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It has been some time since a CAC Newsletter has featured a theme issue, 
so a few months ago I asked members of the Chapter Activities Committee 
to put on their thinking caps and come up with articles dealing with philately 
and technology.

Sounds easy, doesn’t it? I can’t think of a single aspect of our hobby that 
hasn’t been touched, and mostly improved, by technology.

Stamps, the very items we collect, have undergone drastic changes in the 
way they are designed and produced. Computers have changed all that. Artists 
use pixels rather than paint as their medium of choice. Gone (almost) are 
the days of engravers laboring for days, weeks, and months on a single item, 
faithfully reproducing the artist’s work. “Lick-and-sticks” have given way to 
easier to use and more convenient pressure-sensitive stamps.

Did you ever labor forever creating your own homemade stamp album 
pages? Now they can be made using simple-to-use computer programs 
and printed at home in black-and-white or color. The world’s top stamp 
catalogues are available in full-color print and on CDs. Inventory programs 
abound, allowing collectors to keep tabs on their holdings. Stamps can now 
be computer graded against a 100-point perfection scale, with even common 
stamps selling for mega-buck prices hundreds of times their catalogue value 
in top condition.

And then there’s the Internet. It’s a research tool extraordinaire, a place 
to publicize interests and exchange viewpoints, share knowledge, and of 
course, buy and sell stamps and all sorts of philatelic items. E-mail and instant 
messaging are probably the “killer applications” of the Internet. Step aside 
snail mail!

To paraphrase Shakespeare’s Hamlet: “Therein lies the rub.” Some boldly 
argue the point that such technology is killing off our hobby in more ways 
than one. I don’t subscribe to that theory, but believe that it’s part of a normal 
evolutionary progression instead. Man has always developed tools through 
the millennia to solve problems or make life easier. So it is today.

I’m more concerned for the collectors out there who shy away from using 
computers and the Internet, thinking they are too complicated to use. Do you 
know someone like this in your philatelic circle of friends? If so, introduce 
him or her to the benefi ts of all the great things these technologies can offer.

Focus on Technology

Don’t Forget to Vote
As APS members, Chapters have a vote in the APS election, 

choosing among twenty candidates for eleven positions. The ballot will 
be in the club’s copy of the May American Philatelist; the polls close at 

noon on June 9. New offi cers will be installed during the APS general meeting 
on August 11 at StampShow 2007 in Portland, Oregon.
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Wouldn’t it be great to share our ideas, information, 
and maybe a photo or two with our fellow philatelists in 
between club meetings and stamp shows?

Oh sure, we can e-mail or call each other on the 
phone, but there’s a better way these days. It allows 
people to collectively communicate with many people 
at the same time while sharing a variety of electronic 
information simultaneously. It’s called a “discussion 
group.”

Discussion groups are an online forum where 
members can exchange views, electronic fi les (i.e., 
photos, Word fi les, etc.), and links on topics of common 
interest. Discussion groups are free, and they take just 
a few minutes to set up and/or join. They are a great 
way to keep in touch with your fellow club members in 
between meetings and/or with others who are unable to 
attend meetings or who live outside your area.

While there are several online providers that have 
discussion group services, I have found that Yahoo! 
Groups are easy to use and have several features that 
others do not. To set up a discussion group on Yahoo! go 
to http://www.Yahoo.com. Click on “Groups,” then look 
for “Start Your Group.” Click on that and you will be 
asked to select a category. In the “Hobbies and Crafts” 
category, you’ll fi nd a sub-category for “Collecting” in 
which you’ll fi nd the “Stamps” category listed.

Discussion groups are either “open” or “closed.” 
By that I mean either they are “open” to everyone or 
you have to be an invited to join the group.

In honor of this special Technology Issue, I’ve 
created a discussion group on Yahoo! called “Promoting 
Philately.” Readers of the CAC Newsletter and others 
will be able to utilize it as a place they can share their 
thoughts, tips, and techniques. We as individuals, clubs, 
regional federations, and national societies can promote 
stamp collecting in our local communities, recruit new 
members, and retain the ones we currently have.

It’s free and open to everyone.
To join, go to www.Yahoo.com, click on “Groups,” 

then search for “Promoting Philately.” Then all you 
have to do is click on “Join This Group” and you’re in.

You might also want to check out and join some 
of the other discussion groups that are currently on 
Yahoo! There are over a hundred to chose from. Keep 
in mind you will need to set up a Yahoo! account (if you 
don’t have one already) and provide some basic contact 
information.

I look forward to reading your ideas and answering 
any questions you might have about the public relations 
and publicity aspects of running a stamp club. Don 
Schilling, 745 Portola Avenue, Glendale, CA 91206 or 
donschilling@worldnet.att.net.

Creating Your Own Philatelic ‘Discussion Group’, by Don Schilling

Chapter Insurance Coverage 
for APS Sales Circuits

The American Philatelic Society offers 
insurance coverage for APS sales circuits that are 
sent to chapters. The plan covers loss or damage to 
items mounted for sale in APS circuit books while 
in the care of the Chapter’s circuit manager.

The annual premium is $25 for $4,000 coverage 
with a $100 deductible. The coverage period is 
January 1 through December 31 each year. The 
premium is prorated to $13 for a chapter that 
purchases the insurance on or after July 1 for the 
balance of the calendar year. The plan does not 
include automatic renewal. Each chapter receiving 
circuits is mailed an application during the last 
quarter of the year.

For more information about the plan, or about 
receiving sales circuits for your chapter, write to the 
Director of Sales, APS, 100 Match Factory Place, 
Bellefonte, PA 16823, fax 814-933-6128, phone 814-
933-3803, or e-mail twhorn@stamps.org.

Remember Your CCCCCCCCllllllllub Can Save!
TiT me is Money y — — SeSendnd i in n YoYourur C Chahaptpterer R Repeporort t
FForm!

ThThe e anannunualal C Chahaptterr RRepeporort t FoFormrms s wiwillll bbe e e
mamailileded i in n MaMay ytoo e eaccch hAPAA S  ChChC apapa teteer rReReReprprp esessenene tatatitiiveve,
ofoffeferiringg ttheh  ususual oopporo tunin ty tto o uppdad tee y youo r clclubu ’ss 
rrecordrd at heheadquq arteers, ana d kekeep ssomo e mom neyy y
inni  your trtreasuuryr ! Meeeting the rerequiremements f foror
ppercenntage off APAPSS me bmbers iwiththin thhe cllubb cann n
eeae rnn you freee dues ffor the Chapter — a potentialll  
ssasaviv ngs of $$35 for 2000 8 Chaptet r dues.

ThThe e cocompmpleeteted d foformrms s must be back innn n
BBBellefonte by July 31.

Note: Chapters qualifying for free dues oneee 
yyyyear are not eligible automatically for free duesss 
ttththe next year. Clubs must apply and qualify eachhh
yeyeyeyeeyeyy ararar!!!
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Since our theme this issue is technology in 
philately, I “volunteered” to write about club 
websites. I will not be telling you how to set 
one up — I am so not that person! However, 
I will share with you some thoughts on what 
a club website should include. Since my club 
has had a website, almost all of the visitors 
and new members have found us there fi rst. 
It truly is crucial in this electronic era to have 
Internet presence.

Introduction or “title” page. First, 
remember the basic tenets for any good 
journalistic project: “Who, What, When, 
Where, and Why.” This is where you have 
your club’s name, when and where you 
meet, and perhaps a little about your club’s 
history.

Map. Unless you are located in a very 
small town, it is helpful to include a map and 
driving directions for potential visitors.

Membership application. Make sure this is easy to 
print out.

Contact information. Give a willing club member’s 
phone number and e-mail address as a contact person, 
so visitors can fi nd out more about your organization. 

Program list. This is a good opportunity to let 
people know what interesting things are planned at your 
meetings. Give some details about upcoming programs, 
so the visitor might be enticed to attend.

Related events. If there are stamp shows and 
bourses coming up in your area, list them — and make 
sure to have fl iers about your club available at these 
events. Don’t forget to include the club’s web address 
on this fl ier.

Show information. If your club sponsors a show, 
here is a great place to promote it. This section should 
include:

• Show fl ier
• Map to the show (if it isn’t already on the show 
fl ier — and it should be!)
• List of dealers
• Exhibiting prospectus
• Show schedule of meetings and seminars
• A palmares of the exhibit winners after the 

show (make sure to have permission to publish 
exhibitors names)
Links. You might want to put a link to other 

philatelic sites here — especially the APS!
A Cautionary Tale

I have something else I would like to mention in 
this column. We had an unfortunate occurrence at our 
local show last year. We had some last minute dealer 
cancellations, and invited a dealer we didn’t know 
anything about — he had contacted us about a table. 
We did not take the time to check him out and he 
ended up stiffi ng the club for the booth fee. We tried 
repeatedly to contact him after the show, and the one 
time he bothered to call back, he promised that the 
“check was in the mail.” We found out later that he had 
been expelled from the APS. We have told him that we 
were going to spread the word about him so other clubs 
don’t get burned like we did. I won’t name him here in 
print, but I will share it with you if you contact me. It 
has been suggested that you require that your dealers 
be a member of the APS, ASDA, or a state dealer 
association, but sometimes you just need to fi ll those 
tables — so be careful!

Remember that this is your column, so if you have 
anything to add, or any questions, ideas for future 
columns, etc., please contact me. Denise Stotts, P.O. 
Box 690042, Houston, TX 77269-0042 or stottsjd@
swbell.net. 

The Importance of Being Connected
by Denise Stotts Manager, Stamp Club Operations

www.stamps.org/cac/index.htm
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Does your club need a better way to tell the world 
who it is? Would you like to provide a meeting place 
online where your members can discuss what is on their 
minds?

Several years ago, I got the idea to build a website 
for grouping all of our local stamp clubs in one neat 
place. I asked for funding and got laughed at, but that 
never stopped me. The result is http://www.MoPhil.org. 
(MoPhil stands for Missouri Philatelic.)

Not every club needs an extensive website. In many 
cases, a simple one-page site with meeting times and 
places is suffi cient. In other cases, a club that holds a 
show might want to include show information, maps to 
meetings, and post newsletters.

On the Greater Mound City Stamp Club website, 
for example, we post pictures from some of our 
meetings, PDF copies of our newsletter, information 
about our show, and we soon will have a moderated 

online forum. In the eight years that our club has had 
a web presence, we probably have gained half dozen 
new members a year from visitors to the site. There are 
dozens of inquiries but many are simply looking for a 
place to sell grandpa’s collection.

GMCSC was lucky because I am a professional 
web developer (and also president of the St. Louis Web 
Developers Group) and was willing to take a little of 
my time and experiment with various technologies. 
Concurrently with building the website for one club, six 
clubs and shows in the region also got web pages that 
are delivered from the same main page.

Ask around your club. You probably have an 
individual who is technically savvy and just needs 
encouragement to build your website. A simple site 
will cost under $25 year to maintain on the web, and 
shows the world that you are more than a group of folks 
drooling over your stamps.

These are not earth-shattering changes, but 
they certainly helped bring the Rhode Island 
Philatelic Society’s exhibition, RIPEX, back into 
the black for the show this year:

1. Advertising Budget. We decided not 
to spend close to $800 for a VERY small 
advertisement in the major newspaper in Rhode 
Island. This was a budget buster for us. Instead 
we hit all the local newspapers and “free” papers 
in the state. We kept the Linn’s and APS in the 
budget, but ended up spending 50 percent less 
on ads and got about the same turn out for the 
one-day show.

2. Bingo Cards. Instead of photocopying 
door prize slips for people to fi ll out (and trying 
to update a mailing list with no volunteers), 
at last year’s show we used blank postcards 
(available in sheets of four from Staples/Offi cemax). 
Before the show last year we ran them through a 
desktop printer and on one side printed a form with 
spaces for name and address. People signed in for the 
door prize drawings on these. This year, we took those 
same cards, fl ipped them over, and ran them through 
a desktop printer on the blank side where we printed 
the show ad with directions. Slapped a 24-cent postcard 
stamp on them and dropped them into the mail!

3. Raffl e Basket. Let’s face it, not everyone 
purchases show cachets. This year, right next to the 

show cachets, we had a raffl e basket made up and sold 
raffl e tickets (permits to hold raffl es in Rhode Island are 
only $10). The content of the raffl e basket was made up 
of philatelic donations from members throughout the 
year, with a few goodies thrown in for good measure. It 
turned out to be a huge success. It earned us more than 
the show cachets AND did not cannibalize the cachet 
sales.

As I said, these are not earth-shattering tricks, but 
they did net the club hundreds of dollars on the positive 
side and put the show in the black rather than in the red 
this year. 

Changes at Rhode Island Philatelic Society Show, by Shawn Pease

A Website for Your Club, by Alan Barasch, Assistant Editor
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One of the 
lessons I have 
learned in my four 
years as executive 
director of Stamp 
Services is that 
the United States 
Postal Service’s 
stamp program 
is in a constant 
state of transition. 
The infl uences of 
technology, the 
needs of our stamp 

users, and the desires of philatelists all line up to make 
sure we don’t simply maintain the status quo.

A major change in 2007 that will be felt immediately 
by collectors is our new policy of selling stamps 
nationwide on the fi rst day of issue. For most of my 
career, the rule was simple: only the issuing Post Offi ce 
could sell stamps on the fi rst day. All other Post Offi ces 
had to wait until the next business day to sell the same 
stamps. This was a long-standing tradition that led to 
lots of confusion among postal customers.

To see if collectors were open to changing this 
tradition, we tested several stamps with nationwide fi rst-
day-of-sale issuances. The Wonders of America stamps 
were the most recent. Although they were issued at the 
Washington 2006 World Philatelic Exhibition on May 
27, 2006, every Post Offi ce in the United States had an 
opportunity to sell the stamps on the fi rst day. It was 
a win-win for the show and a win-win for customers 
across the country. Nobody had to wait to purchase 
the stamps and the collectors didn’t seem to mind the 
break in tradition.

It is worth mentioning that we will continue to 
designate one Post Offi ce as the offi cial fi rst-day-of-
issue location. As in the past, these offi ces will receive 
the fi rst-day cancel and host any ceremony. It will still 
be considered a great honor for communities to host 
fi rst-day-of-issue events.

One question I often receive is: How can our 
community host a fi rst-day-of-issue ceremony? 
Most fi rst-day sites are chosen based on the result 
of background information discovered during the 
development of a stamp. However, there is always the 
possibility for communities, Post Offi ces, and stamp 
clubs to toss their hat in the ring to see about hosting 
a fi rst day ceremony. Proposals can be sent to the 
executive director of Stamp Services for consideration.

A benefi t of the new policy is that every post 
offi ce interested in stamps can have a fi rst-day-of-sale 
ceremony if they chose. Our hope is that stamp clubs 
around the country will approach their local Post Offi ces 
to jointly celebrate the issuance of postage stamps. It’s 
not practical to think every Post Offi ce will celebrate 
every stamp, but for those with a local interest in the 
subject, a fi rst-day-of-sale ceremony is a great way to 
raise awareness of the stamp and collecting.

A key to most local events is, of course, the pictorial 
postmark. To help call attention to the process, we have 
developed a new publication titled Celebrating with 
Postmarks. This wonderful brochure provides guidance 
for everyone on how to obtain a pictorial postmark. 
It will soon be posted online at www.usps.com. Click 
on About USPS & News under “Information and 
Activities,” then click on Forms & Publications. Look 
for Publication 186.

I wish you the best of luck with your stamp 
collections in 2007.

USPS New First-Day-of Issue Policy
by David E. Failor, Executive Director, USPS Stamp Services

August 9–12
Oregon Convention Center

PPoorrttllaanndd,,, OOrreeggggoonn
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It’s that time of year again — time to start thinking 
about your club’s October National Stamp Collecting Month 
promotional activities. To help you along, Tom Fortunato has 
again created a common postmark that any United States 
Chapter club can request to be customized for use on its mail 
or on cacheted covers.

Unlike the cancels from the past nine years, you’ll have a 
choice of one of two different designs in 2007 to compliment 

the “Polar Lights” stamp issue being released 
in October by the United States Postal Service. 
One stamp depicts the Aurora Borealis, while the 
other shows the Aurora Australis.  The cancels 
feature a polar bear under the Northern Lights 
or penguins under the Southern Lights.

To get a customized cancellation design, 
you need to provide Tom with the following 
information:

• the name and number of your APS Chapter

• date in October the cancel will be used

• the city, state and zip code

• whether the Northern Lights or Southern Lights
      cancel is wanted

Send your information along with a self-addressed, 
stamped envelope (for return of the cancel design in hard 
copy) to: National Stamp Collecting Month Cancel, 28 
Amberwood Place, Rochester, NY 14626.

Or you may send details by e-mail to stamptmf@
frontiernet.net and Tom will return the fi nal 
image to you electronically as a TIF fi le.

Three copies of the fi nal artwork design 
must be submitted to your post offi ce ten weeks 
before its intended use or sooner for approval, 
after which the post offi ce will make up the 
rubber cancellation device at their expense! The 
USPS also freely promotes the availability of 
the postmark at not only local and regional post 
offi ces, but nationally through stamp newspapers 
across the country.

Stamp Collecting Month Cancel Choices

Join Us In Portland for CAC Chapter Meeting
STAMPSHOW 2007 takes place August 9–12 in Portland, Oregon, and we hope you can join us!
In particular, plan on attending the CAC Chapter meeting scheduled for Saturday, August 11, 10:30–

12 noon. Chairman Tom Fortunato and other members of the committee and APS Board and staff are 
planning to be on hand to address and discuss your topics of interest related to club operations and 
programs. Let us know how we can help you further!
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This year the Texas Philatelic Association will hold 
its nineteenth annual “TPA Youth Holiday Stamp 
Design Contest.” I began the contest when I was editing 
The Texas Philatelist and wanted something special for 
the November-December Christmas issue.

Christmas is for youngsters. And what better way for 
children and adults to have fun than through a contest? 
Through the years the Austin-Texas Stamp Club and 
the San Antonio Philatelic Association members have 
enjoyed judging the contestants’ creative artworks.

In 2006 there was a record 148 entrants from 
around the nation. The November-December 2006 
full-color issue of The Texas Philatelist featured 7-year-
old Haley Grable’s Grand Award-winning artwork on 
the cover. Twenty-fi ve youngsters in four age groups 
had their drawings pictured within the article. This 
Philatelist may be viewed on the TPA’s website at www.
texasphilatelic.org; look under “Resources.”

Haley was awarded a H.E. Harris Traveler Stamp 
Album. Each of the four fi rst-place winners 
received albums — Chronicle Book’s Stamp 
It!, H.E. Harris Explorer, or the H.E. Harris 
Patriot. There were second-place, third-place, 
ties for places, and honorable mention prizes 
in all groups. Each of these youngsters received 
stamps, supplies, and brochures about stamp 
collecting. Each entrant who did not win 
received a packet of stamps.

The Texas Philatelic Association 
Foundation funds the contest. But the 
stamps and philatelic supplies come from the 
Association’s members, and dealers.

MaryAnn Bowman, the CAC’s Youth 
Activities Manager, has been instrumental in 
the contest’s success. Her early suggestions for 
all aspects of the program led to the format 
that it is in today.

There are fi ve stamp clubs taking part in 
the contest now, with one for the fourteenth 
time this year. A long list of national and area 
publications have played an important roll by 
advertising and supporting our youth contest.

The Youth Holiday Stamp Design Contest 
is open to all children aged 18 and younger. They 
may draw a stamp that relates to Christmas, 
Hanukkah, Kwanza, Ramadan, or whatever 
holiday the entrant’s family recognizes. The 
design may be in black-and-white or color. 

Each entry must include the contestant’s name, address, 
age, collecting interest, and a brief explanation of the 
artwork. Entry information is available from me: Jane 
Fohn, 10325 Little Sugar Creek, Converse, TX 78109-
2409; e-mail janekfohn@sbcglobal.net; or on the TPA 
website at www.texasphilatelic.org.

What has your club done for the children lately? 
Why not try a contest of your own for youngsters in 
your area? It is fun and easy. If I can be of help, contact 
me at my address above.

Youth Holiday Stamp Design Contest
by Jane King Fohn, Editor
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Newsletters on Display at STAMPSHOW

by Jane King Fohn, Manager, Newsletter 
Competition

Be sure to look for the 2006 Newsletter Competition 
award-winning newsletters on display at STAMPSHOW! 
This year’s APS show will be held August 9–12 in 
Portland, Oregon.

All the newsletters on display will be available for 
closer examination by requesting the 2006 Newsletter 
Competition Mail Circuit from me — Jane Fohn, 10325 
Little Sugar Creek, Converse, TX 78109 or e-mail 
janekfohn@sbcglobal.net. Your chapter’s only expense 
is the $8.10 for the fl at-rate priority box to return the 
circuit to me.

It is not too early to plan to enter your publication 
in the 2007 Newsletter Competition. The deadline is 
January 15, 2008. You may contact me at the above 
address for an entry form.

APS President Janet Klug, APS Executive Director 
Peter Mastrangelo, and APS Deputy Executive Director 
Ken Martin were all ears at the Chapters and Affi liates 
meeting held at AMERISTAMP EXPO 2007 on Saturday, 
February 10, in Riverside, California.

They came to listen, learn, and share ideas about 
how the APS could help chapters and affi liates increase 
their membership and promote stamp collecting in 
local communities throughout the country.

APS Director of Membership Administration 
Wendy Masorti, Affi liates Committee Chairman 
Jim McDevitt, and myself headed up the roundtable 
discussion. APS Director-at-Large David L. Straight, 
CAC Committee members Alan Barasch and Denise 
Stotts, as well as more than half-dozen representatives 
from various clubs and affi liates from around the 
country, also were present. 

Janet talked about the recent effort to contact 
chapter representatives via telephone. Several at 
APS and directors had attempted to contact club 
representatives in an effort to establish “better lines of 
communication.” The effort produced mixed results, 
because many chapter representatives could not be 
reached for one reason or another.

Alan suggested that perhaps the Chapters Activity 
Committee should be involved to assist with such 
outreach programs. Janet welcomed CAC’s assistance 
and assured Alan that CAC would be involved.

I held up a copy of a recent CAC Newsletter and 
asked the chapter/affi liate representatives how many 
had ever seen a copy. Some had but most hadn’t. I then 
asked Ken, Peter, and Janet about the possibility of 
enclosing a copy in the circuit books. Ken didn’t see any 
downside, but pointed out not every club gets circuit 
books on a monthly basis. Some only get them once or 
twice a year. Peter and Janet concurred that it was a 
good idea and something that would get information 
down to the member level.

Janet felt that the newsletter should still be mailed 
out to the Chapter Representative/Club President in 
addition to putting them in the circuit books. She felt that 
the more people who got them the better the chances 
were that the information would be disseminated.

Ken raised the idea of having chapters and affi liates 
luncheons at future APS stamp shows. Apparently these 
had been done in the past. It was agreed that this was a 
good idea as long as the price was kept to a reasonable 
amount.

The subject of volunteers came up. There were a lot 
of them at the show from the local Riverside club doing 
a variety of tasks that included staffi ng the “Stamps in 
Your Attic” booth. One of the chapter representatives 
said that they had a terrible time getting volunteers 
to do anything at their local shows. David and Denise 
talked about how they used “funny money” which is 
given to volunteers as payment. This money then could 
be used to purchase donated items such as stock books, 
magnifying glasses, packets of stamps, etc.

APS brought along some nice souvenirs for everyone 
— A Gerald Ford Presidential Library First Ceremony 
Cover and insert along with a United Nations First Day 
of Issue Folder.

All in all, it was a well-attended and interesting 
meeting. Those who attended brought up a lot of good 
ideas. In the coming weeks and months, those ideas will 
be looked at and, hopefully, acted on.

In the meantime, if YOU have any good ideas or 
suggestions on how the APS can help YOUR chapter 
increase its membership and promote stamp collecting 
in YOUR community, call, write or e-mail me: Don 
Schilling, 745 Portola Avenue, Glendale, CA 91206. 
My e-mail address is donschilling@worldnet.att.net, or 
I can be reached by phone at 818-903-4451.

I look forward to hearing from you.

Riverside Chapters and Affi liates Meeting a Huge Success
by Don Schilling, Vice-Chairman, CAC Committee
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On November 1, 1914, German Admiral Graf Spee’s squadron of fi ve cruisers met 
a British squadron of two older heavy cruisers, the modern light cruiser Glasgow, and 
an armed merchant ship in the Pacifi c off Coronel, Chile. The armed merchant ship 
intelligently left the battle quickly. The two cruisers were lost, with no survivors. The 
Glasgow and the armed merchant ship escaped. The German ships suffered little damage. 
Winston Churchill, First Lord of the Admiralty, had the First Sea Lord rush extra ships 
south from Britain to intercept the German squadron if it entered the Atlantic.

The British offi cer commanding the forces rushed south was Vice-Admiral Sturdee. 
He had two battle cruisers, three cruisers, and two light cruisers (including the Glasgow). 

On December 7, 1914, the ships anchored in Port Stanley, Falkland Islands, to 
refi ll their coalbunkers. The squadron was semi-protected by the intentionally 
grounded old battleship Canopus, which had established shore-based 
observation posts connected to the ship by phone lines.

On the following day, a (neutral) Swede at one of the British observation 
posts was the fi rst to report the approaching German squadron. The Germans 
were coming to wreck the radio station and did not expect to fi nd any British 

ships. Excellent shooting by Canopus drove the leading German ships 
back, giving the British squadron a chance to fi nish coaling and leave the 
harbor. The battle was as one-sided as the battle off Chile had been. The 
British battle cruisers (including the Invincible, shown on the 1sh stamp) 
fi nished off the two German heavy cruisers. The Kent (6p stamp) sank 
one light cruiser, and the Glasgow (2½p stamp) helped sink a second 
light cruiser. The last light cruiser (the Dresden) escaped, only to be sunk 
at a later date by the Glasgow. By about the time the Dresden was sunk, 
Britain had cleared the open seas of German surface combat ships. This 

allowed the British fl eet to concentrate on the German High Seas Fleet in 
the North Sea, and eventually, on protecting merchant and troop ships from 
enemy submarines.

The Falklands honored the fi ftieth anniversary of the battle with a four-
stamp set. The stamps show three of the British ships and the Falklands Islands 
Battle Monument (2sh stamp).

Battle of the Falkland Islands, by Napoleon

APS Summer Seminar
June 17–22

Major Courses
• Exhibiting — You Can Do It — We Can 
     Help, Peter Butler
• Philatelic Literature & History, Herb Trenchard and 
     Gini Horn
• Philatelic Marketplace, Irv Miller and Clark Frazier
• Stamp Technology, Wayne Youngblood
• Washington-Franklin Issues, Dennis Gilson

For more information and/or to register visit: www.stamps.org/Education/edu_SummerSeminar.htm
Phone 814-933-3803 ext. 238, fax 814-933-6128, or e-mail jehouser@stamps.org


