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APS Election Mailing
    Tom Fortunato

One sign of an active organization is a willingness of members to step 
forward and contend for elected positions. It shows that there are people 
who really care about the group. We are fortunate again this election to be 
able to vote for candidates interested in 
representing us in the affairs of the APS, 
both stateside and worldwide.

By now you should have received 
the mailing to Chapters for candidates 
who wish to seek seconds of their 
nominations. We encourage your 
chapter to review the statements and 
to second those candidates whom 
your group feels would be best to lead 
the APS. The deadline for receipt of 
nomination seconds is March 31, 
2007. Each chapter may nominate 
or second one candidate for each 
position and four candidates for 
Director at Large. A form to 
second candidates was enclosed 
with the mailing.

Candidates require a 
nomination and ten seconds 
to appear on the ballot, which 
will appear in the May issue 
of The American Philatelist. 
Complete information on the 
election process is available 
at www.stamps.org/Election/process.htm or 
by contacting APS Deputy Executive Director Ken Martin, 
kpmartin@stamps.org or 814-933-3817.

Chapter Recruitment Drive
We hope your members took advantage of the great half-price APS 

membership offer we ran in October and November. Thank you for your 
efforts which have resulted in more than 175 new members from about 
75 chapters. Much of the promotional material provided for the Chapter 
Recruitment drive can be adapted for other use throughout the year.
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I recently had the honor, 
privilege, and challenge of 
putting together a stamp 
collecting display for our 
local library. Having a 
display in a library, school, 
government building, or 
business is a great way to 
increase public awareness 
of the hobby as well as of 
your local club.

Figuring out what 
should go in a display 
depends largely on how 
much space you have to 
work with. I’d suggest you 
start a stamp album or two. 
A stock book is another 
good item to have in the 
display, along with a perforation 
gauge, tongs, hinges, glassine 
envelopes, and perhaps an 
ultraviolet light. While these items may seem mundane 
to you, many people will have never seen them before 
and might be curious to learn more. 

A book or two on stamp collecting are also good 
items that will attract attention. Have an open copy of 
the latest Scott’s Catalogue. Many former collectors do 
not realize that the pictures of stamps are now in color. 
It could be just the thing that brings them back into the 
hobby. 

Have the books on upright stands so your display 
isn’t completely fl at and one-dimensional. You might 
want to put the albums and books on different size boxes 
to give the display additional height. By covering the 
boxes with attractive wrapping paper or other material 
you’ll be increasing the visual appeal of your display.

If you have room, try to include some periodicals 
such as Linn’s, Scott Stamp Monthly, Global Stamp News, 
The American Philatelist, and even a copy of APRL’s 
Philatelic Literature Review. Again, many potential 
collectors don’t realize that such periodicals exist.

Of course, you’ll want to have some stamps and 
covers in the display. Scatter a bunch of U.S. and 
foreign stamps (on or off paper) around the display. 
They’ll give it a nice splash of color and some added 
visual interest.

Another good idea is to include some unusual 
postal stationery, postcards, and/or fi rst day covers 

from around the world. In my display, I suspended them 
from the top of the display case with invisible fi shing 
line. This created a magical effect of them seeming to 
be fl oating in air!

Try to have some other “attention getters” in your 
display to catch people’s attention. A good example of 
this would be a globe. Signs that say

$ “Stamps Are Fun,”
$ “Stamps Are Miniature Works of Art,”
$ “Stamps Are Tiny Pieces of History,”
and the like also are good.
Speaking of signs, be sure you include a sign that 

lets people know where and when your club meets, 
along with a phone number they can call for further 
information.

One word of warning, don’t put anything of 
extreme fi nancial or sentimental value in your display. 
Unfortunately, things do occasionally turn up missing.

Don Schilling may be reached at donschilling@
worldnet.att or at the address on page 2 of this CAC 
Newsletter.

Promoting Your Club — Displays Are a Good Way To Go
    Don Schilling, Vice-Chairman

Don Schilling “inside” his club’s display at the Montrose, California, library. 
(Photo courtesy Dan Watson, Glendale News-Press.)

Visit our website at 
www.stamps.org/cac/index.org
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Organizations that lack a Web presence are out of 
tune with society today, and quite honestly, missing the 
boat. Those that don’t have a Web site either have no 
one in their group who can build one, or simply don’t 
want to advertise their organization. Into which of these 
two categories does your organization fall?

The Web is how most people gain information 
about their community and world. It has always been 
seen as a special interest tool, to which advocates 
of everything under the sun turn to promote their 
interests. Philately is no different. Think about it: How 
does your organization currently promote itself, and 
how effective has that strategy been? Do you take out 
newspaper ads? How about radio or TV ads? What 
about large billboards? Unless your treasury is super 
loaded, you won’t be able to afford these.

It is possible to host a Web page completely free of 
charge. Hosting a site without advertising is almost as 
inexpensive and can start at $5 per month, which would 
include your own Web domain name, such as www.
citystampclub.org.

Real people use the Web! Stamp collectors, 
especially younger ones under the age of 60, are Web 
savvy. If they want to fi nd a club in their area, they 
simply do a Google search (www.google.com) and 
type in “stamp club” and their city name to see who is 
around. Try it yourself now and bring the results to your 
board or offi cers.

You may fi nd references to your organization, 
including where it meets, elsewhere on the Web, but 
why should potential new members have to go anywhere 
except your club’s offi cial Web site to get accurate, up-
to-date information about your meetings, events, etc.?

To survive, organizations need to be utilizing every 
possible resource to promote themselves. A Web site 
should be in that mix, especially if you have a volunteer 
capable of running it for you.

Get Yourself a Web Page!
Not that long ago you had to write code to produce 

your own Web page or one for your stamp club. 
Thankfully those days are gone. If you are comfortable 
sending e-mails and simple Web surfi ng, you have all 
the skill it takes to get a Web page up and running.

Step 1 — Find a Host: Find out if your own ISP 
(Internet service provider) offers free server space 
for hosting your pages. The code that displays a Web 
page resides on a computer hard drive somewhere in 
the world. When you type a Web address, otherwise 
known as a URL (uniform resource locator), you are 

actually hunting for the code on that computer. All 
code is written in a computer language called HTML 
(hypertext markup language). Most ISPs host Web 
pages, typically 10–25 megabytes in size — more than 
enough for your needs. If yours doesn’t, check such 
hosting sites as http://geocities.yahoo.com, http://www.
tripod.lycos.com, or http://www.fortunecity.com. You 
have the option of signing up for their free ad-supported 
service (ads will pop up when viewing pages) or ad-free 
paid service starting at roughly $5 per month.

Step 2 — Decide How to Build Your Pages: To keep 
it simple, see if your ISP or web host offers free Web 
tools or site builders that make creating pages a snap. 
These programs typically are point-and-click and will 
guide you through the process of selecting a layout style, 
background color or image, adding text and pictures, 
etc., from a selection of each that they offer. More 
advanced Web tools allow you to select these from your 
own computer, along with other elements such as music 
and video clips.

An alternative is to use a Web creation program 
on your own computer. You can create a page- recent 
version of Microsoft Word and automatically convert 
it to HTML with the click of the mouse. Check out 
the File — Save as Web Page option or click on Help 
for directions. Otherwise, buy an HTML authoring 
program such as FrontPage or Dreamweaver, which 
can be expensive.

Although today’s tools are much more fl exible 
than before, Web tools may not offer the fl exibility in 
customizing the look and feel you desire for your Web 
page. To get the ultimate design in your mind’s eye, you 
may need to learn and write HTML code. Back in the 
dark ages (around 1997) this was my only option. This 
approach is not for the faint of heart, but if you’re game, 
check out such sites as http://www.htmlgoodies.com/
primers/basics.html and http://www.arachnoid.com/
lutusp/html_tutor.html (HTML for the Conceptually 
Challenged).

Step 3 — Get At It!: Now the fun begins as you 
design your site. A few pointers: Remember that the 
“wilder” the background you choose, the harder it 
might be to actually read. Use complementary colors 

Web Sites Promote Growth — Tips on How to Set-up a Web Site
    Thomas M. Fortunato

The best advice is to scout 
out other web pages and 

use ideas you like.
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with enough contrast. Keep text to one or two styles 
at most, and in a font size that is easily read. The best 
advice is to scout out other web pages and use ideas 
you like.

STEP 4 — Add-ons: OK, so you want to fancy 
things up? Consider adding a Web counter to tell how 
many people have visited your page. Some of these can 
include other statistics detailing where viewers reside, 
when they visited, how long they stayed, etc. Want your 
own URL so that you look like a player, such as http://
www.yourname.com? They’re as cheap as $5 per year if 

you look for them. So go ahead. What are you waiting 
for? Get your feet wet with Web pages!

(Information presented in this article is used by 
permission from Albert W. Starkwether, editor of the 
APS Writers Unit #30 publication, The Philatelic 
Communicator (second quarter 2006). The Philatelic 
Communicator features articles about various aspects 
of writing of value for writers and editors. The Unit is 
an APS affi liate. As a member, one may receive a free 
critique of their publication. Information about the 
Writers Unit membership may be obtained from George 
B. Griffenhagen, Secretary/Treasurer, 2501 Drexel Street, 
Vienna, VA 22180-6906.)

A Joplin (Missouri) Stamp Club member took a 
chance and it paid off. Doug Miller is the Scoutmaster 
of Boy Scout Troop 77 in Joplin. Doug had previously 
been a Cub Scout Den leader for fi ve years before 
taking on the Scoutmastership in January of 2006. In 
September of 2006 Doug asked his boys if there was any 
interest in pursuing the stamp collecting merit badge. 
To his delightful surprise, 12 of the 16 troop members 
said yes.

Since the Joplin Stamp Club’s annual stamp show 
was scheduled for the fi rst Saturday in October, Doug 
made arrangements for the club to provide an area 
for the scouts at the show. The goal was to have the 
boys complete as many of 
the requirements for the 
merit badge as possible at 
the show. Doug donated 
stamps and materials for 
the boys to use. He and 
his assistants instructed 
the scouts on the basics of 
stamp collecting: sorting, 
identifying, and mounting 
stamps. The scouts spent 
the morning applying their 
newfound knowledge to 
meeting the merit badge 
requirements. Most chose 
United States stamps but 
some preferred worldwide 
or topical subjects.

Several of the dealers 
at the show donated 
stamps and supplies to the 
group. The dealers were 

gracious and helpful in answering the boys’ questions 
and in encouraging them to pursue the hobby.

Shortly before noon the boys began packing up. The 
stamp club provided lunch. After an intensive morning 
of stamping and a hearty lunch the boys were off.

The scouts’ good behavior and courtesy impressed 
show attendees. Their presence at the show added a 
special dimension to the event.  All of this happened 
because one stamp club member ignored the notion 
that young people are absolutely not interested in 
this hobby. Doug Miller thought otherwise and events 
proved him correct.

Club Member Recruits Scouts, John Olson, President Joplin Stamp Club
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Recently, I was asked to suggest activities that will 
engage both youth and adult members of the same 
club. This is not always an easy task to accomplish. 
Here are some ideas that might be worth trying at your 
club meetings.

Involving members in club programs works best 
when sharing is done in an informal way. Many adults 
and children feel uneasy about “giving” a program. But 
when the setting is casual and everyone is allowed to 
participate voluntarily, even reluctant collectors will 
open up and share.

Here are some ideas:

Alphabet Night
A program I like to call “Alphabet Night” involves 

selecting one letter of the alphabet and making that 
letter the theme upon which the night’s show-and-tell 
revolves around. It doesn’t make any difference what 
letter is chosen, although some letters are easier to work 
with and to fi nd illustrative items representative of that 
letter of the alphabet. Announce the chosen letter in 
advance so that members have time to prepare.

For example, let’s pretend that the designated 
letter for the club’s program is the letter “C.” Members 
would search through their collections and fi nd a stamp, 
cover, or other philatelic item that could be used to 
illustrate a word that starts with the selected letter. One 
obvious choice might be to think about countries that 
begin with the letter “C” and then fi nd and show stamps 
from those countries. Many collectors would be able to 
fi nd stamps from Canada, China, and Czechoslovakia. 
A worldwide collector may bring in stamps from other 
less known postal entities such as the Canal Zone, Cape 
Verde, Cayman Islands, Cyprus, or others.

Other collectors might think along the line of using 
philatelic material to illustrate a stamp-collecting term 
such as cachet, cover, or cancellation (bar, duplex, 
fancy, machine, Maltese Cross, killer, pen, etc.). 
Some collectors will look for an object on the stamp 
that begins with the selected letter, while others will 
think about people who have been depicted on stamps 
such as Captain Cook. You are limited only by your 
imagination.

Say the Magic Word
A similar activity involves having members bring 

along several different items from their collection. In 
an activity that I call “Say the Magic Word and Win,” 
people have an opportunity to share various items from 
their collections. As they showcase their item, they are 

asked to use as many philatelic words as possible in 
their oral description of what they brought.

Prior to the meeting, the program coordinator will 
have compiled a listing of philatelic words that might be 
encountered in a description. Depending upon the size 
of your group, I would recommend 50 to 60 words for 
an expected attendance of twenty. I would also suggest 
putting each individual word on a card for reasons to be 
explained later.

Club members are asked to bring any fi ve stamps, 
covers, or other philatelic items to the meeting, and to 
be prepared to say a few words about their selection 
— making sure to use at least one philatelic word in 
their presentation. (By bringing a variety of items, 
members have a better chance of using one of the 
selected terms.)

Non-participating members — in other words those 
not bringing items to share — can be involved by giving 
them a selection of word cards and having them listen 
for the “magic” word.  Hint: It is helpful to have the word 
cards in alphabetical order.

Begin by having each member select one of the 
items they brought and describe it. Each member will 
get an opportunity to share one of his or her items 
before moving on to the next collector. Each collector, 
in turn, will tell about an item brought. The activity 
continues until collectors have shared all of the items 
they brought or until time runs out.

“Judges” will be listening for use of the “magic 
words.” When one of the words is heard/used, the item 
is retired to a display table and the accompanying word 
card is placed next to the item. Later members can 
enjoy looking closely at the items and seeing examples 
of the philatelic term. A picture is worth a thousand 
words.

Intergenerational Activities, MaryAnn Bowman, Manager Youth Activities
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Each term, although it may be used by more than 
one person, is only recognized the fi rst time it is used. 
One small gift, stamp buck, or raffl e ticket is given to 
the person who brought the item and correctly used a 
philatelic term from the offi cial word list. If the person 
giving the presentation uses more than one philatelic 
term, credit is only given for the fi rst term recognized by 
the judges. For example, a collector brings a stamp from 
his or her topical collecting specialty and, in describing 
the stamp to the club members, states: “This Liberian 
stamp is a pictorial with an image of an elephant.” The 
collector would earn a raffl e ticket/prize for using the 
term “pictorial” and add his item to the display being 
made of philatelic terms used during the course of the 
club program.

Example: A Great Britain collector shows off a 
copy of the fi rst stamp issued by the country and says: 
“The Penny Black is the name given to the fi rst postage 
stamp issued by Great Britain in 1840. It depicts a black 
portrait of Queen Victoria on a one penny stamp.” The 
philatelic term being used is “Penny Black” and would 
result in earning a raffl e ticket/gift.

When children are part of the program, they should 
be encouraged to give their descriptions fi rst as their 
philatelic vocabulary might be limited. If they have not 
brought along any items to share, they can be given the 
word cards and asked to listen for the “magic words.”

The Hunt
A third activity that is fun for all ages is a scavenger 

hunt through a mixture of stamps. There are so many 
different ways that this can be handled, depending upon 
the objective you are trying to achieve. “The Hunt” can 
be for stamps from foreign countries, different types of 
stamps (commemorative, defi nitive, air mail, special 
delivery, offi cials, semi-postal, etc.), specifi c objects 
depicted (horses, man with a beard, a United States 
fl ag, etc.), or whatever suits your fancy. The members 
can work off a list or can be given a sheet of paper and 
asked to hinge the items into the named square as they 
are found.

For a variation of this activity, the scavenger hunt 
can be completed at home and brought to a club 
meeting where a point system is used to determine 
the winner. One point is awarded for each item found 
and two points if your item in a particular category is 
unique in that no one else brought the same stamp to 
depict that category.

Do you have program ideas that have worked well 
for meetings where both children and adults are in 
attendance? Please write and share your ideas with me 
— MaryAnn Bowman, CAC Youth Activities Manager, 
P.O. Box 1451, Waukesha, WI 53187.

(This article is reprinted from the January-February 2007 
issue of Topical Time, publication of the American Topical 
Association.)

Summer Seminar on Philately
June 17–22, 2007

Major Courses:
• Detecting Worldwide Fakes, Forgeries and 

Altered Stamps — Bill Dixon

• Exhibiting is NOT a Dirty Word! An 
Introduction to Exhibiting — Peter Butler

• Philatelic Literature & History — 
Herb Trenchard and Gini Horn

• Philatelic Marketplace — Irv Miller

• Stamp Technology — Wayne Youngblood

• The Washington/Franklin Issues — 
Dennis Gilson

For more information:
APS Summer Seminar
100 Match Factory Place
Bellefonte, PA 16823
814-933-3803 • Fax: 814-933-6128
E-mail: educate@stamps.org
Website: www.stamps.org



CAC NEWSLETTERWinter 2007 8

The following story is true — really!
On April 1, 1996, I received a very strange call at 

work. Now, I’m one who enjoys a good April Fool’s 
joke and at fi rst thought this one was the best I’ve ever 
heard.

“Is this Tom Fortunato of Rochester, New York?” 
asked the person on the other end of the line.  After a 
“yes” from me, the lady continued, “I’m with the (sorry, 
I can’t remember the name) marketing company in St. 
Louis, calling on behalf of the Coca-Cola Company 
and have some good news for you. You have been 
nominated and selected to run with the Olympic torch 
as it travels to your city and crosses the country on its 
way to Atlanta and the Centennial Olympic Games.”

I’m about as far from a world-class athlete as one 
can be, but was told I was chosen for outstanding 
community service. She continued on for about ten 
minutes reading an obviously prepared script with 
additional details, saying I would receive a registered 
package in the mail with legal papers to sign if I agreed 
to participate.

The co-workers around me overheard my part of 
the conversation and were wondering what it was all 
about when the call ended. So I told them the details. 
It was April Fool’s Day after all, I thought, but the 
legal mumbo-jumbo sounded legit. A few days later the 
registered envelope arrived just as I was told. Indeed, 
this was no joke.

Interestingly enough, the fl ame came through 
Rochester halfway through a vacation I planned to 
CAPEX 96, the once-a-decade Canadian international 
exhibition being held in Toronto. I’d have to return home 
the night before, run with the torch the next morning, 
and head back to Toronto later that afternoon. But 
what’s a few hundred miles in the car back and forth to 
participate in a once-in-a-lifetime experience?

Coke planned a gala dinner for the thirty Western 
New York torchbearers and their guests the evening 
before the run at a fancy hotel in Rochester. It was 
headlined by speeches by local Congressmen and 
Coke dignitaries from throughout the region, but the 
surprise came at the close when each torch runner was 
recognized by having his or her image shown on a giant 
screen while a brief biography was read.

Mine started out with a description of my age and 
job, then continued: “But his real passion is stamp 
collecting.” I’ve got to admit that that phrase took 
me back. I had never thought of myself that way, but 
obviously others had.

Ten years have passed, but I still think back to 

that moment when I was publicly “branded” with that 
statement. I’m defi nitely older, hopefully a bit wiser, 
and in retrospect, more passionate than ever about 
collecting.

How about you? Why do you like stamp collecting? 
Have you shared your interest (or maybe even passion) 
in philately with others recently?

As we begin a New Year, make it your resolution 
to ignite your love for philately by doing something to 
promote the hobby. We all will be better for it, and who 
knows where it can lead!

Share Your Philatelic Passion, Tom Fortunato, Chairman

Calling for News Items
The CAC is featured three times a year in a 

special column in The American Philatelist. This is 
an opportunity to highlight people and events in 
your Chapter to an international audience.

Send information anytime to CAC Chairman 
Tom Fortunato by e-mail at stamptmf@frontiernet.
net or snail-mail to 28 Amberwood Place, 
Rochester, NY 14626-4166.

Scott numbers 1234, 1066 and 1015.
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At this time, the 2006 APS CAC Newsletter 
Competition entries are being evaluated by a panel 
of three APS-accredited judges — William H. Bauer 
(Chairman), Peter Martin, and Tom Mazza. All editors 
who entered their publications will receive a written 
critique complimenting the good points and presenting 
ideas for improvements.

William H. Bauer began collecting stamps in 1940 
and Colorado Postal History in the 1960s. He has been 
active in philately for the past forty-fi ve years, including 
four years as president of the American Philatelic 
Society.

He is editor of The Colorado Postal Historian, lead 
author of Colorado Post Offi ces 1859–1989, and for the 
last ten years has been writing the extensive Colorado 
Postal Encyclopedia that appears as part of The Colorado 
Postal Historian.

A frequent exhibitor, he has twice taught the 
weeklong APS exhibiting seminar at The Pennsylvania 
State University. He is currently an accredited National 
Judge, as well as a Literature Judge and an International 
Philatelic Judge. For many years Bill was chairman of 
the APS Accreditation of Judges Committee.

In addition, he recently completed a term as a 
member of the Board of the American Philatelic 
Research Library. Bill Bauer currently resides in 
upstate New York where he is secretary of the Tri-
County Stamp Club and is involved in many local civic 
activities.

Peter Martin of Danbury, Connecticut, is an 
accredited APS chief literature and exhibition judge. A 
long-time philatelic writer, editor, and researcher, he 
heads several study groups aimed at providing defi nitive 
research into unexplored areas of philately. As a postal 
historian, he has had a record of nine consecutive 
research articles in the annual American Philatelic 
Congress books. He has published the American Bank 
Note Company State Revenue Index Proofs (2004), and 

the Real Estate State 
Revenue Stamps Catalog 
(2006).

He has held the following positions: American First 
Day Cover Society Executive Committee, American 
Philatelic Congress Executive Council, American 
Philatelic Research Library Trustee, American Philatelic 
Society Director, APS Writers Unit #30 President, and 
State Revenue Society President.

Peter is a past editor of The American Philatelist, 
Duck Tracks, First Days, Philatelic Literature Review, 
Scott Stamp Monthly, Springfi eld Stamp Club News, State 
Revenue News, Virginia Philatelic Forum, and Stamp 
Collector capitol correspondent.

Thomas C. Mazza’s major collecting interests 
involve the postal history of western Pennsylvania 
and of New York City. His exhibits include “Erie, 
Pennsylvania; The First 75 Years” and “Street Fighting: 
New York City Carrier and Local Mail, 1840–1863.”

He is an FIP and APS-accredited philatelic and 
literature judge. His publications include a variety 
of articles in the Collectors Club Philatelist, Penny 
Post, and London Philatelist, as well as catalogues of 
stampless markings for Erie and Warren counties 
(Pennsylvania).

Tom’s local stamp club is The Collectors Club of 
New York, where he has served on the Board since 1989 
(president 1993–2001). He is a member of a number of 
organizations — APS (life), Classics Society (life), Royal 
Philatelic Society London (fellow), Cancellation Club 
(life), American Association of Philatelic Exhibitors 
(life), (Australian) National Association of Philatelic 
Exhibitors (life), and Postal History Society, among 
others. He is a trustee of the Philatelic Foundation and 
a member of the Council of Philatelists for the National 
Postal Museum. Tom also has been a board member, 
and offi cer, of PhiLITex ’92 (a literature exhibition); 
ANPHILEX ’96 (exhibition for the hundredth anniversary 
of The Collectors Club); and WASHINGTON 2006 (world 
philatelic exhibition).  

The 2006 Newsletter Competition entries and their 
awards will be on display at STAMPSHOW 2007, August 
9–12 in Portland, Oregon. Be sure to look for them. 

You may request the 2005 APS CAC Newsletter 
Competition Mail Circuit for your home perusal. 
It includes all the newsletters that were in the 2005 
competition. Your chapter’s only expense is the $8.10 
priority mail fl at-rate box used to forward the circuit to 

the next person on the circuit. Send your requests 
to Jane Fohn, Manager, CAC Newsletter 
Competition, 10325 Little Sugar Creek, 

Converse, TX 78109-2409 or e-mail janekfohn@
sbcglobal.net.

Jury for 2006 Newsletter Competition, Jane King Fohn, Manager, Newsletter Competition
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When Captain William Bligh comes up 
in conversation, it almost always is in 
relation to the mutiny on HMS Bounty, 

shown on both the 2d and 6d values of the 1940 issue 
of Pitcairn Island. The 1940 Pitcairn stamps relate to 
the Bounty mutiny and were the easiest ones to fi nd 
for this article on the three major mutinies with which 
Bligh was involved.

Bligh and the Bounty both appear on the 2d, and 
Fletcher Christian, leader of the mutiny, appears 
with Pitcairn scenes on the 1d, 1sh, and 2sh/6d 
denominations. Starting with James Michener’s 
Rascals in Paradise article, “Bligh, Man of Mutinies,” 
let’s concentrate on the 3d stamp. It shows a map of the 
Pacifi c from Australia to Easter Island, with Tahiti and 
Pitcairn both illustrated. The Bounty mutiny, the fi rst of 
four mentioned by Michener, occurred April 28, 1789, 
as the ship left the friendly natives of Tahiti and headed 
for the West Indies. Michener writes:

Bligh himself knew he was of a choleric nature, 
but attributed his righteous anger to zeal for 
effi ciency in service ... surprising as it may seem, he 
was always anxious for the comfort and happiness 
of the men under his command.

Fletcher Christian, mate in charge of one of 
the three watches into which Bligh divided the crew, 
apparently decided to take a ship’s boat and desert. 
The reasons for Christian’s decision may have included 
both an attachment for a Tahitian girl and offense at 
derogatory language Bligh used toward Christian in a fi t 
of anger. Christian’s watch was scheduled for midnight 
duty. Christian ended up convincing the watch to seize 
the ship, which was done with little trouble. Bligh and 
another eighteen men were put in the ship’s launch and 
began a 3,618-mile, forty-one day trip to Timor, losing 
only one man on the way.

Christian and the other twenty-three mutineers 
sailed back to Tahiti. Fearing punishment, Christian 
and seven other mutineers sailed Bounty to previously 
undiscovered Pitcairn Island. Sixteen mutineers 
stayed on in Tahiti, where two died and 
fourteen were captured by the Royal 
Navy. Meanwhile, Bligh had been 
found innocent of the loss of the ship 
at a court martial (one of fi ve in which 
he was defendant). Of the fourteen 
sailors captured in Tahiti, four died in a 
shipwreck on their way to England, four 
were acquitted, three were sentenced 
to death but pardoned, and three were 

executed. Only one surviving mutineer was alive when 
Pitcairn was discovered twenty years after the mutiny.

The next major mutiny involving Bligh was that 
of the British fl eet at Nore, England on May 12, 1797. 
The Nore mutiny followed one at Spithead, England. 
While sailors had legitimate concerns — pay, food, 
punishment — the mutiny took place during a war with 
Holland, not a time when the British Navy would take 
a mutiny calmly. The mutineers on Bligh’s ship, the 
Director, forced the departure of three offi cers for ill-
using the men, but Bligh was not one of the three. Bligh 
remained onboard and in command for another week 
before being forced ashore. After the mutiny, Bligh was 
not removed from command, as he would have been 
had undue harshness on his part led to the mutiny on 
his ship, per Michener.

Bligh’s last major mutiny took place in Australia. 
In February 1805 Bligh left England to serve as civilian 
governor of the growing penal colony of New South 
Wales. Bligh had resigned his active naval commission 
to serve as governor, but that did not deter him from 
challenging the authority of the convoy commander. At 
one point, the convoy commander had to fi re a shot 
across the bows of the ship transporting Bligh and 
another across the stern to bring the transport back on 
course. Bligh’s time in Australia was made especially 
challenging by John Macarthur, a large landholder of 
fl exible morals, and by the New South Wales Corps, the 
army troops assigned to serve as warders, police, and 
military forces for the colony.

While in New South Wales, Bligh was told to enact 
two particular reforms: suppress the rum trade and 
replace the rum-based barter economy with a currency-
based economy. As the offi cers of the New South Wales 
Corps were making fortunes from the rum trade, both 
reforms created incentives for the Corps to hinder 
Bligh. John Macarthur gave the Corps an excuse to 
mutiny against Bligh. In January 1808, six Corps offi cers 
were serving as judges in a case in which Macarthur was 
the defendant. The offi cers proclaimed their plan to 
hear the case despite the absence of Richard Atkins, 
judge advocate. Judge Atkins reported to Bligh that 

The Man and His Mutinies, by Napoleon
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the offi cers’ actions amounted to usurpation of the 
government and incitement to rebellion. Bligh called 
the offi cers to appear before him and explain their 
actions, and he also asked the acting commander of the 
Corps for assistance. The end result was that the acting 
commander arrested Bligh at Macarthur’s request.

It was not until December 1809 that London sent a 
successor to Sydney. Bligh took ship for London in April 
1810. The acting commander of the Corps was convicted 
of mutiny. Macarthur, who had gone to England to 
organize the acting commander’s defense, was forced to 
remain in exile for eight years by the threat of arrest for 
treason. Bligh was exonerated, restored to his former 
naval rank and promptly promoted.

But Macarthur bested Bligh philatelically in 
Australia. In 1934 Australia issued three stamps picturing 
a Merino sheep. The trio honored the “father of the 
New South Wales woolen industry,” John Macarthur, 
who developed the Merino breed. As of 1940, Australia 
had yet to picture Bligh on any of its postage stamps.

Bibliography
Michener, James and Grove A. Day, Rascals in 
Paradise (New York: Random House, 957).

If your club is like a great many of local or regional 
clubs, fi lling the frames for your stamp show is a bit like 
pulling teeth. Here are some ideas that might encourage 
even the non-exhibitors in your club to participate.

Something that has met with great success here in 
Houston is to have a one-frame competition based on 
a color (this is chosen at the awards dinner so we have 
a full year to plan). The exhibit can be of a stamp issue 
of the chosen color, or perhaps a thematic relating to 
the color. It is ultimately up to the judges to choose the 
exhibit best depicting the theme. We have some special 
(and inexpensive) awards for this part of the exhibit. 
Every year the number of entries has increased — even 
this past year when we did yellow!

Some other options might be to have someone spin 
a globe, point, and base a competition based on the 
country chosen, or perhaps randomly choose a year and 
see how many stamps from that year can be put into an 
exhibit.

These don’t have to be “rule-following” exhibits 
— it is up to you to set the rules and decide if and how 

these will be judged. You may have anything from one-
page exhibits to full 10-framers — again, your choice. 
The point is to have fun and get everyone interested 
and involved.

As always, let me hear from you with ideas that your 
club has tried or if you have any questions or concerns 
that you would like to see addressed in this column: 
Denise Stotts, P.O. Box 690042, Houston, TX 77269-
0042 or stottsjd@swbell.net.

Need Exhibits?  Denise Stotts, 
    Manager, Stamp Club Operations

APS STAMPSHOW
August 9–12, 2007

• See the Inverted
      Jenny
• Visit dealers and
     postal administrations
• Bid for stamps and covers at 
      live auctions
• And much, much more!

Thursday, Friday, & Saturday: 10 a.m.–6 p.m.
Sunday: 10 a.m.– 4 p.m.

FREE

ADMISSION!!

Oregon Convention Center
777 NE Martin Luther King Jr. Blvd.
Portland, Oregon 97232
For more information visit: www.stamps.org
Phone: 814-933-3803
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REGISTER NOW.. .
June 17–22, 2007 • American Philatelic Center

Bellefonte, Pennsylvania

Seminar Registration Fee — $525 for APS members • $625 for nonmembers
Note: Registration fee does not include housing for the week. Information on housing options will be provided to each registrant.

Mail completed form to APS Summer Seminar, 100 Match Factory Place, Bellefonte, PA 16823
For further information, phone 814-933-3803 ext. 238, fax 814-933-6128, or e-mail jehouser@stamps.org

If a spouse or guest will be accompanying you to Bellefonte (i.e., not as a student), he/she is welcome to attend the breakfast, 
lunch and/or dinner events for the cost indicated below. Please indicate which, if any, of those events he/she plans to attend:

______    Seminar Registration Fee (includes Sunday Reception, Monday & Thursday dinners, lunches, & snacks) $ _________

______    Name of accompanying spouse or guest ______________________________________

 ______ Sunday reception @ $20 _________

 ______ Monday dinner @ $35 _________

 ______ Thursday dinner @ $35 _________

 ______ Lunches @ $15 each    Monday    Tuesday    Wednesday    Thursday _________

 ______ Friday Breakfast @ $15 _________

______    Alumni Registration Fee — $199 (meals but no classes) _________

Please attach a note indicating any special dietary needs. Total  $ _________

Please check appropriate method of payment for fees:  Enclosed is a check, made payable to APS

 Charge the above fee to my     VISA      MasterCard       Exp. date (mo/yr) __  __  •  __  __

Card number  __  __  __  __  •  __  __  __  __  •  __  __  __  __  •  __  __  __  __    V-Code __ __ __

Cardholder’s name (print as on card)  ____________________________________________________________________

Cardholder’s signature  ___________________________________________  ___________________________________

_________________________________________________________________________________________________________
Last Name First Name & Middle Initial Age (if under 21)

_________________________________________________________________________________________________________
Home Address: City  State/Province ZIP Code 

_________________________________________________________________________________________________________
APS Number E-mail Address Daytime Phone Number

Person and number to call in case of emergency: _____ _____________________________________________________________

Name as you would like it to appear on your badge: _______________________________________________________________

Please check the ONE course in which you wish to enroll:
  Detecting Worldwide Fakes, Forgeries   Philatelic Literature & History, Herb Trenchard 
        & Altered Stamps, Bill Dixon, instructor        & Gini Horn, instructors
  Exhibiting is NOT a Dirty Word, Peter Butler, instructor  Philatelic Marketplace, Irv Miller, instructor
  Stamp Technology, Wayne Youngblood, instructor   Washington-Franklin Issues, Dennis Gilson, instructor
Please indicate second choice if first is not available ____________________________________________________________

 Please list my name, course selection, collecting interests, e-mail address, and mailing address on a roster to be distributed to 
the other Seminar participants.

1. Collecting interests _______________________________________________________________________________________

2. Signature (required for listing on roster) ______________________________________________________________________


