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While this 
column is ap-
pearing in the 
late spring, I’m 
actually writing 
this in mid-Feb-

ruary in 10-degree weather with lots 
of blowing and drift ing snow outside 
my window. It’s not too diffi  cult for 
me to think of the better weather 
ahead and to think of the stamping in 
the upcoming months as well!

StampShow 2008 is being held 
in Hartford, Connecticut, from Au-
gust 14–17. I’ll be there, and hope you 
can make it, too. I’ll be participating 
in our annual Chapter and Affi  liate 
roundtable and open forum, along 

with a number of my CAC colleagues 
and APS staff ers, to learn about what’s 
on your mind when it comes to stamp 
club operations. How can we help your 
group grow and prosper? Th e meet-
ing is tentatively scheduled for 4 p.m. 
Saturday, August 16, room 11. Look 
for a specifi c time and meeting room 
location in the StampShow meeting 
listing when it becomes available.

If all goes well I’ll be heading out 
west October 10–12 to the Sescal 
show in Los Angeles, where I intend 
to hold a Chapter forum as well. Th e 
date and time is pending, but I hope 
to arrange it for sometime Saturday 
or Sunday. Renamed Sescal/Ameri-
cas 08, the international exhibition is 

honoring the 40th anniversary of the 
Federación Interamericana de Filate-
lia (FIAF), this hemisphere’s stamp 
federation. It will feature more than 
500 competitive frames of exhibits 
and 60+ dealers from around the 
world. It’s a show not to be missed!

Well, this is the second all-elec-
tronic version of the CAC Newsletter. 
What do you think? I encourage all 
stamp club members to sign up to re-
ceive free Chapter updates by e-mail. 
It’s simple to sign up: just send an e-
mail to cacnews@stamps.org request-
ing to be added to the CACN e-mail 
list and you, too, can be informed of 
updates!

• Th e American Philatelist monthly magazine.
• Th e History Channel video, Stamps: An American Journey sent to all chapters 

in late 2006.
• Mailing labels of APS members in your area (free for recruiting and at re-

duced rates for shows).
• Free listing of your bourse/show on the APS website and in Th e American 

Philatelist.
• A free basic webpage.
• A club listing on the APS website.
• Free Sparkplug and Best APS Member exhibit award certifi cates.
• Free design of National Stamp Collecting Month pictorial cancels.
• Copies of articles to help with stamp clubs including programming ideas on 

the CAC website and CD.
• Th e stamp newsletter “doctors.”
• APS sales circuits for which chapters receive a rebate to help cover postage 

costs based on purchases.
• Th e more than 100 slide and video programs available

Th ese services are all available to APS Chapters. Visit www.stamps.org/CAC/ 
for details or contact APS staff  at wendy@stamps.org.

How Many of the Following
Services Has Your Club Used?
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Newsletter is published three times a 
year and is part of the Chapter Activi-
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the Chapter Activities Committee or on 
Chapter club membership in the APS 
is available from the Committee mem-
bers listed on this page or from the APS, 
100 Match Factory Place, Bellefonte, PA 
16823.

• Address Changes — Any ad-
dress changes for Chapter mailings 
from APS should be sent to APS Head-
quarters at the address above or  phone 
814-933-3803, or fax 814-933-6128. 
Please do not send address changes to 
committee members.

• Reprinting Policy — Individu-
als or Chapters are welcome to reprint 
material from the CAC Newsletter, with 
proper credit given to the source.

• Subscribe to the CACN — Th e 
CACN is now a digital publication. It 
will be posted on the CAC website at 
www.stamps.org/cac and anyone in your 
club with an e-mail address can sign-up 
to receive the “CACN-eblast” that will be 
sent out as soon as the updated CACN is 
posted. Encourage fellow club members 
to sign up today so that your club can 
keep up on current news, off ers, ideas 
and more. To subscribe simply send an 
e-mail to:  cacnews@stamps.org request-
ing to be added to the CACN e-blast 
list.
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One of the 
fi rst things I ad-
vise my public 
relations clients 
to have is a good 

Information Kit. I like to call them 
“information kits” rather than “press 
kits,” because they can — should — be 
given out not only to the media but to 
new employees, visitors, and others 
who would like to know more about 
the company or organization.

I think APS chapters and affi  liates 
would also benefi t greatly from hav-
ing a packet of information readily 
available for new members, visitors, 
and the media.

But what should go in it?
I would start with a brief fact sheet 

about the chapter or affi  liate. When it 
was started, when it meets, what are 
the dues, club offi  cer positions and 
their responsibilities, etc.

Next I would have a club directory. 
Th is is a listing of all the members: 
when they joined, what they collect, 
and perhaps some contact informa-
tion such as a phone number or e-
mail address. If they have a website 
I would add that also. One thing I 

wouldn’t have is their street address 
for security reasons. You might also 
want to add their photo and some 
personal information as to where 
they were born, what they do — or 
did — for a living, etc.

Having a directory like this is a 
real help not only to new members 
but to existing members as well. By 
knowing what others in the chapter 
or affi  liate are interested in, they can 
oft en help each other out.

You might also consider having 
some background information on 
the hobby itself, the diff erent types 
of philatelic material, and the ways 
people organize it. Th is would be par-
ticularly helpful to newcomers to the 
hobby. And who knows? It may even 
give us old-timers some new ideas.

A particularly nice way of wel-
coming new members and encourag-
ing others to get involved with stamp 
collecting is to include a packet of 
stamps and hinges in your kit. I’d put 
these in a separate envelope along 
with some information on ways to 
house a collection — loose leaf pages, 
a stock book, commercial album, etc.

If you’re like most clubs, you’re 

probably strapped for cash, so why 
not turn your “information kit” into 
a money maker?

How do you do this? Add another 
page with business card ads! Eight 
business card ads will comfortably fi t 
on an 8x10 sheet of paper. Put some 
on the backside and you have places 
for sixteen potential sponsors. If you 
charge $5 apiece, that’s $80. Charge 
$10 and you just made $160. You get 
the idea.

Members themselves oft en will 
take an ad to promote their business-
es. Local dealers might be interested. 
Service clubs and veterans organiza-
tions are also good candidates for ads. 
Th e possibilities are endless.

________________________

Don Schilling is a retired U.S. 
Army offi  cer and public relations 
consultant in Los Angeles.

He is the editor of Th e Stamp 
Collecting Round Up (www.Stamp-
CollectingRoundUp.blogspot.com) 
and the stamp collecting news forum 
on Topix.com. He can be reached at 
donschilling@worldnet.att.net.

Promoting Your Club or Affi liate with an ‘Information Kit’
by Don Schilling, Vice Chairman
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For the eleventh year in a row, the 
APS is making available a commemo-
rative cancel for use by U.S. chapters 
during National Stamp Collecting 
Month activities in October. Th is 
year’s cancel features an image of the 
Great Lakes, the surrounding states, 
and Canada to complement the Great 
Lakes Dunes sheet of ten stamps be-
ing issued on October 1st and will be 
customized with your club’s details. 
Th ere is no charge to receive the can-
cel, which is produced by your local 
USPS offi  ce. However, it does need 
to be requested at least 60–90 days in 
advance of its use.

Here’s what to do. First, contact 
CAC chairman Tom Fortunato by 

e-mail or letter (with a self-addressed 
stamped envelope) requesting a fi n-
ished cancel design. Provide him with 
the following details:

• the date of the cancel;
• the city, state and zip where it 

will be used; and
• your club’s name.
He will then e-mail (or mail) you 

the fi nished artwork to present to 
your local post offi  ce for their approv-
al. Th ey will get the cancel made and 
sent to your club by its date of use.

Chapters oft en have used the can-
cel on cacheted envelopes as souve-
nirs, and have either given them away 
or sold them during their special pro-
motional event.

Contact Tom at stamptmf@
frontiernet.net or Write to: CAC 
Cancel, c/o Tom Fortunato, 28 Amber-
wood Pl., Rochester, NY 14626-4166.

When you go to a big stamp show, 
do you really have enough time to 
look through the dealers’ off erings, 
go to meetings, and check out all the 
exhibits? More than likely something 
has to “give,” and all too frequently it’s 
the exhibits that fall at the bottom of 
your “to do” list. Th at’s a shame con-
sidering that many exhibits represent 
years and even lifetimes of research 
and collecting.

More and more exhibitors are 
posting their creations online for a 
variety of reasons. Th ink about it. 
Th ey are accessible in any part of 
the world with an Internet connec-
tion, twenty-four hours a day. Th ere’s 
no need to transport the material 
through the mail or take it to an exhi-
bition in person, so security is not an 
issue. No frame fees need to be paid. 
Electronic exhibits can be “archived” 
throughout their life cycle as they im-
prove to show their progression and/
or be saved intact for posterity when 
the collection is broken up and the 
material eventually sold off .

Have you seen the “mother load” 

of online exhibit sites at EXPONET, 
the virtual international philatelic ex-
hibition (http://www.exponet.info)?  
Th is resource started a few years ago 
as a side page of the JAPHILA e-zine 
site (http://www.japhila.cz) sponsored 
by the Union of Czech Philatelists. It 
now proudly claims the patronage of 
the “Minister of Culture of the Czech 
Republic” and operates as a separate 
stand-alone site in either English or 
Czech.

EXPONET is a constantly evolv-
ing site. As of this 
writing, it hosts 
355 exhibits 
from thirty-six 
countries cover-
ing the gamut of 
philatelic sub-
jects. Th ey can 
be indexed on 
the main page 
by an exhibit’s 
country of ori-
gin, or through 
standard inter-
national phila-

telic classes found on its secondary 
page. It even features pages from 
philatelic literature! Take a look, and 
I guarantee that you will be mesmer-
ized for hours.

Yes, the age of the “virtual” ex-
hibit is now at hand, either through 
scanned pages of actual exhibits or 
through “collections” of scanned im-
ages covering a particular subject. 
See more on a special page devoted 
to them on the CAC website at http://
www.stamps.org/CAC/cac_exhi.htm.

Stamp Collecting Month Cancel Available for October

Online Exhibits: A Growing Trend
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Responding to Denise Stotts’ arti-
cle (‘Without Th em ... Th e Dealers’) in 
the last CAC Newsletter about stamp 
dealers at club shows, Bob Quintero 
from the Motor City Stamp & Cover 
Club of Dearborn, MI (APS Chapter 
442) wrote to explain what his club 
does for dealers at their annual exhi-
bition, based on his seven-year expe-
rience as bourse chairman. Your club 
might be able to “borrow” some of 
these ideas for your own show.

As Bob put it, dealers should all 
be treated as customers — customers 
that should be pampered — to ensure 
their total satisfaction. Th ey pay the 
bulk of the show’s bills and their re-
peat patronage is the goal. He advises 
that all shows should do their best to 
anticipate potential dealer glitches 
and plan in advance ways to resolve 
them before they happen. Addition-
ally, do everything possible to keep 
the dealers’ out-of-pocket expenses 
as low as possible.

Here are some of the ways they 
keep dealers coming back year aft er 
year:

• Meet and greet past and pro-
spective dealers at other shows and 
encourage them to attend your next 
one.

• Give dealers who have attended 
previous shows top priority in reserv-
ing a table and assigning their loca-
tion for the next show, as long as the 
show committee gets positive feed-
back about them from attendees and 
other dealers.

• Select a balanced mix of dealers 
to reduce potential competition in the 
stock they carry and to give attendees 
a broad range of philatelic material to 
choose from.

• Send dealer contracts at least 
four months in advance to allow them 
to plan ahead. Give them an option to 
postdate their table deposit check to 
ease potential cash fl ow issues.

• When accepting a contract, send 
show fl iers for each dealer to leave on 

their table at other shows leading up 
to your own.

• Mail plenty of notices to area 
collectors to inform them of the show. 
Also, send all local postmasters show 
details.

• Provide unloading assistance 
and dollies for dealers on their arriv-
al. Walk them to their table, in case 
they don’t know their location.

• Have welcoming kits for each 
dealer containing their badges, a show 
program, a letter with any show up-
dates or late details, a pad of writing 
paper, and a premium item of some 
kind with the club’s logo engraved 
or embossed (such as pens, baseball 
caps, calculators, magnifying glasses, 
etc.).

• Have a back-up dealer or two 
available that you can call on should 
any pre-contracted dealer become a 
no-show.

• Off er free coff ee, tea, and pas-
tries to all dealers and show commit-
tee members in the hour up to the 
beginning of the show. Have coff ee 
available for them through the show 
hours.

• Give all female table workers 
(dealer wives, daughters, etc.) a car-
nation corsage as a way of thanking 
them for attending.

• Make “courtesy assistant” help 
available at all times to watch over 

tables when a dealer needs a break.
• Take advanced lunch orders 

from dealers before the show opens 
and deliver their meals to their table 
when the food arrives.

• Hold a free dinner for all club 
workers and dealers. (Th is is done 
in lieu of an awards banquet.) Aft er 
dinner hold a dealer raffl  e with prizes 
like a portable cart or a refund of a 
portion of their table fees.

• Don’t rush any dealer in tear-
ing down his or her table at the show 
closing. Allow any customer to com-
plete transactions with them.

• Provide loading assistance for 
any dealer as needed.

Bob is well aware that not every 
show can provide all these services 
to their dealers. Th e Dearborn show, 
now in its forty-fi ft h year, is blessed 
to have a huge building with a very 
low rental fee. It has its own kitchen 
where all food and meals are prepared 
and sold by club members. Security is 
managed by a club member for next-
to-nothing in cost. Perhaps most im-
portant of all, it has a large dealer base 
to tap into as well as plentiful club 
volunteers to make it all happen.

Can any of these services work 
for you? Do you have any additional 
tips you can add to these? If so, let us 
know and we’ll publish them in a fu-
ture CAC Newsletter.

Bob Quintero Responds to ‘Without Them . . . The Dealers’

Newsletters on Display at STAMPSHOW
by Jane King Fohn, Manager Newsletter Competition

Be sure to look for the 2007 Newsletter Competition award-winning 
newsletters on display at StampShow ! Th is year’s APS show will be 
held August 14–17 in Hartford, Connecticut. All the newsletters on display 
will be available for closer examination by requesting the 2007 Newsletter 
Competition Mail Circuit from me — Jane Fohn, 10325 Little Sugar Creek, 
Converse, TX 78109 or e-mail janekfohn@sbcglobal.net. Your chapter’s 
only expense is the $8.95 for the fl at-rate priority box to return the circuit 
to me.

It is not too early to plan to enter your publication in the 2008 Newslet-
ter Competition. Th e deadline is January 15, 2009. You may contact me at 
the above address for an entry form.
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When you 
read this, John M. 
Hotchner (Falls 
Church, VA), 
Charles J. Pe-

terson (Laurel, MD), and Patricia S. 
Walker (Lisbon, MD) will have been 
reviewing the APS chapter newslet-
ters submitted for the 2007 Newslet-
ter Competition. All three are APS-
accredited philatelic literature judges: 
John and Charlie are FIP (Fédération  
Internationale de Philatélie) philatelic 
literature judges as well.

John Hotchner has been a collec-
tor since age fi ve. His current interests 
are United States, United Kingdom, 
United Nations, Germany, China, 
and about fi ft een other countries. 
John also collects worldwide errors, 
freaks, and oddities; nineteenth-cen-
tury number and letter cancels; and 
refugee, malaria, and blood donation 
topicals. Another collection is auxil-
iary markings on covers showing de-
lays in the U.S. mails.  

He has been a columnist on 
U.S. subjects for Linn’s Stamp News  
(1976–); editor, Th e Philatelic Exhibi-
tor (1986–); editor U.S. Stamp News 
(1991–); and columnist for Stamp 
Collector on stamp club dynamics 
(1978–1993). He wrote and edited 
Stamp Fun and Leader Feature for 
USPS’s Ben Franklin Stamp Club 
(1983–1991). 

He is a member of the Postmaster 
General’s Citizens’ Stamp Advisory 
Committee (1998–).

John was a former chairman of 
the Chapter Activities Committee 

(early 1980s). He is a former editor 
of local club newsletters and national 
society newsletters.

Charles Peterson is among the 
world’s leading philatelic literature 
specialists. He has been an active na-
tional literature judge for nearly forty 
years and internationally since 1973.

He is a founding member of the 
American Philatelic Research Library 
(APRL), was editor of its Philatelic 
Literature Review for fi ft een years, 
served on two separate occasions 
as president of the APRL Board of 
Trustees, and is currently a member 
of the Board.

Charlie recently stepped down as 
editor-in-chief of Th e Chronicle of 
the U.S. Philatelic Classics Society af-
ter thirteen years. He has been chair 
of the FIP Commission for Philatelic 
Literature, and this year will complete 
his second term on the FIP Board of 
Directors.

Charlie’s services to philately and 
to specifi c organizations have been 
honored with a wide range of U.S. 
and international awards. Th is year 
the Collectors Club will honor him 
with the prestigious Alfred L. Lich-
tenstein memorial award.

Patricia Walker’s philatelic af-
fi liations include life member of APS, 
where she has served two terms on 
the Board of Vice Presidents; life 
member and past president of the U.S. 
Philatelic Classics Society, and of the 
Eire Philatelic Association. Currently 
she is treasurer of the American As-
sociation of Philatelic Exhibitors, and 
a member of the Balpex committee 

serving as Chairman of Judges and 
Exhibits selection.

Although Pat’s parents and 
both brothers (one older, one much 
younger) were all stamp collectors, 
she didn’t really get started until she 
became intrigued by reading postal 
history exhibits at Sepad (now PNSE) 
in the early 1970s. She purchased 
her fi rst cover at Interphil in 1976. 
Now Pat has major collections of 
Irish postal history, Baltimore postal 
history, and an extensive and varied 
county collection tied to her current 
residence in Howard County in cen-
tral Maryland.

She started exhibiting in 1978. 
Pat’s Ireland collection has been ex-
hibited both nationally and interna-
tionally (since 1982), winning Grand 
Prix National at Th e Stamp Show in 
London 2000. Currently she is work-
ing at creating several single-frame 
exhibits for team competition, and 
making a Howard County exhibit 
conform to Display Division criteria.

Pat is an APS-accredited Phila-
telic and Literature judge. She most 
recently judged Literature at Napex 
and Chicagopex in 2007.

Next year, a diff erent jury of 
APS-accredited philatelic literature 
judges could judge your chapter’s 
2008 newsletters. You may request a 
prospectus/application for the 2008 
CAC Newsletter Competition from 
Jane Fohn, 10325 Little Sugar Creek, 
Converse, TX 78109-2409 or e-mail 
janekfohn@sbcglobal.net. Th e dead-
line for entries is January 15, 2009.

Jury for 2007 CAC Newsletter Competition
by Jane Fohn, Newsletter Competition Manager

APS StampShow
August 14–17

Hartford • Connecticut



CAC NEWSLETTER Spring/Summer 20087

El Dorado
Aft er Francisco Pizarro’s conquest of 

the Inca empire, Spaniards in Quito (Ec-
uador) heard tales of El Dorado, the man 
of gold. According to the stories, a native 
chieft ain east of the Andes mountains 
wore only gold dust, a new layer being 
powdered onto his body each morning 
and rinsed off  each evening. Aft er fi nding 
the gold and silver treasures of the Az-
tec and Inca empires, all things seemed 
possible. Francisco Pizarro’s half-brother 
Gonzalo fi nanced an expedition to fi nd 
and conquer the land of El Dorado.

Gonzalo left  Quito in March 1542 
with 200+ Spaniards and about 4,000 na-
tive bearers. Within twenty miles of Qui-
to, however, his progress slowed as trails 
had to be cut. While in the Sumaco Valley, 
Francisco Orellana, another relative of 
Pizarro’s, arrived with twenty-two more 
conquistadors from Guayaquil (coastal 
Ecuador). On leaving the relatively fertile 
valley, the expedition members had to 
live off  the food carried with them.

Th ey worked their way down the 
Coca River until almost at the confl uence 
with the Napo River. By this time they 
were seven months out of Quito, almost 
all the native bearers were dead, and lo-
cal Indians were conducting harassing 
attacks. Gonzalo decided to build a boat 
to carry the  sick men and the heavy sup-
plies. Th e expedition worked down to 
the Napo, then down the Napo to near 
the Tiputini River. At a Christmas-time 
camp here, Orellana was given the boat, 
fi ft y-seven Spaniards, and two African 
slaves and ordered to search for food 

down river and to bring back as much as 
could be carried. Orellana’s group left  De-
cember 26, 1541.

Gonzalo Pizarro
Orellana did not return. Suff ering 

more and more from starvation, Pizarro’s 
group went downstream on the Napo to 
the Aquarico River. An exploratory party 
sent up the Aquarico found thick planta-
tions of cassava. When the party returned, 
the remainder of the expedition was 
taken to the cassava fi elds. Aft er recover-
ing strength, Pizarro’s group decided to 
return to Quito. Th e survivors ascended 
the Aquarico and returned to Quito by 
a route north of the Reventor volcano. 
Th ere were eighty survivors when they 
arrived in Quito in June 1542.

Francisco Orellana
Orellana’s group had gone down the 

fast-fl owing Napo. At the end of three 
days, the decision was made that it was 
impossible to return against the cur-
rent and their only hope was to follow 
the river to what had to be the Atlantic 
coast. (Th e Amazon was already known 
to exist, but it had only been explored a 
short distance upstream from the coast.) 
At the juncture where the Napo and the 
Maranon meet to form the Amazon (then 
called the Maranon), Orellana’s group 
built a second boat while encamped from 
February 26–April 24, 1542. On June 24, 
they fought a battle with natives, includ-
ing “pale-skinned women with braided 
hair, who were experts with long bows.”1 
Th is report eventually led to naming the 
lower Maranon the “Amazon,” aft er the 
female warriors of Greek legend.
Orellana and his men reached the open 
sea on August 26, 1542. Th e two boats 
were separated in an August 29 storm, 
but both arrived in Cubagua Island — 
one on September 9 and the other two 
days later.
Endnote

1. Michael Wood, Conquistadors (Berkeley 
and Los Angeles: University of California Press,  
2000).

Pale-skinned Women with Braided Hair

From top to bottom:
Francisco Orellana, Francisco 
Pizarro, Gonzalo Pizarro Gon-
zalo Pizarro (L) and Francisco 
Orellana (R).
Below: Map of the journey,
and Orellana on the river.
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More than 200 APS Chapters 
have welcomed “little stamp shops” to 
their meetings, and had a great time 
looking through items and discov-
ering great additions for their col-
lections. Th e APS Sales Division has 
more than 160 categories of philatelic 
material — certainly something to 
suit everyone! — and sponsoring a 
“Circuit Books Meeting” always 
promises a large turnout, a convivial 
meeting, and satisfi ed members.

Th e sales books sent to Chapters 
for their use at meetings are actually 
direct mailings, rather than “circuits” 
such as are used by the individual 
APS member participants. Th e same 
general categories of material (these 
lists are printed from time to time on 
the wrapper of Th e American Philat-
elist) are available as choices. Chap-
ters can request the specifi c kinds of 
books they would like to see, and the 
Sales Division will assemble a selec-
tion and mail it directly to the Chap-
ter.

Our automatic mailing program 
will send the sales books to the Chap-
ter, according to whatever schedule 
that Chapter provides. Th e books 
will be mailed in order to arrive a few 
days before the meeting. Th e Chap-
ter Circuit Manager (who must be 
an APS member as well as a Chapter 
member) will provide the APS Sales 
Division with the meeting schedule, 
and will be in charge of accounting 
for the stamps purchased by Chapter 
members.

Th e mailings can be as oft en as 
once a month, or less frequently, as 
the Chapter requests. Each mailing of 
books can be kept for 30 days by the 
Chapter. Th us, a Chapter on a month-
ly mailing schedule may receive a 
new set of books before the last set 
has been returned.

Depending on the level of sales 
from a circuit, Chapters may earn up 
to a 3 percent discount. Th is helps 
the Chapter cover the cost of return 
postage. If the average purchases 

from three consecutive circuits are 
not more than $20, the Chapter is 
asked to pay the postage both ways. 
Most Chapters greatly exceed the $20 
minimum for one-way free postage.

Contents of circuits dispatched 
to individual Chapters are based on 
guidance and direction provided by 
the Chapter. While the ability of sales 
division to fulfi ll a request is depen-
dent on material available at the time 
a mailing is put together, the huge in-
ventory of sales books — more than 
42,000 — ensures that most requests 
are met without diffi  culty. Th e maxi-
mum net value shipped in a circuit is 
currently $4,000.

Low-cost Sales Circuit insurance 
is available through the APS Insur-
ance Fund. Th is insurance program 
covers only circuits received from 
APS while they are in the possession 
of an APS Chapter. Insurance infor-
mation is available from the APS Sales 
Division, 100 Match Factory Place, 
Bellefonte, PA 16823, 814-933-3803 
ext 227.

Although more than 700 individ-
ual APS members have sales books in 
circulation with the APS Sales Divi-
sion, very few APS Chapters have uti-
lized the Sales Division to sell Chap-
ter members’ stamps through the APS 

circuits. APS Chapters submit sales 
books containing their members’ 
stamps under the Chapter’s — in-
stead of an individual’s — name. Th e 
same regulations for the owners ap-
ply to Chapter-prepared sales books 
as to individuals!

Th e selling of Chapter members’ 
philatelic material in APS sales cir-
cuits can be an added source of in-
come for APS Chapters and for their 
individual members.

For additional information about 
APS Chapter sales books, contact 
Tom Horn, Director of Sales, 100 
Match Factory Place, Bellefonte, PA 
16823, 814-933-3803 ext 227; e-mail 
twhorn@stamps.org.

APS Sales Books Can Raise Attendance!

New Slide Programs 
Free Belgium: Postal Service in Unoccupied Belgium 1914–1920, by the 
Cuy-Lor Stamp Club of Cleveland, Ohio. Program #157.

Th is program uses stamps, covers, and related material to show some 
of what happened to unoccupied Belgium during World War I. We begin 
with August 2, 1914, when Germany demanded unimpeded transit of Bel-
gium to attack France. Belgium’s response showed courage and principle. 
15 minutes

Th e Penny Postal: Gone But Still Collectible, by the United Postal 
Stationery Society. Program #181.

Th is slide program introduces U.S. postal cards produced during the 
1873–1952 period when the domestic 1st class postal card rate was one 
cent. Like stamps, postal cards were issued and reissued, production eff orts 
varied, card stock fl uctuated, and press technology advanced. As a result, 
many collectible varieties exist today. Th e cards are presented in the chron-
ological order, as they were issued. 28 minutes
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How about an awards ceremony at your club’s next 
holiday party or summer picnic to recognize those mem-
bers who provide the energy that keeps your club mov-
ing?

To help you, the APS can provide a free offi  cial “APS 
Certifi cate of Award” for chapters, to be signed by your 
club president and secretary, and completed with the re-
cipient’s name and the reason for the award.

One free certifi cate is available to each Chapter each 
year. Additional certifi cates are $2.50 each.
Send your request to:

Wendy Masorti
Director of Membership Administration
100 Match Factory Place
Bellefonte, PA 16823

A little Appreciation goes a long way, 
say thanks to your “sparkplugs” soon!

In 2008 Say Thanks
to your Club’s Sparkplug

Chapter Ideas 
Wanted

We continue to seek articles 
for each issue of the CAC News-
letter. What are your thoughts 
and ideas that you would like 
to share? Th is is an appeal to all 
550+ APS Chapters to respond 
to our call. Send your article to 
Editor Jane Fohn, 10325 Little 
Sugar Creek, Converse, TX 
78109-2409; or e-mail janek-
fohn@sbcglobal.net

1. Free Listing in the APS 
Show Calendar

To better serve our members, the 
APS publishes (online and in Th e 
American Philatelist) a listing of up-
coming stamp shows providing con-
tact information, directions, etc. To 
be listed in this section, you will need 
to submit a “Show Time” form, avail-
able online at www.stamps.org/direc-
tories/dir_showcalendar.htm or re-
quest a form by calling 814-933-3803 
ext. 217. Show information must be 
received 60 days before desired pub-
lication time (listings are updated 
monthly). Listings are free to shows 
with competitive exhibits sponsored 
by APS chapters and affi  liates.

2. Low Cost Mailing Lists

Send local APS members an invi-
tation to your next show!  Th e APS 
can provide mailing lists of members 
residing in your area. Addresses are 

provided on peelable, ready-to-use 
mailing labels.  

Lists of up to 200 addresses will be 
provided at 10¢ per name ($20.00). 
For larger lists, the charge will be $20 
plus 1¢ for each address over 200.  
Th e easiest way to specify requests 
is by three-digit Zip code areas.  For 
example, the 168- Zip code area in-
cludes Bellefonte and surrounding 
communities.  Your local post offi  ce 
can provide a local Zip code map that 
should help you formulate your re-
quest.  Th e APS can advise you in ad-
vance of the approximate number of 
individuals residing in the ZIP code 
specifi ed, so that you can estimate the 
approximate cost.

Because the prices of these lists are 
set to cover just processing costs — 
postage, labels, computer time, labor, 
etc. — they may be used solely for the 
purpose of promoting membership 
or attendance at a Chapter-sponsored 

event.  NO commercial use of the list 
is permitted nor may Chapters sell 
or release the list information to any 
individuals or organizations for any 
other use whatsoever.

For more information or to order 
a mailing list call APS at 814-933-
3803 ext. 210.

Two Ways To Boost Your Show’s Attendance!
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We are pleased to announce that the American Phila-
telic Center will be open on selected Saturdays during June, 
July and August of 2008. Th e American Philatelic Research 
Library, APS Circuit Sales, and APS Administration will 
be open on June 21, July 12, July 26, August 9 and August 
23 from 9 a.m. to 4:30 p.m. As you travel during the sum-
mer months, you may want to plan on stopping in for your 
research needs, to review circuit books, or even take a tour 
of the APC.

Stamp clubs may want to organize a trip on one of 
these days (let us know before hand). Th ese days have 
been selected for a variety of reasons. Saturday, June 21 
is the day before the start of Summer Seminar and the 

same weekend as the annual Scopex, a local exhibit and 
bourse put on by the Mt. Nittany Philatelic Society. Th e 
weekend of July 12 is Arts Festival weekend in central 
Pennsylvania. While hotel rooms may be at a premium, 
for those of you who can day-trip, there’s added activity 
for you (or your “stampless other”) to enjoy. August 9 
and 23 are on weekends before and aft er StampShow in 
Hartford, Connecticut. If you are planning an extended 
vacation before or aft er the show, why not include us on 
your itinerary?

APC Summer Saturdays:
• June 21
• July 12
• July 26
• August 9
• August 23

Contact us for your next club trip.
If your Stamp Club would like to plan a trip to the 

APC on one of these Saturdays or any other day, please 
contact us in advance so that we can make arrangements 
for your visit.

Contact: Wendy Masorti, phone  (814) 933-3812 or by 
e-mail wendy@stamps.org 

Th e 2008 APS courses “On the Road” con-
tinue with Collecting Revenues with Ron 
Lesher and Cinderellas and Poster Stamps with 
Art Groten and Charles Kiddle.

Collecting Revenues — Th is course is in-
tended for the beginning collector of revenues, 
but there will be enough depth in the topics 
that collectors with some experience will learn 
something new. Th e fi rst day’s approach will be 
to give a broad overview of collecting revenues. 
Th e breadth of United States revenues, includ-
ing federal, state, and local revenues, will be 
explored. Th e second day will explore how and 
what to collect: mint vs. used; plate markings; 
cancellations; collecting “on cover” revenues; 
and some cautions in collecting revenues.

Cinderellas and Poster Stamps — Th e 
course will be between 12 and 16 hours 
over two days. It will be designed for maxi-
mum fl exibility and discussion with some 
hands-on experience. Topics will include 
the defi nitions of cinderellas, types of 
cinderellas, the methodology and tech-
niques of collecting, the literature, re-
search and writing opportunities, exhib-
iting, organizations and marketplace.

More information is available on-
line or by contacting Gretchen Moody 
via e-mail, gretchen@stamps.org; or 
by phone, 814-933-3810.

A $15 discount applies for registrations postmarked by Tuesday, July 22.

Plan a Club Trip to the APC
We are off ering special Summer Hours 

Summer Saturdays at the APC

APS Courses Prior to STAMPSHOW in Hartford, CT


