal Pack where children are 
provided with information and a map with instructions 
to answer a few questions, research and label the states 
that the route followed, and to draw in the obstacles 
encountered along the way such as mountains, deserts, 
and major rivers to cross.

The guide also has a short one-page story about 
Owney, the dog who rode the rails with the mail. It 
is followed by a maze worksheet. At WASHINGTON 
2006, the youth area had a large papermache replica 
of Owney and visitors could create a tag and pin it on 
the dog. There are also several examples of children’s 
literature that tell the story of Owney. These might be 
available at libraries or bookstores in your area.

In addition to the above-two mentioned resources 
available online, there are three other guides available. 
“Letters from Home: An Exhibit-Building Project 
for the Advanced ESL Classroom” is suggested for 
Grades 8 to adult. “Pen Friends Across the Nation: 
An Intergenerational Letter Writing Project” and 
“We Were There: Letters from the BattleFront” are 
best suited for the middle and high school students. 
Descriptions and details are available at the above web 
address.

The National Postal Museum offers student tours. 
Teachers and club leaders in the area should contact 
the museum for further information. All age levels 
are invited — subject and length of the tours is age 
appropriate.

In the next column, I will write more about other 
philatelic educational resources that I discovered for 
youth at WASHINGTON 2006.

Top — a child working on a stamp mosaic.
Bottom — Postman Pat and Mr. Zip

2006 Renewal Notices
More than one-third of all Chapters qualifi ed 
for free dues in 2007 by meeting the eligibility 
requirements and fi ling their annual report by the 
July 31st deadline.
Renewal notices for other chapters will be mailed 
for delivery in early November.  We’re pleased to 
report that dues remain unchanged for the fourth 
consecutive year.  Chapter dues are the same as 
for an individual member, with payment due by 
December 31st.

2007 APS Dues Rate 
 U.S. Chapter $35
 Canadian Chapter $38
 Other Countries $45
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Is he a president, an emperor, 
a general, or...? He appears on the 
1852 issue of France as president of 
France. He shows up again, this time 

as emperor of France, on 
1853, 1862, and 1863 issues, 
of which one example is the 
5-centime green on pale blue. 
His father, Louis Bonaparte, 
was a younger brother of 
Napoleon Bonaparte. The 
son, Louis Napoleon junior 
was born in 1808, after 

his father had become the ex-king of Holland for 
disregarding Napoleon’s foreign trade demands.

By December 1848, he had become Prince Louis 
Napoleon and at the age of forty was a candidate for 
president of France. In the elections, he easily defeated 
the other candidates and began a four-year term as 
president. In December 1851, he faced the one-term 
constitutional limit on the presidency. A coup resulted 
in having the constitution rewritten to allow President 
Napoleon to continue in offi ce. The new constitution 
also created a Senate and an Assembly with minimal 
powers. On January 14, 1852, Louis became president 
under the new constitution. His presidential powers 
included declaring war and commanding forces on land 
and sea.

Napoleon directed that his image appear on France’s 
stamps, replacing the Head of Ceres issue released 
in 1849–1850. Figure 1 depicts Louis Napoleon as 
President of France, shown on the 25-centime stamp of 
1852. There were only two stamps in this set, the other 
being a 10-centime to meet the rate for local delivery of 
letters. The small “B” under Louis Napoleon’s neck is 
the initial of J.J. Barre, head engraver at the Paris mint. 
However, Louis Napoleon did not remain president of 
France for long.

On November 2, 1852, the empire was re-
established, and President Napoleon became Emperor 
Napoleon III. (Napoleon II had been the son of 
Napoleon I by his second wife, Marie Louise of Austria. 
Napoleon II never ruled France.) The philatelic 
result of Louis Napoleon’s changed status was that 
all previous stamps were politically incorrect, as both 
the Head of Ceres issue and the Presidency issue 
were inscribed REPUB FRANC to honor the republic. 
In 1853 an imperforate series of new defi nitives was 
released, inscribed EMPIRE FRANC. There were eight 
denominations (1-, 5-, 10-, 20-, 25-, 40-, and 80-centimes, 
and 1-franc). The same series, without the 1-franc 

denomination, was released in 1862 with perforations. 
Figure 2 shows the perforated 5-centime green. In 1863 
a new series was released showing Napoleon III with 
the traditional laurel wreaths of a conqueror. The new 
series had denominations of 1-, 2-, 4-, 10-, 20-, 30-, 40-, 
and 80-centimes, and 5-francs. (Note the absence of a 
5-centime denomination.)

The 5-centime stamp (Scott 24, Yvert 35) brings 
Louis Napoleon’s career as emperor to a close. While 
Scott lists the stamp as part of the perforated EMPIRE 
FRANC issue, Yvert lists the stamp separately, well 
after those of similar design (Yvert 19–24). Prussia’s 
chancellor, Bismarck, provoked Napoleon III into 
war in July 1870. On September 2, Napoleon III was 
captured at Sedan, along with a major French fi eld 
army. On September 4, 1870, the republic was re-
established. The war ended on May 10, 1871, but as 
a war-related revenue measure, the fi rst-class letter 
rate was raised from 20-centimes to 25-centimes. This 
created extra demand for 5-centime stamps. The 5-
centime perforated EMPIRE FRANC stamp had been 
in continuous production since 1862. When the demand 
for 5-centime stamps increased, the mint ran out of 
the normal paper (greenish per Scott); the last printing 
was on the paper (pale blue per Scott) used for the 1-
centime denomination. Thus Louis Napoleon’s career 
on French stamps ended with the 5-centime Emperor 
stamp, fi fteen months after the Third Republic had 
replaced the empire.

This Napoleon was president, emperor, and 
general, but one is entitled to some doubt as to how 
well he served France in all three functions.

Bibliography:
Brown, Ruth and Gardner. The Bordeaux Issue of 1870–71 

(New York: The France and Colonies Philatelic Society, 
1981).

Langer, William. An Encyclopedia of World History (Boston: 
Houghton Miffl in Company, 1972).

Who is THIS Napoleon? by Stan Fairchild

Congratulations!
Three Chapters Reached 50 Years of 

Membership in 2006

San Antonio Philatelic Association,
January 31, 1956

Sacramento Philatelic Society
February 28, 1956

Annapolis Stamp Club
March 31, 1956
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CAC Chairman Tom Fortunato has announced 
that Ken Costilow, long-time CAC vice-chairman, has 
resigned from the CAC. We will miss Ken and wish him 
well. Don Schilling of Glendale, California, a long-time 
friend of Ken’s, has been appointed to take his place. 
We welcome Don to the CAC and look forward to 
working with him.
Introducing Don Schilling

Don Schilling started collecting stamps almost fi fty 
years ago when he was ten years old. In his own words, 
Don tells us about himself and his philatelic activities:

“In 1957, I was given an big box of stamps and covers 
from one of my father’s friends whose son was going off 
to college. From that day on I knew I was hooked.”

While growing up in Maryland, Don started getting 
approvals in the mail. Like any young person, his 
interests were varied and he collected anything and 
everything he could get his hands on.

“At about 12, I decided I wanted to concentrate on 
the United States. Besides being able to get them at 
the post offi ce at face value, I liked history and stamps 
really sparked my interest in the men, women and 
events that shaped this country. I didn’t give up entirely 
on my worldwide collection. I also enjoyed geography, 
and stamps took me to places I never heard of.”

In high school, Don used stamps to illustrate term 
papers. Family vacations and day trips were often to 
places pictured on U.S. commemoratives.

After graduating from high school in 1965, Don went 
off to college at American University in Washington, 
DC. In 1969, he got his B.S. in Communications and 
decided to join the Army.

“The war in Vietnam was still going on and I was 
given the options of either enlisting or getting drafted 
… so I signed up to go to Offi cer Candidate School.”

While in the Army, Don was stationed in Belgium 
at NATO’s Supreme Headquarters Allied Powers 
Europe (SHAPE).

“It was great! I got to visit just about every 
country in Europe — especially the ones every stamp 
collector dreams about, like Monaco, Liechtenstein, 
Luxembourg, Andorra and San Marino.”

Between 1972 and 1975, Don was the president of 
the SHAPE Stamp Club. 

“I couldn’t think of a better place to have a stamp 
club. Besides four different military post offi ces 
(Canada, Belgium, U.K. and U.S.), you had service 
people from fourteen different countries!” 

It was during this time he met retiring CAC 
member Ken Costilow, who was a Navy commander 
and a member of the club.

After returning to United States in 1976, Don got 
off active duty, moved to Glendale, California, and 
joined the Army Reserves. He retired from the Army in 
1994 as a public affairs offi cer at the rank of lieutenant 
colonel.

Since then he has worked as a public relations 
specialist for a variety of small businesses and nonprofi ts. 
He was also the editor of a newspaper, The Glendale 
Community Weekly, and wrote a handbook on public 
relations, The PR Pyramid.

Today he’s semi-retired but still does some 
consulting and serves on a number of nonprofi t boards 
of directors.

In 1998 he founded the Bunker Hill Stamp Club 
in downtown Los Angeles and is a member of the 
Glendale Stamp Club. Both are APS chapters.

But Don’s real passion is his blog, The Stamp 
Collecting Round-Up (www.stampcollectingroundup.
blogspot.com), which has news, articles, links and 
resources about stamps, stamp collecting, and postal 
operations. 

“Everyday I try to put something on the Round-Up 
that would make you say ‘Wow. I didn’t know that!’ or 
‘Gee, that’s interesting!’ I get visitors from all around 
the world and it combines my love of stamps and 
journalism.”

Don looks forward to serving on the Chapter 
Activities Committee.

“I hope to be able to share some helpful ideas on 
how to promote club activities, increase membership, 
and raise funds that I’ve picked up over the years. I’m 
looking forward to meeting and hearing from other 
members of the committee as well as individual club 
offi cers and members.”

Don Schilling Appointed New CAC Vice-Chairman
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I recently read that a newsletter is the “glue 
that keeps a club together” (or something similar).   
Communication is very important for stamp clubs, and 
newsletters serve to inform as well as entertain, but 
there is more to communication than just a newsletter 
alone.

In addition to the traditional mailed newsletter, 
and to further “communication” in general, many clubs 
now have an “Internet presence.” Generally this means 
that the club owns its own domain name, such as our 
club, the Mid-Cities Stamp Club, which is located on 
the web at www.mid-citiesstampclub.com.

Of course, having your domain name means that 
you will have to create and maintain a website for it, 
as well as having a hosting company host your website. 
Maintaining a website is a task for someone who is 
technically minded (although you don’t necessarily 
have to be a programmer, just have access to good 
software packages that can help you create webpages), 
and hopefully you have such an individual within your 
ranks; if not, there are many web designers out there 
trying to earn a living, although the costs of hiring af 
professional might be prohibitive considering the 
budgets that most clubs have to deal with.

Having a website is wonderful, as it makes the club 
more visible to the world in general. Club news, meeting 
dates and times, articles, and even entire newsletters 
can be put on a website. Some people may even want 
to replace their club’s mailed newsletter with one that 
is available only online. While that might help reduce 
club postage expenses — not to mention the effort of 
printing, collating, assembling, stapling, addressing 
and stamping the newsletter — it does pose a few 

disadvantages as well. Some members may 
not have Internet access or even computers, 
and there goes one of the few commemorative 
stamps that we actually use on mail these 
days as well.... In addition, some people 
would rather read from a piece paper than a 
computer screen. There are some clubs that 
do provide the option of reduced membership 
fees if you subscribe to the “online” versus 
the mailed version of their newsletter (such 
as the Dallas/Park Cities Philatelic Society). 
Personally, I like the option of having both 
available to me.

Because some clubs’ newsletters contain 
information meant only for club members, 
they might have to put the newsletter on a 
password-protected website. At the Mid-
Cities Stamp Club, our website always has the 

current newsletter available to anyone on the planet. 
No need to pay dues, simply download the newsletter 
(or read it online). As editor of Stamping Around, I do 
try to make sure that our newsletter does not contain 
sensitive information unless it is with full permission of 
the people involved (generally this means that addresses 
and phone numbers are not listed unless specifi cally 
okayed by the member). All of our members get a 
printed copy of the newsletter (mostly black-and-white, 
but sometimes with color pages), while the full-color 
version is available online.

What if your club budget doesn’t allow for paying 
for a domain name (which can run from $7 to $35 
per year), web-hosting ($4.95 per month and up) and 
webpage design fees? There are still several ways that 
your club can be online for little or no cost. I use two 
methods that are totally free of charge!

Method 1: Create a free “Yahoo!” discussion group 
at www.yahoo.com (Microsoft at www.msn.com has 
them as well). While Yahoo! groups do have a small 
opening webpage, they are not designed to be full-
fl edged websites, but rather a means for members of the 
group (such as our club group at http://groups.yahoo.
com/group/mid-citiesstampclub) to communicate 
amongst the members by simply sending an e-mail 
message to the group, which is then disseminated to 
all the other members. You can read the message, and 
hopefully reply (either to the individual or the group) if 
you have something to contribute.

In addition to the messaging feature, Yahoo! 
Groups also come with about 30+ MB (megabytes) 
of storage space. This is great, since I can store about 
two years’ worth of newsletters in PDF format. Every 

Spread the Word, by Peter Elias
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time that I upload the latest newsletters, everyone in 
the group automatically gets notifi ed of this event. You 
can also upload photos, create polls, etc.

If your group needs to have more “privacy,” you 
can request that all group members get approved by 
the “moderator” fi rst. I’ve left our group open to let 

anyone join automatically. Once in a while you 
have spammers join and then you get a bunch of 
non-philatelic messages come across (you know, 
“Cialis,” “Viagra,” and that ilk…). Since I don’t 
actually moderate the group, I will immediately ban 
the offending user from the group (otherwise I’d 
have to approve every person wanting to join and 
okay every message that people send — something 
I don’t have time for).

Method 2: Go to www.freewebs.com and create 
a free website. This is a full fl edged website that 
costs absolutely nothing to operate (other than 
your time). You can put together a basic site in less 
than an hour using their online editing tools (so 
you can maintain this from anywhere where there 
is an Internet connection). Freewebs.com gives 
you quite a few number of webpages and storage 

space all for free (in exchange they will have some 
minor and relevant banner ads near the top of the 
page — but no annoying pop-ups). I like freewebs 
so much that I have at least ten websites there 
now. To see what can be done for free visit www.
freewebs.com/mid-citiesstampclub, www.freewebs.
com/stvincentstamps, and/or www.freewebs.com/
airportstamps. At each of these sites there are 
links to the other sites that I run. If you know how 
to use Microsoft Wordpad or Word, surf the web, 
and do other basic tasks in Windows XP, then you 
can create a site at freewebs.com. Since it is a free 
website, like so many of them, if it does not have 

any activity for some time (say sixty or more days), 
then they may delete the site. I would recommend 
that you login at least every so often to update the 
site with some sort of information. This is good 
practice anyway, since most people do not come 
back to a site if it is exactly the same every time! 
Additionally, putting a counter at the bottom of the 
page will let you gauge how many visitors you get.

There are, of course, other places on the web 
where you can get “free” webpages, but most are 
extremely limited or inundate you with annoying 
pop-up ads. So if you want a quick and free presence 
on the web, check out what Yahoo! (and MSN) and 
Freewebs have to offer. There are many advantages. 
Unfortunately there is a potential downside as well: 
Yahoo could decide to not offer free groups anymore 
and Freewebs.com could go out of business (after 
all, “free” is not the best business model to sustain 

in the long run). If you own your own domain name and 
host a website with a reputable hosting company you 
should not have to worry about such things.

If you have any questions, please feel free to e-mail 
me at peter@pcelias.com.



CAC NEWSLETTER Fall 200611

There continues to be a lot of emphasis on 
encouraging youth to collect stamps through the years, 
and I’m certainly in favor of that. We collectors, the 
U.S. Postal Service, Canada Post and other philatelic 
bureaus around the world realize the importance of 
“planting the philatelic seed early” to reap the benefi ts 
in later years.

But sometimes these efforts, both great and 
small, overshadow another important group in the 
community: our senior citizens. This noteworthy 
segment of our population, I feel, has been slighted by 
organized philately, not in a conscious or biased way, 
but by simple neglect.

Seniors have as much to offer the hobby as we 
have to gain in introducing them to it. They typically 
have leisure time on their hands to pursue interests 
and have at least some fi nancial resources to tap into 
to get started. Such “life-long learners” are eager to 
expand their horizons, and philately is a fantastic way 

to continue down that path.
So what can your club do to encourage senior 

collecting? Here are some ideas:
$ Send a stamp club meeting notice to senior centers 

in your area clearly stating when and where your 
meetings are being held. Encourage them to bring 
other family and friends along.

$ Offer to provide a speaker for an upcoming senior 
center gathering, one who can explain to them the 
fun and educational value of philately.

$ Hold a “Stamps in Your Attic?” event at a nearby 
senior center, asking everyone to bring in their old 
stamps, covers, and related material they may have 
but can’t identify or don’t know the value of.

These latter two ideas can also reap benefi ts for 
your club as well if you publicize them. Notify your area 
newspapers and press of your plans, along with a club 
contact name and phone number whom people can get 
in contact.

Don’t Forget the “Seniors”

Medals are available for Chapters 
to award as they wish at their own 
philatelic exhibitions. The medals 
are handsomely cast and depict the 
APS offi cial seal. Each comes with a 
stand inscribed “Chapter Exhibition 
Award” providing an attractive way 
to display these special award medals. 
Five different medals are available. 
The large two-inch square medals 
with gold, silver, and bronze fi nishes 
are recommended for shows judged 
on three levels. For shows judged 
on fi ve levels, smaller, one and one-
half inch square gold and silver fi nish 
medals are also available. A single 
medal would make a nice prize for 
a smaller club event like a one-page 
clothesline exhibit.

ONLY APS CHAPTERS are 
eligible to use these attractive and 
impressive-looking symbols of 
philatelic achievement. The medals 
are priced according to the Society’s 
actual costs with shipping charges.

ORDER SOON to be prepared 
for your Chapter’s next competitive 
show!

Date: ______________________

QUANTITY   AMOUNT

_________  Large Gold . . . . . . . . . . . . . . . . @ $16.00 $_________

_________  Small Gold . . . . . . . . . . . . . . . . @ 14.50 _________

_________  Large Silver . . . . . . . . . . . . . . . @ 16.00 _________

_________  Small Silver  . . . . . . . . . . . . . . . @ 14.50 _________

_________  Large Bronze . . . . . . . . . . . . . . @ 16.00 _________

Total $_________

 6% sales tax (PA only) _________

Total Amount Enclosed _________

Chapter Name:  _________________________________________

APS No. _________________________

Name: _________________________________________________

Address: _______________________________________________

City______________________  State _________  Zip: __________

Mail to: American Philatelic Center
100 Match Factory Place, Bellefonte, PA 16823

American Philatelic Society Medals

prices include shipping and handling
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Last year, a San Antonio Philatelic Association 
(San Antonio, TX) member had a unique idea for the 
club’s Christmas party. Patricia Richmond asked her 
husband, Delbert, to take color pictures during the 
dinner. He took the usual photographs of members 
visiting, serving their plates, eating, going back for 
seconds, and (just maybe) two deserts. What members 
thought was odd, was that Delbert also was taking 
pictures of everyone’s hands.

Early in the New Year, Patricia was in charge of 
a program for one of the meetings. She made lovely 
“S.A.P.A. Christmas Party 2005” comb-bound booklets 

that included eight pages of colored party pictures for 
everyone. The fi rst page featured the Christmas tree. 
In addition, she handed out three sheets with twenty-
six numbered pictures of people’s hands. There was a 
test page with numbers by spaces.

The idea of the exercise was to match the hands 
to the people at the party and write their names by 
the numbers. The member who identifi ed the most 
people won the contest and a prize. Everyone enjoyed 
this program; looking from the pages with hands to 
the booklet of pictures and asking who the various 
members were if they did not know.

Christmas Party Idea

It is time for chapter editors to plan to enter 
their publications in the APS CAC 2006 Newsletter 
Competition. The purpose of the competition is to 
applaud your club’s editor for a job well done. This 
competition not only gives your editor an award, but 
the written critique provides ideas for improving the 
content and format of the publication.

A panel of three APS-accredited judges — William 
Bauer (chairman), Peter Martin, and Tom Mazza — 
will judge the 2006 newsletters. All three gentlemen are 
experienced writers. There will be an article about the 

judges’ philatelic accomplishments and activities in the 
January 2007 CACN.

There is an APS CAC 2006 Newsletter Competition 
prospectus and entry form in the Spring/Summer CACN. 
You also will fi nd the entry form on the CAC website at 
www.stamps.org/CAC/index.htm, or you may request 
the form from me: Jane Fohn, APS CAC Newsletter 
Competition, 10325 Little Sugar Creek, Converse, TX 
78109-2409; e-mail janekfohn@sbcglobal.net.

The entry deadline is January 15, 2007, for 
newsletters published during 2006.

Congratulations to the APS Chapter editors who 
entered the APS CAC 2005 Newsletter Competition! 
The twenty-eight competing publications were on 
display at STAMPSHOW 2006, held August 24–27 in 
Rosemont, Illinois.

The purpose of the competition is to give dedicated 
stamp club and federation newsletter editors recognition 
for their hard work. Each editor receives a handsome 
award certifi cate from APS headquarters, and a written 
critique with constructive suggestions for improving 
their publication’s content and format.

A panel of three APS-accredited judges who are 
experienced writers judged the 2005 newsletters. They 
were Reuben Ramkissoon, Kenneth Trettin, and John 
Doyle.

You will fi nd a list of the APS CAC Newsletter 
Competition winners in the Spring/Summer 2006 CAC 
Newsletter, along with a prospectus/entry form for the 
2006 competition. The entry deadline is January 15, 
2007 for newsletters published during 2006.

The competing 2005 newsletters are available 
for editors to peruse in the CAC 2005 Newsletter 
Competition Mail Circuit. They contain articles that 
may be used in your newsletter — just be sure to credit 
the source by listing the chapter name, newsletter title, 
and article’s author. There are ideas for content and 
format. To be put on the circuit list, contact Jane Fohn, 
10325 Little Sugar Creek, Converse, TX 78109-2409; 
e-mail janekfohn@sbcglobal.net. Your chapter’s only 
expense is the $8.10 Priority Mail Flat-Rate box to 
forward the circuit to the next club.

APS CAC 2006 Newsletter Competition Underway
by Jane Fohn, Manager, APS CAC Newsletter Competition

APS CAC 2005 Newsletter Competition Concluded
by Jane Fohn, Manager, APS CAC Newsletter Competition
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http://www.stamps.org/CAC/Index.htm

The Mid-Cities Stamp Club — which meets in 
Arlington, Irving, and Lake Granbury, Texas — uses 
mail bids in order to give each member a chance to 
purchase the preceding year’s Scott Standard Postage 
Stamp Catalogues. Club members look forward to this 
annual stamp club event. The catalogues are sold in two 
lots: Volumes 1-6 and the United States specialized. 
The MCSC accepted sealed bids for each lot until 
August 31, 2006.

Rules for bidding are as follows:
$ The bid sheet must have the bidder’s name and 

telephone number.
$ Bids must be submitted to the club by mail.
$ “Catalogue Bid” must be on the outside of the 

envelope.

$ Bids must be received by August 31, 2006 (not 
postmarked by).

$ In case of a tie, the envelope with a commemorative 
stamp used for postage wins.

$ If there is still a tie, the entry with the earliest 
postmark wins.

$ The lucky bidder will be called to make arrangements 
for delivery and payment.

$ The winning bidder and amount will be announced 
at the September Arlington MCSC meeting.

Some stamp clubs put the previous year’s catalogues 
in their regular fl oor auctions. How does your club 
distribute the old catalogues to its members? You may 
send your comments to Jane Fohn at her street or e-
mail address listed on page 2 of this CACN.

Scott Catalogues — In with the New, Out with the Old
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Having a club show? Want to attract some new club members? The APS Administrative Offi ce can supply 
mailing lists of the APS members residing in the region served by your local stamp club. The addresses are provided 
on peelable ready-to-use mailing labels.

Lists of up to 200 addresses will be provided at ten cents per name. For more than 200 addresses, the charge 
is $20 plus one cent for each address over 200. The easiest way to specify requests is by three-digit zip code areas. 
For example, the 168- zip code area includes State College and surrounding communities. Your local post offi ce 
can provide a local area zip code map that should help you formulate your request. The APS can advise you in 
advance of the approximate number of individuals residing in the zip codes specifi ed, so that you may estimate 
the approximate cost.

Because the prices of these lists are set to cover just processing costs — postage, labels, computer time, labor, 
etc. — they may be used solely for the purpose of promoting membership in the Chapter or attendance at a 
Chapter-sponsored exhibition or special event. No commercial use of the list is permitted, nor may Chapters sell 
or release the list information to any individuals or organizations for any other use whatsoever.

You may use the form below or contact Judy Johnson at judy@stamps.org or 814-933-3803 ext. 210

Local Area APS Member Lists Available from APS Central Offi ce

Please advise the approximate number of APS members residing in the 
following three-digit zip code areas:

3-Digit Zip Areas:  ________________________________________________________________________

Chapter Name:  ___________________________________________________________________________

Your Name: ______________________________________________________________________________

Address: ________________________________________________________________________________

 ________________________________________________________________________________

City: _____________________________________  State _____________  Zip:  _______________________

Send to APS, Administrative Offi ce, 100 Match Factory Place, Bellefonte, PA 16823

Mark your calendar now for . . . .
APS AMERISTAMP EXPO 2007

February 9–11
Riverside Convention Center

Riverside, California


