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Overview 
 

Introduction 
 
The goals of the APS survey are to gather information to help the APS plan how best to retain 
existing members and attract new ones, and fulfill the APS’s Statement of Purpose.  The APS 
has conducted member surveys periodically since 1982.  This year was the first time a survey 
was sent to former members and non- members.  525 members and over 1,000 former members 
and non-members completed the surveys in June of 2007. 
 

Survey Methods 

APS Member Survey  
The APS mailed out the Member Survey to 1,000 current members in early June of 2007.  
Introductory postcards were sent out in late May.  525 current members of the APS completed 
the survey, yielding a 53% response rate.  Members could complete and return the printed copy 
or do the survey online – 18% of respondents chose the online option. 

APS Stamp Collector Survey 
The APS mailed out the Stamp Collector Survey to 900 former APS members and 2,000 never-
members in June of 2007.  Collectors could complete and return the printed copy or do the 
survey online – 12% chose the online option.  Introductory postcards were sent out in late May.   
 
252 former members completed the survey, yielding a 28% response rate. 698 never-members 
completed the survey, yielding a 35% response rate.  93 current members completed the stamp 
collector survey. This generated a total of 1,097 stamp collector surveys returned.  The lower 
former member response rate is probably the result of their decreased interest in stamp collecting 
(and stamp collecting surveys). 
 
Contact information for the 2,000 never-members came from chapter and affiliate mailing lists, 
individuals recommended by APS members,  individuals who had responded to business reply 
cards or advertisements, or had inquired about member information via phone, e-mail, letter or 
Web site.  Approximately one-third of these never member stamp collectors came from chapter 
lists, one-third from affiliate lists, and one-third from the other sources. 
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APS Member Survey – Summary of Results 

APS Membership 
- 16% are life members of the APS  (APS notes member data shows 15%) 

- 50% have been members for 20 years or more  (APS notes member data shows 45%) 

- They joined the APS to learn about stamps, get The AP magazine, and support the hobby 

APS Services 
- Most think the most important APS program is outreach and promotion of stamp 

collecting 

- 93% read The AP, 66% read most or nearly all of each issue 

- Most popular possible new APS program is past AP articles online (Note that 82% who 
checked this program have a high-speed Internet connection) 

- 69% have heard of Stamps.org, 69% have heard of APEX 

- For education, they prefer a course offered over the Internet 

- 35% have attended an APS show in last 3 years 

- 14% have used APEX in last 3 years  (APS notes that actual is 7% of all members.  The 
disparity could be due to collectors confusing other services with APEX.) 

- 20% don’t have stamp insurance but would like to get it 

Philatelic Activities 
- 55% are experienced collectors 

- 62% read Linn’s 

- 56% belong to only one national philatelic organization (the APS) 

- 31% belong to a local stamp club 

Collector Beginnings and Life Cycle 
- 56% started collecting before age 11 

- 37% started collecting in the 1950s 

- 58% noted a relative helped them get started as stamp collectors 

- Members did the most collecting while in their 50s, 60s, and 70s 

- 41% did no stamp collecting in their 20s 



   

APS Stamp Collector Survey 2007 Report  6

Philatelic Spending 
- $750 - $1,000 is median spent on stamp collecting hobby in last 12 months 

- 29% of philatelic materials spending is via public auctions (not online), 20% on the Web 

- 67% of online stamp buyers bought via eBay 

Demographics 
- 89% male  (APS notes member data shows the same) 

- 72% age 60 or older  (APS notes member data shows 68%) 

- Median household income $75,000 - $100,000 (lower than in 1989) 

- 73% college graduates 

- 53% retired 

- 63% have a high-speed Internet connection 

- 44% also collect coins or paper money 
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APS Stamp Collector Survey – Summary of Never-Member Results 

APS Membership 
- They don’t join the APS because perceived benefits don’t outweigh costs, and they’d 

rather spend the money on stamps. 

APS Services 
- 25% read The AP  (This is typical of enthusiast magazine pass-along from subscribers to 

non-subscribers; for example, Sky & Telescope magazine estimates their pass-along 
readership is equivalent to of 70% of their paid circulation.) 

- 21% have attended an APS show in last 3 years 

- 29% don’t have stamp insurance but would like to get it 

- 30% have heard of Stamps.org, 24% have heard of APEX 

Philatelic Activities 
- 29% are experienced collectors 

- 34% belong to a local stamp club 

- 4% have used an expertizing service in last 3 years 

- 58% read Linn’s 

Collector Beginnings and Life Cycle 
- 41% started collecting before age 11 

- 49% noted a relative helped them get started as stamp collectors 

- They did the most collecting in their 60s and 70s 

Philatelic Spending 
- $250 - $500 is median spent on stamp collecting hobby in last 12 months 

- 12% of philatelic materials spending is via public auctions (not online), 22% on the Web 

- 61% of online stamp buyers bought via eBay 

Demographics 
- 82% male 

- 58% age 60 or older 

- Median household income $50,000 - $75,000 

- 52% are college graduates 

- 50% are retired 

- 51% have a high-speed Internet connection 

- 61% also collect coins or paper money 
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Recommendations 
 

To Retain Existing Members 
 

Marketing 
- Make sure members know about and feel they are underwriting the APS’s efforts to 

support stamp collecting.  One of the top 3 reasons they joined the APS and continue as 
members is to support stamp collecting. 

- Make sure every member knows the benefits of their membership.  The main reason 
people don’t join or leave the APS is because they don’t see the benefits as being worth 
the price.  Emphasize how membership adds value to their collection.  They see it as a 
zero-sum game: $45 for membership is $45 less for stamps. 

Product and Service Development 
- Evaluate a membership option that would address the needs of members with less 

disposable income.  Member feedback on membership pricing and non-member feedback 
on why people haven’t joined make it clear that price is definitely an issue for some.  
About one-fourth of APS members have household incomes of $50,000 or less per year; 
this rises to half for those over age 80.  (See page 64 for details.) 

- Ensure that The AP magazine remains competitive with Linn’s Stamp News and 
differentiates itself, given that 62% of members read Linn’s and the main reason 
members renew is to get The AP. 

- Create an online archive of past AP articles, with text and images.  This was the possible 
new program that 47% of members checked as being one the APS should add.  The 
archive could be included as a membership benefit, or as part of an “enhanced” level of 
membership that costs more. 

- Create an online news offshoot of The AP which helps members “know what is going on” 
in stamp collecting.  This would be real-time news, versus 3 months old.  Knowing what 
is going on was one of the top 3 reasons people are APS members. 

- Make use of Internet technology to serve members, as 95% use e-mail and 80% shop 
online. 

- Create a bigger online existence for the American Philatelic Center and Library, since 
only 6% have visited there and most members are comfortable online.  An example of a 
good online library is the Boulder Public Library (www.boulder.lib.co.us ) . 

- Improve the perceived quality of StampStore and Stamps.org, as only about 30% rated 
these programs as “excellent”. 
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To Increase APS Revenues 
 

Marketing 
- Promote existing services so all members know about them.  If members don’t know 

about a service, they can’t buy it.  A fairly high percentage of members had not heard of 
APEX (31% had not heard about), Estate Advisory (64% hadn’t heard), or QuickID (88% 
hadn’t heard). 

- Promote the insurance service.  20% of members said they do not have stamp collection 
insurance but would like to get it. 

- Promote APS services to non-members, especially the insurance program and estate 
advisory service.  Non-members were interested in these services. 

- Promote APS services to former members, especially services related to disposing of 
collections – estate advisory, expertizing, insurance, sales.  Former members noted they 
were winding down their collections. 

- Emphasize the reputation of APEX when promoting it.  Reputation was cited as the most 
important factor when choosing an expertizing service. 

 

Product and Service Development 
- Provide a membership option that includes additional contributions to support APS 

outreach and promotion of stamp collecting.  Outreach and promotion of stamp collecting 
was rated THE most important APS program. 

- Develop or partner with other organizations/companies to provide new services or 
products which compliment activities that APS members enjoy: travel, reading, museum 
membership or visits, or games and brain teasers. 

- Develop more educational offerings for members.  One of the top 3 reasons why they 
joined was to learn.  As to format, members noted they strongly prefer a course offered 
over the Internet. 

- Make sure the stamp shows have great bourses and exhibits.  These are the top 2 reasons 
members attend shows. 
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To Attract New Members 

Market Focus 
- Spread the word among adults about stamp collecting.  28% of non-members started as 

adults.   

- Get adults back into stamp collecting who did it as kids.  Millions of today’s Baby Boom 
generation tried stamp collecting as kids. 41% of APS members stopped collecting in 
their 20s and 30s - starting again in their 50s or 60s is normal.   

- Focus on people who were born around the 1940s, as they were kids during the peak of 
youth stamp collecting in the 1950s (the survey data shows a definite rise then). 

- Focus on people who have time and money, such as recent empty nesters, recent retirees 
with assets, people who are now single.  Survey respondents listed time and money as 
crucial ingredients for stamp collecting.   

- Focus on people who are self-employed or work full-time.  Of non-members and former 
members, 59% of the self-employed and 59% of full-time workers noted they would 
consider joining, versus 38% of retirees. 

- Focus on people with a household income of over $100,000.  Of non-members with a 
household income of over $100,000, 59% said they would consider joining, and only 
11% said they would not (the rest were unsure); this gives a ratio of 5:1 for yes:no 
considering joining.  That ratio is only 2.5:1 for yes:no with lower income groups. 

- Focus on groups of people who already like the things that stamp collecting brings to 
people’s lives: history, geography, and art.  These are 3 of the top 5 reasons why people 
collect.  Target scrapbookers, history museum members, or those who subscribe to 
National Geographic.  Collectors under age 50 were especially interested in history.  This 
also fits well with the APS’s highly-educated membership. 

Marketing 
- Make sure stamp collectors know the benefits of their membership.  The main reason 

people don’t join or leave the APS is because they don’t see the benefits as being worth 
the price.  Emphasize how membership adds value to their collection.  They see it as a 
zero-sum game: $45 for membership is $45 less for stamps. 

- Invite people to join.  One of the top 3 reasons people cited for not having joined is that 
no one has invited them. 

- Emphasize the expertise of the APS and its role as THE information source for stamp 
collecting.  Those who started collecting as adults were more likely to note they got help 
with collecting from books, magazines, and Web sites, versus a relative. 

- Emphasize the mind benefits of stamp collecting: relaxation and stimulation.  These were 
top reasons why people said they collected stamps.  Intellectual stimulation and 
relaxation are especially important in today’s culture of wellness and longevity.  Target 
groups that could benefit: people who frequent Web sites about stress, Alzheimer’s, etc. 
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- Investigate why only 11% of members are women, versus 18% of never-members.  There 
are no clear trends in this survey data about it. 

- Take pride in the APS’s demographic of older men, and cultivate it.  Older men are a 
major growth demographic in the USA today.  The number of men over 45 has increased 
43% since 1990; the overall population has increased only 16% in that same period. 

 

To Grow More Stamp Collectors 
 

- Provide APS members with ways to introduce young relatives to stamp collecting.  
Relatives helped 58% of APS members get started with stamps.  Members want a youth 
beginner kit from the APS – this is one of the top 4 new programs members want.  The 
APS may need to do additional research to understand what would attract today’s 
generation to stamp collecting – members voiced frustration on the survey with 
disinterested grandkids. 

- Focus on kids age 8 – 10 in the school system.  56% of APS members started before age 
11.  Provide stamp collecting resources and activities for teachers to use when teaching 
history and geography.  (History and geography are two of the top five reasons members 
have for collecting stamps.)  Evaluate state elementary school curriculums for suitability 
and target one.  CA, TX, and NY have strong state control of curriculums and textbooks, 
and are followed by other states.  Ancillary curriculum materials (such as history modules 
based on stamps) are an important part of education. 
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Survey Results 
Philatelic Activities 

Overview 

► Most members and non-members read, buy stamps, and talk with other collectors 
Members are more likely than non-members to read about stamps, attend a stamp show, 
communicate with other collectors, and/or sell stamps.  Former members are generally less 
active than members in each collecting activity, except selling stamps or having them graded. 
 

Percentage of each group that checked off doing these activities in the last 12 months: 
(Member percentages in bold are significantly higher than for never members.) 

 

Activity 
Never 
members 

Former 
members Members 

Read about stamps 78% 78% 92% 
Purchased stamps, covers, etc. 93% 87% 89% 
Talked with other stamp collectors 
(phone or in person) 52% 43% 53% 

Attended stamp show 43% 36% 49% 
Showed stamps to non-philatelists 43% 38% 40% 
Communicated with other stamp 
collectors (e-mail or online) 23% 25% 33% 
Sold stamps 19% 32% 33% 
Attended local stamp club 34% 25% 29% 
Mentored someone new to stamp 
collecting 14% 13% 16% 
Visited a stamp-related museum or 
library 8% 8% 13% 
Had stamps expertized 2% 6% 11% 
Exhibited at a stamp show 2% 2% 6% 
Had stamps graded 2% 5% 4% 

Other: 1% 2% 1% 
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Stamp Collecting 

► Most collectors (members and non-members) collect by country 
Members are slightly more likely than non-members to collect by country only.  The percentage 
of members who collect by topic was 30% in 1996 and 35% in 2007. 

Percentage who collect by country vs. topic: 
 

  
Never 
members 

Former 
members Members 

By country only 60% 63% 65% 

Both by country and topic 34% 29% 30% 

By topic only 6% 7% 5% 
 

► Favorite countries/areas include Canada, Great Britain, U.N., Germany 
Percentage of each group noting they collect from that area: 

 

  
Never 
members 

Former 
members Members 

United States 80% 75% 74% 

Worldwide 37% 31% 32% 

Canada 20% 23% 28% 

Other: 14% 18% 21% 

Great Britain 15% 16% 21% 

United Nations 15% 11% 16% 

Germany or German colonies 14% 19% 16% 

British Commonwealth 10% 15% 14% 

Australia or Pacific Islands 10% 12% 13% 

Scandinavia 8% 10% 12% 

Western Europe 9% 14% 12% 

France or French colonies 10% 15% 11% 

Israel 7% 9% 8% 

Japan 8% 11% 7% 

Mexico 8% 10% 6% 

Caribbean/ West Indies 6% 9% 6% 

Africa 7% 6% 6% 

Russian area 11% 12% 6% 

South America 7% 6% 6% 

Asia 6% 8% 5% 

China 8% 12% 5% 

Eastern Europe 8% 9% 5% 

Central America 6% 8% 5% 

Middle East 5% 6% 4% 
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► Members collecting from fewer countries/areas in 2007 versus 1996 
Members collected from an average of 3.9 countries/areas in 1996, and 3.4 in 2006. 
 

Percentage of members noting they collected from these areas, comparison of 1996 versus 
2007 survey results: 
(1996 results restated as percentage of respondents.) 
 

  2007 1996

United States 74% 82%

Worldwide 32% 28%

Canada 28% 31%

Other: 21% 3%

Great Britain 21% 27%

United Nations 16% 21%

Germany or German colonies 16% 25%

British Commonwealth 14% 21%

Australia or Pacific Islands 13% 19%

Scandinavia 12% 20%

France or French colonies 11% 20%

Israel 8% 19%

Japan 7% 16%

Africa 6% 12%

Russian area 6% 15%

South America 6% 12%

China 5% 13%

Middle East 4% 9%
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► Members collect broad range of materials 
Members and never members collect somewhat different things.  Never members are more likely 
to collect new issues and first day or event covers.  Members are more likely to collect in almost 
every category, but particularly back of the book, postal history, booklets or coils, revenues, 
and/or errors/freaks/oddities. 
 

Percentage of each group that collects these materials: 
(Percentages in bold are significantly higher for one group/column than another.) 

 

  
Never 
members 

Former 
members Members 

Mint stamps 78% 72% 76% 

Used stamps 69% 60% 67% 

Classics 50% 51% 55% 

Air mail 54% 47% 52% 

New issues 64% 52% 52% 

Back of the book 30% 35% 40% 
Postal history 18% 23% 30% 
First day or event covers 39% 33% 30% 

Plate blocks 32% 23% 30% 

Booklets or coils 23% 23% 29% 
Revenues 21% 20% 27% 
Postal stationery 18% 22% 25% 

Errors, freaks, and oddities 15% 16% 19% 
Other: 11% 22% 18% 

Cinderellas 8% 12% 11% 
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► Top 10 topics from 1996 nearly the same as today 
The top 10 topics among APS members are about the same as in 1996, except history and music 
were less popular in the past (or perhaps not on the 1996 checklist). 
 

Most popular topics, in order of frequency of mention by members: 
 
  2007 top 10 1996 top 10 

Animals 1 1

Ships 2 6

Birds 3 3

Trains 4 5

Space 5 2

History 6   

Sports 7 7

Flowers 8 4

Music 9   

Boy Scouts 10 10

Art   8

Disney   9
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► The most popular topics include space, history, animals, and ships 
Never members appear to collect more topics than members, and favor space, animals, history, 
ships, Disney, and cats. 

Topics noted by 2% or more of respondents in each group(Top 10 in each group are in bold): 
 

  
Never 
members 

Former 
members Members 

Animals 8% 2% 4%
Ships 6% 5% 4%
birds 2% 6% 4%
Trains 4% 2% 4%
Space 10% 2% 3%
History 8% 2% 3%
Sports 4% 5% 3%
Flowers 5% 3% 3%
Music 2% 2% 3%
Boy Scouts 2% 2% 3%
Art 3% 6% 2%

Disney 6% 1% 2%

Horses 3% 4% 2%

Military 3% 2% 2%

Airmail 3% 1% 2%

stamps on stamps 1% 3% 2%

Olympics 3% 0% 2%

Dinosaurs 1% 1% 2%

Cats 6% 2% 2%

Postal history 2% 3% 2%

Christmas 3% 4% 1%

Planes, airplanes 2% 3% 1%

Butterflies 3% 3% 1%

Transportation 2% 3% 1%

Ducks 1% 3% 1%

Famous people 1% 3% 1%

Baseball 2% 1% 1%

Europa 1% 2% 1%

Civil War 2% 0% 1%

Princess Diana 3% 4% 0%

People 2% 2% 0%

Automobiles, vehicles 2% 2% 0%

Nature 2% 1% 0%

Presidents 2% 1% 0%
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Philatelic Experience Levels 

► A higher percentage of members are experienced collectors 
55% of APS members described themselves as experienced collectors, versus 29% of never 
members.  Less than 10% of members are dealers or investors.  Former members are slightly 
more likely to be investors. 
 

Percentage of each group checking off the following self-descriptions: 
 

  
Never 
members 

Former 
members Members 

Experienced collector 29% 42% 55%

Intermediate collector 54% 51% 40%

Beginning collector 17% 7% 5%

Full-time dealer 1% 0% 1%

Part-time dealer 2% 9% 7%

Investor 8% 11% 7%
 

► Percentage of members who are “experienced” has increased since 1996 
The percentage of experienced members hovered around 40% to 47% from 1982 to 1996, and 
then increased to 55% in 2007.  The percentage of beginners has never been higher than 5% of 
APS members surveyed.  About 10% of members have been dealers over the years. 
 

Percentage of members checking off the following descriptions, comparison of survey results 
1982 – 2007: 

 
  2007 1996 1989 1982

Experienced collector 55% 46% 47% 41%

Intermediate collector 40% 37% 37% 41%

Beginning collector 5% 4% 3% 3%

Collector-investor na 16% 23% 29%

Full-time dealer 1% 2% 3% 2%

Part-time dealer 7% 7% 7% 8%

Investor 7% 1% 4% 3%
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Reading About Stamp Collecting 

► Most philatelists want to read about the stories behind the stamps 
Percentage of each group that enjoys reading about various philatelic subjects (online or in 
print): 

  
Never 
members 

Former 
members Members 

Stories behind the stamps 71% 70% 73% 

US stamps 71% 63% 67% 

Buying and selling 44% 44% 53% 

History of the hobby 32% 39% 48% 

US postal history 34% 36% 43% 
How-to: collect, manage collection, 
etc. 44% 40% 42% 

Rarities 32% 33% 42% 

Philatelic supplies and accessories 39% 37% 39% 

Personal collecting experiences 26% 28% 39% 

Other countries 25% 28% 36% 

People in the hobby 16% 20% 33% 

New issues 39% 30% 30% 

Canada 18% 20% 26% 

Topicals 23% 19% 23% 

Computers 9% 13% 19% 

Revenues 15% 15% 17% 

Exhibiting 7% 10% 17% 

First-day covers 23% 23% 15% 

Cinderellas (stamp-like labels) 9% 10% 11% 

Other: 5% 9% 8% 
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► Members’ favorite sources of learning and information are APS, Linn’s, and Scott 
Percentage of each group that listed these as 1 of their 3 favorite sources of learning and 
information about stamps: 
(Most popular with each group is in bold.) 
 

  
Never 
members 

Former 
members Members 

APS, American Philatelist, 
stamps.org 4% 17% 61% 
Linn’s  33% 45% 47% 

Scott  18% 21% 20% 

Stamp club  24% 21% 15% 
Internet/Web sites (not including 
ones listed) 13% 14% 12% 

Catalogues  7% 14% 12% 

Magazines (not including ones listed) 13% 10% 10% 

Other People, friend,  15% 11% 8% 

Books  5% 5% 6% 

Stamp Dealers  8% 5% 5% 

Shows  7% 9% 5% 

Library  7% 8% 5% 

Mystic  12% 5% 2% 
 
 

► Most members read The AP and Linn’s (print edition) 
Percentage of each group who read these publications in the last 12 months: 

 

  
Never 
members 

Former 
members Members 

The American Philatelist 25% 51% 93% 

Linn's Stamp News - print edition 58% 59% 62% 

Scott Stamp Monthly 27% 27% 29% 
USA Philatelic (USPS new issue 
catalog) 29% 27% 26% 

Global Stamp News 9% 16% 23% 

Other: 20% 14% 21% 

Mekeel's and Stamps 5% 6% 9% 

U.S. Stamp News 9% 8% 7% 

American Stamp Dealer and Collector 6% 3% 7% 

Philatelic Literature Review 1% 3% 4% 

Linn's Stamp News - online edition 8% 6% 4% 
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► Stamp collectors read a wide range of non-philatelic publications, too 
Magazines read regularly by more than 1% of respondents (none were read by more than 5%): 

• Coin World 
• Numismatic News 
• Natl. Geographic 
• Model Railroad/er 
• Finescale Modeler  
• Quilting & Antique Magazines  
• Smithsonian 
• Postcard Collector 
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Internet-Based Philatelic Activities 

► Almost 2/3 of members have a high-speed Internet connection 
18% of members don’t use the Internet, versus 32% of never members.  Internet use decreases 
with income – 30% of members who have a household income of $50,000 or less don’t use the 
Internet. 
 
In 1996, 25% of members had a dial-up connection, and the rest (75%) did not use the Internet. 
 

Percentage of each group with various types of Internet connections: 
 

  
Never 
members 

Former 
members Members 

High speed 51% 63% 63%

Dial up 15% 17% 18%

None, don't use Internet 32% 18% 18%

Don't know 2% 2% 1%
 
 

► Comparison: hobbyists in general find the Internet improves their pastimes 
The Pew Internet & American Life Project surveyed adult Internet users in 2005, and found 33% 
said the Internet improved their hobbies “a lot”, up from 22% in 2001; the percentage who said it 
improved their hobbies “some” remained constant at about 27%.  The effect of the Internet on 
improving  hobbies was greater than on shopping and on health info. 
 
The same Pew study also mentioned that 73% of American adults were online in 2006, up from 
14% ten years ago. 
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► Most Internet-using APS members have e-mail and shop online 
 

Percentage of Internet users in each group who used these features in the last 12 months: 
 

  
Never 
members 

Former 
members Members 

E-mail 92% 92% 95% 

Online shopping 79% 78% 80% 

Online bill-pay, banking, or investment, etc. 44% 55% 53% 

E-mail newsletters 35% 36% 36% 

Online selling 17% 37% 23% 

Event or class signups 15% 15% 17% 

Web-based videos (for entertain., how-to, etc.) 13% 19% 17% 

Other: 17% 10% 15% 

Blogs - just read 13% 17% 14% 

Chat rooms, forums, discussion boards – just read 11% 18% 13% 

Online classes/ e-learning 11% 11% 12% 

Chat rooms, forums, discussion boards - post to 8% 6% 7% 

Blogs - post to them 2% 3% 2% 

Don't use the Internet at all 0% 2% 1% 
 

► Comparison: knitters (nearly all female, similar wealth) use more Web features 
The above e-mail and online shopping percentages are similar for knitting enthusiasts, surveyed 
by Hart for The National NeedleArts Association in 2007.  These were 98% women, with 30% 
having a household income of over $100,000.  A similar percentage of knitters versus stamp 
collectors uses e-mail and shops online.  Knitters were twice as likely as stamp collectors to use 
e-mail newsletters, online class signups, online classes, and Web-based videos, and four times as 
likely to read blogs. 
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► Most Internet-using members make use of the Web for buying stamps 
Members also frequent the Web for information about stamps, dealers, and philatelic news.  
They are more likely than non-members to communicate online with other collectors. 
 
Back in 1996, 40% of computer-using members used their computers for keeping collection 
inventories, 21% for maintaining want lists, and 13% for making album pages.  The computer 
was not the communication and buying device it is today. 
 

Percentage of Internet users in each group who used the Internet or their computer for these 
stamp-related interests: 

 

  
Never 
members 

Former 
members Members 

Buying stamps and related items 60% 63% 60% 

Research 41% 31% 39% 

Finding stamp dealers 42% 39% 36% 

Keeping up with philatelic news 23% 22% 27% 
Keeping collection inventory 17% 20% 23% 

Communicating with other stamp collectors 18% 20% 23% 
Selling stamps and related items 12% 26% 18% 

Maintaining want lists 11% 13% 16% 

Don't use the Internet at all 13% 18% 16% 

Making album pages 15% 14% 16% 

Ideas and inspirations for my collection 14% 13% 11% 

Other: 5% 9% 7% 

Displaying my collection online 1% 1% 0% 
 

► Favorite Web sites are Stamps.org, eBay, and Linn’s 
Percentage of Web users in each group who visited the following sites regularly in the last 12 
months: 

 

  
Never 
members 

Former 
members Members 

APS, stamps.org, American Philatelic 7% 20% 38% 

eBay  34% 40% 37% 

Linn’s  11% 13% 12% 

Stampwants  7% 7% 7% 

USPS  20% 13% 5% 

Zillions of stamps  5% 6% 5% 

Mystic  18% 8% 3% 

Kenmore  7% 1% 2% 
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Stamp Collecting Organization Involvement 

► Half of APS members do not belong to any other national philatelic groups 
Note that the high percentage of never-members and former members who aren’t members of 
any national group are a consequence of excluding APS members from these response groups. 
 

Percentage of each group who are members of various numbers of national philatelic groups, 
including APS and its affiliates: 
 

  
Never 
members 

Former 
members Members 

4 or more 1% 1% 11%

3 2% 2% 9%

2 3% 6% 21%

1 15% 19% 56%

None 79% 72% 3%
 

► Member participation in other national groups has not changed 1982 – 2007 
Percentage of members on each survey who were members of various numbers of national 
philatelic groups, including APS and its affiliates: 
 

Number of national 
group memberships 

2007 
survey 

1996 
survey

1989 
survey

1982 
survey

4 or more 11% 9% 10% 10%

3 9% 8% 10% 9%

2 22% 19% 18% 20%

1 58% 63% 62% 61%
 

► One-third of APS members also belong to a local stamp club 
Note that the percentage of never-members who belong to a local club is probably a consequence 
of the never-member names being sourced from APS chapters. 
 

Percentage of each group who are members of a local stamp club: 
 

  
Never 
members 

Former 
members Members 

Yes 34% 27% 31% 

No 66% 73% 69% 
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► Member participation rates in local stamp clubs have not changed, 1982 – 2007 
Percentage of members on each survey who were also members of local stamp clubs: 

 

  
2007 

survey 
1996 

survey 
1989 

survey
1982 

survey

Yes 31% 29% 34% 31%

No 69% 71% 66% 69%
 
 

► Half of stamp club members say they attend meetings at least ¾ of the time 
Percentage of stamp club members in each group who attend meetings with various 
frequencies: 

 

  
Never 
members 

Former 
members Members 

Every time they met 24% 18% 27% 

3/4 of the time 26% 24% 27% 

1/2 the time 15% 18% 21% 

1/4 of the time 20% 28% 14% 

Never 15% 13% 11% 
 
 

Visits to Stamp Museums and Libraries 

► 1/3 of members visited a stamp museum or library in last 3 years 
Percentage of each group that visited various stamp museums or libraries: 

 

  
Never 
members 

Former 
members Members 

None 82% 73% 65%

National Postal Museum, Washington DC 10% 17% 21%

American Philatelic Center, Bellefonte PA 1% 3% 6%

Other: 4% 4% 6%

Spellman Museum, Weston MA 3% 3% 3%
Rocky Mountain Philatelic Library, Denver 
CO 1% 1% 2%

Postal History Foundation, Tucson AZ 1% 0% 2%

Western Philatelic Library, Sunnyvale CA 1% 1% 1%

Wineburgh Philatelic Library, Dallas TX 0.3% 1% 0%
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The Stamp Collector: Origins and Life Cycle 

Age When Started Stamp Collecting 

► Almost half of members began to collect stamps between ages 8 and 10 
The “golden age” at which most current stamp collectors began was between the ages of 8 and 
10 – fully 15% of members started each of these years of age 8 or 9 or 10.  After age 15, fewer 
than 1% of members began in a given year of age.  Other Hart surveys of hobbyists indicate a 
similar Golden Age of hobby introduction.  For example, 57% of dedicated knitters did their first 
project before age 12. 
 
The APS can use this data to focus their long-term market development efforts on elementary-
school kids. 
 
APS members started collecting stamps earlier than non-members, and former members earlier 
than never-members.  This may indicate that the most dedicated collectors start at an early age, 
or the earlier they start, the more dedicated they are. 

► Some start as adults: 28% of never-members started then 
What about adults starting stamp collecting??  17% of APS members and 28% of never-members 
started their stamp collecting hobby as adults.  Perhaps there are opportunities to market stamp 
collecting to adults for adult sorts of reasons: stress reduction, art appreciation, or making 
money.  Hobbies which overlap with stamp collecting may make good target markets: coin and 
other collecting, travel, gardening, and museum visitation (see Demographics – Other Activities 
section toward end of report). 
 

Percentage of each group who began to collect stamps at various ages: 
(Medians are in bold.) 

 

 Age group 
Never 
members 

Former 
members Members 

Members - % 
each year 

Age 7 or younger 12% 11% 12% 2% 

8 to 10 29% 38% 44% 15% 

11 to 12 18% 21% 17% 9% 

13 - 15 10% 6% 9% 3% 

16 - 19 4% 3% 2% 1% 

20s 5% 5% 4% 0.4% 

30s 6% 6% 5% 0.5% 

40s 6% 3% 3% 0.3% 

50s 6% 3% 3% 0.3% 

60s 3% 4% 1% 0.1% 

70s or older 2% 1% 1% 0.1% 
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Portion of APS members who started stamp collecting at various ages: 

Age 10 or 

younger

56%

20s

4%

11 to 19

28%

40s

3%

30s

3%

60s or older

2%

50s

3%

 

► APS member median age to start collecting has always been 10 - 12 
The median has been between age 10 and 12 for the last 25 years.  The percentage who started 
before age 11 has gone from 35% on the 1982 survey to 41% on the 2007 survey.  Fewer 
members today started in their early teens: on the 1982 survey, 40% had started at age 11 to 15; 
on the 2007 survey, 28% had started at that age.  Now, more note they took up the hobby as 
adults, shifting from 22% to 28% in that time. 
 

Percentage of APS members who started stamp collecting at various ages, as reported on APS 
surveys conducted over last 25 years: 
(Medians are in bold.) 

 

  
2007 

survey 
1996 

survey 
1989 

survey
1982 

survey
Age 10 or 
younger 41% 48% 43% 35%

11 to 15 28% 33% 34% 40%
16 to 19 4% 3% 5% 3%

20s or older 17% 16% 19% 22%
Approximate 
median 12 10 11 12
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Decade When Started Stamp Collecting 

► APS surveys 1982 – 2007: around 1950 was peak era for kid stamp collectors 
 
The average year when many APS members started collecting has been a few years either side of 
1950 for the last twenty-five years.  This suggests there was a “Golden Age” for the creation of 
young stamp collectors, around 1945 - 1955.  The average age of an APS member has gone from 
44 in 1982 to 63 in 2007, increasing by almost 20 years in 25 years’ time.  The median age at 
which APS members started collecting, about age 11,  has not changed much in that same period.   
 
The approximate year when many started (see table below) was calculated as follows.  Take the 
year of the survey and subtract the average APS member’s age, then add the average age at 
which they started collecting. 
 

Average age of APS members, average age when started, inferred year when started; by survey 
year: 

 
  1982 survey 1989 survey 1996 survey 2007 survey

Average age 44 52 56 63

Median age when started collecting 12 11 10 12

Approximate year when many started 1950 1948 1950 1956
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► The age bell curve has shifted about 20 years in... 20 years 
The following chart shows the peak decade-age of members has shifted from age 40s in 1982 
and 1989, to the 50s in 1996, and to the 60s in 2007.  Over time, the age distribution appears to 
shift right and then off the graph – in 1982 there was a low bell curve, and in 2007 there is half a 
bell curve. 
 

Age distribution of APS members - percentage in each decade-age group, by survey year: 
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Who or What Helped Get Them Started 

► Relatives and friends help stamp collectors get started 
 
The top three sources which helped collectors get started were relatives, friends, and stamp 
dealers.  Relatives play an especially major role for future APS members.  Keep in mind that 
most of these people started as kids - 73% of APS members started before age 13. 
 

Percentage of each group noting these sources helped them get started collecting stamps: 
 

 Source 
Never 
members 

Former 
members Members 

A relative 49% 52% 58% 

Friend who was my age 19% 23% 21% 

Stamp dealer 14% 20% 18% 

Magazine or book 17% 16% 13% 

Adult friend 15% 18% 12% 

No one 11% 12% 12% 

Other: 13% 10% 11% 
Group activity leader (Scouts, 
after-school program, etc.) 6% 6% 8% 

Stamp club members 7% 6% 6% 

Stamp show 8% 4% 3% 

Ben Franklin Stamp Club 1% 1% 1% 

Web site 2% 1% 0% 
 

► Comparison: relatives help knitters get started, too 
Fully 90% of knitters noted that a relative (grandmother or mother) helped them get started with 
their hobby.  These knitting enthusiasts were surveyed by Hart for The National NeedleArts 
Association in 2007. 
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► For those who start collecting as adults, “expert” information sources are more 
important 

For both members and never-members who started collecting as adults, the “expert” information 
sources of books and magazines, club members, and Web sites played a greater role than with 
those who started as kids. Self-teaching also plays a more important role, with 12% of APS 
members who started at any age saying “no one” helped them, versus 24% of APS members who 
started as adults. The percentage helped by relatives drops steadily as the age of the budding 
stamp collector increases, from 79% of those who started at age 7 or younger, to 46% of ages 13 
– 15, to 27% of those in their 40s.   
 
This information can help the APS explore how it might have a greater role as THE information 
source for adults who begin collecting, and as THE support source for relatives who want to 
share stamp collecting with their kids. 
 

Those who started collecting after age 20 
Percentage of each group noting these sources helped them get started collecting stamps: 
(Percentages in bold are those which are at least 5% higher than for the groups overall.) 

 

 Source 
Never-
members Members 

A relative 24% 34%

Friend who was my age 16% 20%

Stamp dealer 18% 22%

Magazine or book 23% 17%

Adult friend 15% 17%

No one 18% 24%
Other: 18% 14%

Group activity leader 3% 2%

Stamp club members 12% 13%
Stamp show 11% 6%

Web site 6% 2%
 Number of respondents who 
started after age 19 191 83 
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The Stamp Collector Life Cycle - by Life Decade 

► Members and never-members do the most collecting in their 50s and older 
APS members and those who have never been members have the highest participation in 
collecting when they are in their 50s and older.  Former members, however, had the highest 
participation in collecting in their 50s.  This could indicate that those who leave the APS do so 
because they are doing less stamp collecting. 
 

Percentage of each group who did “a lot” of stamp collecting at various periods in their life: 
(Peak years are in bold.  Percentage is of members who are at least that age.) 
 

  
Never 
members 

Former 
members Members 

Less than 12 years old 23% 23% 26%

Age 12 - 19 22% 24% 26%

20s 14% 14% 18%

30s 25% 25% 34%

40s 36% 41% 49%

50s 54% 57% 59%
60s 58% 55% 62%
70s or older 62% 46% 60%

 

► Comparison: knitters, crocheters, and cross-stitchers peak in their 50s 
Needle artists noted that 81% of them did “a lot” of needle arts in their 50s, and 70% did a lot in 
their 60s and older.  Needleartists did not take a break like some stamp collectors did in their 20s.  
Most needle artists do some knitting, crochet, or counted thread as kids, and then the percentage 
who do a lot of it goes up gradually from their 20s onward.  These needle arts enthusiasts were 
surveyed by Hart for The National NeedleArts Association in 2007. 
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► Many collectors take a break in their 20s 
 

Percentage of APS members who did “a lot” of collecting at various ages: 

26% 26%

18%

34%

49%

59%
62% 60%

0%

10%

20%

30%

40%

50%

60%
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Less than
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older

 

► Almost half did no collecting in their 20s 
Most stamp collectors start young, but about 40% - 45% stop the hobby for a while, usually in 
their 20s.  Colleges and dance halls are probably not good places to recruit stamp collectors. 
 

Percentage of each group who did “none” stamp collecting at various periods in their life: 
(Peak is in bold.  These are as a percentage of people who are at least that age.) 

 

  
Never 
members 

Former 
members Members 

Less than 12 years old 31% 25% 17%

Age 12 - 19 24% 21% 15%

20s 43% 44% 41%
30s 33% 30% 26%

40s 20% 20% 14%

50s 9% 10% 6%

60s 6% 7% 8%

70s or older 6% 14% 13%
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► Time and money cited as THE determinants of collecting activity levels 
 
APS members and non-members cited the same factors which affected the philatelic ups and 
downs each decade of their lives (see above).  This question brought out the most colorful 
responses; some referred to the negative impact of chasing women in their youth. 
 
Causes of increase or decrease in stamp collecting (in order of frequency of mention): 
 

- Time - change in time available 

- Money or finances 

- Family and child responsibilities 

- Work or career demands 

- Change in interest in collecting, or interests changed 

- College or school demands on time 

- Retirement - more time 

 
The APS can use the above list to brainstorm potential target markets for new members, such as 
people who have just hit retirement age, recently made investments, or had kids finish college. 
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Why They Collect Stamps 

► People collect stamps for history and enjoyment 
The reasons why people collect stamps are mostly the same for APS members and non-members.  
They do it to explore history and geography, appreciate artwork and beauty, stimulate their 
minds, relax, and basically have fun. 
 
Younger collectors are more interested in collecting stamps to explore history, and to relax. 
 

Percentage of members and non-members who mentioned these reasons why they collect 
stamps: 
(This was an open-ended question, so the actual percentages of people who agreed with these 
reasons would be much higher.  Percentages in bold are significantly higher for younger 
collectors.) 
 

  Collectors 
Collectors below 
age 50 

History 25% 48% 
Overall enjoyment 20% 7% 

Fun 15% 14% 

Artwork/Beauty of stamps - esp. engraved ones 15% 12% 

Geography - learn about countries and people 15% 12% 

Interesting 10% 0% 

Relaxing 10% 33% 
Started young - did since kid 10% 5% 

Educational 10% 12% 

Investment 5% 10% 

Hunt, discovery 5% 14% 
Pass time, stay busy 5% 0% 

Challenge and intellectual stimulation 5% 14% 
Friendship, meet people 5% 0% 

 
 

► Comparison: knitters knit mainly because it is relaxing and creative 
Stamp collectors and knitters both do their hobbies because they are relaxing.  Creativity is also a 
major factor for knitters, somewhat similar to the art/beauty motivation for stamp collectors.  
These knitting enthusiasts were surveyed by Hart for The National NeedleArts Association in 
2007. 
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Spending 

Spending on Stamp Collecting Hobby 

► Members spent more than twice as much as non-members: about $750 - $1,000 
Members spent a median of $750 to $1,000 on their stamp collecting hobby in the last 12 
months.  Non-members spent a median of $250 to $500.  9% of members spent more than 
$10,000. 
 
Members with household incomes of $50,000 or less per year spent less on stamp collecting – 
22% spent more than $1,000 last year, versus 41% of members overall. 
 

Percentage of each group noting they spent various amounts of money on stamp collecting in 
the last 12 months: 
(Include purchases, supplies, subscriptions, travel, insurance, etc. Medians are in bold.) 

 

Spending level 
Never 
members 

Former 
members Members 

More than $25,000 1% 0% 3%

$20,001 - $25,000 0% 1% 1%

$15,001 - $20,000 0% 0% 1%

$10,001 - $15,000 0% 2% 4%

$5,001 - $10,000 3% 3% 6%

$2,501 - $5,000 5% 8% 11%

$1,001 - $2,500 15% 12% 15%

$751 - $1,000 12% 8% 11%
$501 - $750 10% 8% 9%

$251 - $500 19% 14% 14%

$101 - $250 21% 17% 13%

Less than $100 12% 15% 9%

None 2% 11% 4%
 

► Comparison: needlepointers spent an average of $1,400, and knitters $800 
People who are very active in a hobby tend to spend significant money on it, whether that hobby 
is stamp collecting or a craft.  These enthusiasts were surveyed by Hart for The National 
NeedleArts Association in 2007. 
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► Members spent about the same amount as they did in 1996 
The median spending level in 1996 was $500 to $1,000, the same as in 2007.  In 1996, 11% of 
members spent more than $5,000; in 2007, 15% spent more than $5,000.  Keep in mind that 
$5,000 today buys the same things that $3,800 bought in 1996 (due to inflation). 
 

Comparison of 1996 and 2007 spending: 
(Medians in bold.) 

 
 Spending level 2007 survey 1996 survey

More than $25,000 3% 2%

$10,000 to $25,000 6% 3%

$5,000 - $10,000 6% 6%

$1,000 to $5,000 26% 6%

$500 - $1,000 20% 27%
$100 - $500 27% 32%

Less than $100 13% 10%
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Where They Buy Philatelic Materials 

► Members buy at public auctions 
All three groups purchase mostly via mail-based systems, Web sites, or public auctions.  Former 
members are more likely to use the Web.  Those who have never been members tend to buy by 
mail. 

Percentage of total amount of spending by each group, by retail outlet: 
(Percentages in bold are largest outlets for each group.) 

 

  
Never 
members 

Former 
members Members 

Retail store (not online) 8% 6% 8%

Mail, including mail-order, approvals, circuits, etc. 39% 26% 19%

Web, including online auctions 22% 27% 20%

Public auctions (not online) 12% 26% 29%
Show 11% 9% 15%

Post office 2% 1% 1%

Club or club auctions 0.4% 0.4% 0.0%

Other 6% 5% 7%

► 11 years ago, the mail was more popular for member purchases 
In 1996, the most popular methods for buying philatelic materials were out-of-town and 
international dealers, and auctions.  About half of that out-of-town dealer activity has shifted to 
Web sites, and is no longer by mail.  Members do less of their spending through local dealers in 
2007 versus 2005. 
 

Relative ranking of use of each type of retail outlet by APS members, 1996 – 2007 comparison: 
 

  
2007 
survey 

1996 
survey 

Local dealers 5 3
Out of town and international 
dealers 3 1

Web 2 na

Auctions 1 2

Shows and bourses 4 5

Local post office 6 4
 

► Comparison: knitters spend 25% online, similar to stamp collectors 
Specialty knitters do about half their spending at independent yarn shops, and 25% at Web sites.  
These knitting enthusiasts were surveyed by Hart for The National NeedleArts Association in 
2007. 
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► eBay most popular for Web purchases 
 
Those who bought online used an average of 2 Web sites for purchasing philatelic materials.  
Two-thirds of online-buyer members and former members bought philatelic materials on eBay in 
the last 12 months.  Almost 1/3 of online-buyer never members bought on MysticStamp.com. 
 

Percentage of each group (online buyers only) that purchased stamps, covers, and other 
materials at these Web sites: 

 

  
Never 
members 

Former 
members Members 

eBay auction 61% 67% 67%

eBay Buy It Now 31% 31% 36%

USPS.com 32% 29% 29%

Any other dealer Web site 24% 21% 29%

APS StampStore 1% 10% 21%

Other: 18% 15% 14%

MysticStamp.com 30% 16% 10%

Zillionsofstamps.com 7% 10% 9%

StampWants.com fixed-price 7% 8% 8%

Other postal administration Web site 4% 8% 7%

StampWants.com auction 8% 8% 6%

Stamps2Go.com 2% 2% 1%
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Who Stamp Collectors Are – Demographics and Activities 

Gender 

► Female stamp collectors more likely to be non-members than members 
Eighteen percent of the stamp collectors who have never been APS members are women, versus 
11% of APS members.  The percentage of female APS members has not changed significantly 
from 1982 to 2007 – it went from 9% to 11%. 
 

  
Never 
members 

Former 
members Members 

Male 82% 86% 89%

Female 18% 14% 11%
 

Age 

► Members under age 40 have decreased from 27% to 2% of membership in 25 years 
The percentage of APS members who are age 60 or older has increased from 31% in 1982 to 
70% in 2007.  At the same time, under-40 membership has decreased from 27% to 2%. 
 

Percentage of survey respondents over 60 or under 40 on APS surveys in last 25 years: 
 

  
2007 

survey 
1996 

survey
1989 

survey
1982 

survey

60 or older 70% 48% 39% 31%

Under 40 2% 8% 11% 27%
 

► Few members or never-members under the age of 40 
The trend of older stamp collectors appears in both APS members and those stamp collectors 
who have never been members. APS members are older than never-members, with 12% more in 
their 60s or older. 
 

Percentage of each group over 60 or under 40: 
 

  
Never 
members 

Former 
members Members 

60 or older 58% 60% 70%

Under 40 6% 6% 2%
 



   

APS Stamp Collector Survey 2007 Report  42

 

► Median age of all stamp collectors surveyed is in their 60s 
Fully 77% of APS members are between the ages of 49 and 80.  90% are age 50 or older. 
 

Percentage of each group in decade-age categories: 
(Medians are in bold.) 

 

  
Never 
members 

Former 
members Members 

80 or older 10% 12% 13%

70 - 79 17% 19% 20%

60 - 69 31% 29% 37%
50 - 59 23% 28% 20%

40 - 49 13% 7% 8%

30 - 39 4% 4% 2%

20 - 29 1% 1% 0%

Under 20 1% 1% 0%
 
 

► External datapoint: 50 million older men are growth demographic in USA 
 
The core demographic for philately, older men, is growing more than twice as fast as the US 
population overall.  The APS can use the following data on other demographics to explore where 
they might find additional growth.  It might be older women, younger people, or ethnic groups 
that are currently under-served by the stamp collecting community.  That said, the APS should 
take note that the older male market is quite large and growing. 
 

Selected U.S. demographic changes, 1990 – 2005: 
 
Demographic 1990 2005 % increase 1990 - 

2005 
US population 249 million 288 million 16% 
Over 45 years old 78 m. 107 m. 37% 
Under 45 years old 171 m. 181 m. 6% 
White 200 m. 215 m. 8% 
Non-white 49 m. 73 m. 49% 
Male 45 or older 35 m. 50 m. 43% 
Female 45 or older 43 m. 57 m. 34% 

Sources: 2005 data - US Census American Community Survey 2005, 1990 data - 1990 US Census 
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Household Income 

► APS members’ median household income is 1.5X average Americans’ 
APS members’ median household income is about $77,000; the U.S. median household income 
in 2005 was $46,000.  Stamp collectors who are not members of APS have significantly lower 
household incomes. 

Percentage of each group who reported various income levels: 
(Medians are in bold.) 

 

  
Never 
members 

Former 
members Members 

Over $100,000 15% 20% 34% 

$75,001 - $100,000 13% 19% 17% 
$50,001 - $75,000 25% 22% 23% 

$30,001 - $50,000 21% 17% 16% 

$20,000 - $30,000 13% 13% 7% 

Under $20,000 13% 9% 3% 
 

► APS members have lower household incomes than in 1989 
In 1989, 47% of members had household incomes of over $100,000 (in today’s dollars).  Today, 
34% of members have this income level.  The effects of inflation have been substantial in the last 
18 years: $100,000 in 1989 is worth the equivalent of $167,000 today.  The apparent decrease in 
household income could correlate with an increase in the percentage of retirees, who have lower 
“incomes” but substantial assets.  Any future surveys should ask about annual household 
expenditure rather than income. 
 

Percentage of APS members reporting various income levels on surveys in 2007, 1996, 1989: 
 

  2007 1996 1989
1989 in 2007 
dollars 

Over $100,000 34% 22% 16% 47% 
$50,001 - $100,000 40% 41% 38% 34% 
$20,001 - $50,000 23% 32% 39% 16% 
Under $20,000 3% 5% 7% 4% 
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► Decreased household income correlates with increased age 
The decrease in APS-member household income levels over the last 18 years is probably due to 
the parallel increase in APS members’ age.  The median income for APS members drops by 
about half from their 60s to their 80s, from $75,000 - $100,000 in their 40s, 50s, and 60s, to 
$50,000 - $75,000 in their 70s, and $30,000 - $50,000 in their 80s and older. 
 
There is a similar demographic pattern for Americans in general.  As shown below, household 
income drops by almost half after age 65. 
 

Median family income by age of household, United States, 2001: 
(Peak income is in bold.) 
 

Age of 
household 15 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 - 74 75 + 

Median 
family 

income $27,000 $46,000 $58,000 $68,000 $68,000 $37,000 $30,000
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Education Level 

► Almost half of APS members have graduate degrees 
One-half, one-third, and one-quarter, respectively, of members, former members, and never-
members have graduate degrees.  This could indicate that those who stay with the APS tend to be 
the best-educated people; those with less education are perhaps more likely to leave. 
 

  
Never 
members 

Former 
members Members 

Graduate degree(s) 26% 33% 44%

Some graduate work 8% 9% 10%

Graduated from 4-year college 18% 18% 19%

Subtotal of college graduates 52% 60% 73%

Attended some college or technical school 31% 29% 18%

High school diploma 13% 8% 5%

Some school 2% 2% 0%

Other: 2% 2% 3%
 
 

► The education level of APS members has increased from 1982 to 2007 
The percentage of APS members with college and/or graduate degrees has increased steadily 
since 1982.  Fully 73% of APS members today have college degrees; in comparison, only 28% 
of American adults have college degrees. 
 
  2007 1996 1989 1982

Graduate degree(s) 44% 33% 33% na

Some graduate work 10% 15% 13% 39%
Graduated from 4-year 
college 19% 25% 23% 26%
Total – at least 4-year 
college graduate 73% 73% 69% 65%
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Employment and Life Situations 

► Half of APS members are retired, similar to non-members 
About half of the stamp collectors who responded to the surveys are retired.  A higher percentage 
of APS members than non-members are self-employed or business owners.  Non-members are 
twice as likely to have a disability as members. 

Percentage of each group checking off these descriptors: 
 

  
Never 
members 

Former 
members Members 

Retired 50% 53% 53%

Work full-time for employer 29% 31% 31%

Self-employed or business owner 14% 15% 19%

Volunteer 8% 8% 8%

Have disability 14% 10% 6%

Work part-time for employer 7% 6% 6%

Homemaker 5% 5% 3%

Student 3% 2% 2%

Temporarily unemployed 2% 2% 0%
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General Leisure Activities 

► Reading, travel, fitness, and following sports are major activities 
Most APS members and non-members read magazines or books.  About half of stamp collectors 
like to get out and do things such as travel, fitness, or gardening.  Some visit museums and shop 
at antique stores and flea markets.  Stamp collectors also enjoy brain activities, such as 
crossword puzzles and board games.  About one-third volunteered in the last year.  The APS can 
use this list to generate ideas about markets to focus on for new-member marketing, and new 
services to provide to existing members, such as travel packages, museum discounts, and 
volunteer opportunities. 
 

Percentage of each group who did these activities in the last 12 months: 
(Percentages in bold are those that differ significantly for members.) 

 

  
Never 
members 

Former 
members Members 

Read magazines or books 85% 88% 91%

Travel 49% 51% 62%
Fitness - walking, running, cycling, gym, 
sports, etc. 51% 55% 54%

Follow sports 52% 50% 54%

Gardening 47% 49% 46%

Visit museums or art galleries 38% 39% 43%
Crossword puzzles and other brain teasers 42% 39% 41%

Antique shopping, flea markets 40% 36% 38%

Play games (board, card, etc.) 39% 40% 37%

Volunteering 31% 36% 34%
Organization or club membership (not stamp-
related) 26% 24% 33%
Cooking 34% 31% 29%

Photography 29% 26% 28%

Bird watching or other wildlife observing 27% 26% 19%
Camping or hiking 19% 21% 17%

Other: 15% 18% 16%

Fishing or hunting 23% 21% 15%

Painting, drawing, other crafts 22% 15% 13%
Motorized sports - motor boat, ATV, 
snowmobile 6% 3% na
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Collecting Activities (Beyond Stamps) 

► Stamp collecting overlaps with other collecting 
 
About 60% of non-member stamp collectors also collect coins or paper money; about fifteen 
percent fewer APS members collect these materials.  Perhaps APS members are more specialized 
in stamp collecting.  About one-third of stamp collectors (members and non-members) also 
collect books, postcards, and/or antiques. 
 

  
Never 
members 

Former 
members Members 

Coins or paper money 61% 58% 44%

Books 36% 39% 36%

Postcards 33% 32% 30%

Other: 26% 26% 29%

Antiques 30% 32% 26%

Art 17% 20% 20%
Paper collectibles - manuscripts, autographs, 
ephemera 12% 19% 15%

Sports cards 16% 17% 10%

Cars 8% 6% 4%
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APS Membership 

Length of Membership 

► Half have been members 20 years or more 
Half of the APS members surveyed have been members for 20 years or more.  This percentage 
has increased steadily since 1982, when just 9% had been members for 20 years.  This year 16% 
of respondents are life members. 

Percentage of members who have been members for various lengths of time, per survey: 
(Medians are in bold.) 
 

 Length of membership 
2007 APS 

actual
2007 

survey
1996 

survey
1989 

survey 
1982 

survey

20 years or more 45% 50% 29% 15% 9%

15 - 19 years 12% 9% 13% 11% 6%

10 - 14 years 14% 14% 20% 22% 17%

5 - 9 years 12% 13% 21% 26% 30%
3 - 4 years 5% 6% 11% 16% 18%

2 years or less 12% 9% 3% 9% 20%
 

Joining the APS 

► Big 3 reasons why they joined: learn, get magazine, and support the hobby 
Most APS members joined because they wanted to learn more about stamps.  The other major 
reason was to get The American Philatelist (most read it to keep up with what is going on in 
philately).  Half the members joined because they wanted to support the hobby.  These top three 
reasons are the same for members who joined in the last 2 years, 12 years ago, or 20 years ago. 

Percentage of members checking these factors as important in their initial decision to join the 
APS: 
 

 All members Members 4 
years or less 

Learning more about stamps 83% 85% 
Receiving The American Philatelist 69% 64% 

Supporting stamp collecting 50% 53% 
Prestige of membership 28% 23% 

Buying and selling through the APS 26% 22% 
Obtaining a philatelic reference 23% 23% 

Obtaining stamp insurance 19% 15% 
Access to the APS Library 16% 15% 

Getting to know other collectors 15% 15% 
Using the Expertizing Service 12% 14% 
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Reasons for Renewing Membership 

► Big 3 reasons why they continue:  get magazine, support hobby, know what’s going 
on 

Members noted that the American Philatelist is the main reason they currently are members of 
the APS.  The magazine helps them “know what is going on” in the hobby, and gain knowledge.  
They also feel their membership helps support philately.  These are the same reasons they joined 
in the first place, except learning is less important to established members. 
 

Percentage of members citing these current reasons why they are APS members: 
(Note this was an open-ended question, so actual percentages would be much higher.) 

 
Magazine 22%

Support hobby 19%

Know what is going on 15%

Information 11%

Learning, gain knowledge 10%

Circuits 7%

Habit 6%

Life member 6%

Reference 6%

Be part of philately 5%

Insurance 4%

Services 3%

Buying 3%

Selling 2%

Buy and sell 2%
Connect with other 
collectors 2%

Expertizing 2%

Prestige 2%
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Why They Don’t Join the APS 

► They don’t join because perceived benefits don’t outweigh cost 
The main reason collectors don’t join the APS is because they don’t think there are sufficient 
benefits to justify the cost.  These collectors think mostly in terms of having a fixed budget for 
stamp collecting; if they get an APS membership, they then have $45 less to spend on stamps. 
 
They also haven’t joined the APS because they haven’t been invited. 
 
Do not assume that because someone is retired, they haven’t joined because of cost.  Retired 
people are less likely than the non-retired to mention price or cost/benefit as the reason they 
haven’t joined.  Just 19% of retired non-members noted price or cost/benefit, versus 25% of non-
members in general. 
 

Percentage of non-members who noted these reasons why they haven’t joined the APS: 
 

  
Never 
members 

Former 
members 

Cost vs. benefit (too expensive for what you get, lack 
money, want to spend on stamps instead), or price 23% 29% 

No specific reason, or don't collect now 15% 11% 

Haven't been invited to join 14% 0% 

No need 9% 10% 

Don't do enough stamp collecting to warrant joining 8% 3% 

Haven't gotten around to it 7% 5% 

Not enough time 5% 8% 

APS for serious collectors only 3% 3% 

No interest 3% 1% 

Member/subscribe elsewhere 2% 0% 

Don't know enough about APS to decide 2% 1% 

APS too general / I'm too specialized 2% 3% 

Not a joiner 1% 0% 

Collecting less 0% 16% 

Age 0% 2% 

Health 0% 2% 

APS politics 0% 2% 
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APS Programs and Services 

Awareness of APS Programs 

► Member awareness of APS services varies from 98% (magazine) to 12% (QuickID) 
 
Nearly all APS members have heard of the magazine.  Between 20% and 40% have not heard of 
a number of services, including shows, circuits, insurance, the Web site, APEX, APRL, specialty 
items, and StampStore.  If members have not heard of these services, they can’t buy them.  The 
APS has a substantial opportunity to inform its membership of APS’s many services, and make 
more sales possible.   
 
This data supports the popular wisdom that entities need to communicate something to 
consumers at least 3 or 4 times (and in different ways) before they notice.  The lack of former 
member and member awareness of APS services may seem surprising, but can you name all the 
services your credit card company offers?? 
 

Percentage of members and non-members who have heard of these APS programs and services: 
 

 APS service or program 
Never 
members 

Former 
members Members 

The American Philatelist 85% 93% 98%

APS stamp shows (AmeriStamp Expo, StampShow) 49% 66% 81%

APS sales circuits 17% 53% 75%

APS stamp insurance 17% 51% 72%

APS Web site (Stamps.org) 30% 51% 69%

American Philatelic Expertizing Service (APEX) 24% 53% 69%

APS Research Library (APRL) 15% 47% 69%

Books and specialty items 27% 44% 58%

APS StampStore online 15% 36% 58%

Philatelic Literature Review 13% 27% 38%

Estate Advisory Service 6% 17% 36%
Youth programming, including Young Stamp 
Collectors of America and the All Star Stamp Club 9% 27% 35%

APS outreach and promotion of stamp collecting 5% 15% 27%

Educational offerings 7% 21% na

Mentor Service 2% 13% 17%

eBay Stamp Community Watch 7% 9% 13%

QuickID 2% 6% 12%
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► Awareness low and importance high for education and outreach programs 
If a comparison is made between why people joined, and non-member awareness of these “why I 
joined APS” services, the big gaps show where the APS should perhaps expend more marketing 
efforts to attract new members.  The biggest gaps are around education programs and outreach.  
The big reason people say they join is to learn more about stamps.  However, only 7% of non-
members have heard of APS’s educational offerings and 15% have heard of APRL.  Another 
main reason people join is to support stamp collecting.  However, only 5% of non-members have 
heard of APS outreach and promotion of stamp collecting. APS may want to consider more 
promotion of its education and outreach programs. 
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Quality Ratings of APS Services 

► APS service quality ratings highest for APRL, lowest for StampStore 
Members gave quality ratings which averaged above a 3.8 for every service; fewer than 15% of 
members rated any service a 1 or 2.  The highest-rated services were the American Philatelist, 
APRL, and the stamp shows.  The services receiving the fewest 5s were the StampStore and the 
APS Web site. 
 

Member ratings of the quality of the APS Services they’ve used in last 5 years, on scale of 1 
(poor) to 5 (excellent): 

 

  Average rating 
Percentage rating a 
5 (excellent) 

APS Research Library (APRL) 4.4 60% 
APS stamp shows (AmeriStamp Expo, 
StampShow) 4.4 56% 

The American Philatelist 4.5 55% 

APS stamp insurance 4.3 51% 

Books and specialty items 4.3 49% 

APS sales circuits 3.9 40% 

American Philatelic Expertizing Service (APEX) 4.1 37% 

StampStore online 3.9 33% 

Stamps.org (APS Web site) 4.0 29% 
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Importance Ratings of APS Programs 

► Members rate outreach and promotion as most important APS program 
 
Members gave importance ratings which averaged above a 3.0 for each service.  Outreach and 
education were judged most important, with almost half the members giving those a 5 (very 
important).  The programs voted most important seem to be those the APS is uniquely able to 
provide and fit its mission. 
 

Member ratings of the importance of APS offering the following services and programs, on a 
scale of 1 (not at all important) to 5 (very important). 

 

 Service or program 
Average 
rating 

Percentage rating a 
5 (very important) 

APS outreach and promotion of stamp 
collecting 4.4 53% 

Youth Services 4.1 45% 

Educational programs and services 4.2 42% 

Estate Advisory Service 3.8 34% 

Sales of books and specialty items 3.7 24% 

Mentor Service 3.6 21% 

eBay Stamp Community Watch 3.5 16% 

Show notices via e-mail 3.1 15% 

Quick ID 3.3 14% 
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New APS Programs and Services 

► Members most interested in past AP articles online 
30% to 50% of members would like the APS to consider adding the following services to its 
Web site: past AP articles, downloadable stamp album pages, a philatelic periodicals index, and 
APS slide programs.  They are also interested in a youth beginner kit from the APS. 
 

Percentage of members who checked these programs as ones the APS should consider adding: 
 

Program 
Percentage 
yes 

Past American Philatelist articles (text and images) online 47% 

Downloadable stamp album pages 39% 

Index of philatelic periodicals 39% 

Youth beginner kit 34% 
Online or DVD editions of APS slide programs (for members and 
clubs) 30% 

Stamp grading (member discount) 28% 

Online classifieds 28% 

Want-list capability on StampStore 28% 

Online version of current American Philatelist 25% 

Summer seminar courses (available nationwide) 25% 

E-newsletter of American Philatelic Society News 23% 

Digital images of expertizing certificates 13% 

Chat board or blog on APS Web site 12% 

Other: 8% 
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APS Educational Services 

► Members strongly prefer a course offered over the Internet 
Percentage of members noting which location/format they would prefer, if a course topic 
interested them: 

 
Course offered over the Internet, available anytime 72% 

APS-sponsored  course at stamp shows 38% 

By-mail correspondence course 36% 

APS-sponsored course at locations other than stamp shows 25% 

APS video or other program for use by your local club 24% 

2 - 3 day course at American Philatelic Center in Bellefonte, PA 17% 

Course offered over the Internet, at a preset time 12% 

Week-long course at American Philatelic Center in Bellefonte, PA 5% 
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► One-day seminar price of $99 to $149 per person generates maximum revenues 
 
The APS should price its one-day seminars at $149 if the seminar is expensive to put on and 
many members would be interested.  If many members are interested, a sufficient number will 
buy the seminar even though it is priced beyond some members.  If the seminar is of little cost to 
the APS, and many people can attend at that location, the APS will make more money by 
charging $99. 
 
Seminar description: 
This full-day seminar would be about a philatelic subject of interest to you, for example, The US 
Washington-Franklins or How to Detect Fakes and Forgeries.  The cost includes curriculum materials 
and lunch.  It would be held at a location convenient for you.  The presenter would be a recognized 
expert in that subject. 
 

Percentage of members indicating at which price they would consider the seminar a good value 
and sign up: 
(Amounts in bold are revenue maximums.) 

 

Price % of members 
Sample revenue from 100 possible 
people at various prices 

$299 0.0% $0

$249 1% $249

$199 4% $995

$149 6% $1,788

$99 25% $3,663
$49 39% $3,724
$24 24% $2,400

 
Percentage of members indicating at which price they would consider the seminar expensive, 
but would still sign up after serious thought: 
(Amounts in bold are revenue maximums.) 
 

Price % of members 
Sample revenue from 100 possible 
people at various prices 

$399 0.5% $200

$349 1.1% $558

$299 3% $1,435

$249 5% $2,316

$199 9% $3,562

$149 22% $5,975

$99 34% $7,306
$49 22% $4,704

$24 4% $2,400
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The American Philatelist Magazine 

► The percentage of members who read the AP regularly is at a 25-year high 
More than half of the members over the last 25 years have reported they read most or nearly all 
of each issue of The American Philatelist.  90% look at the ads. 
 

Percentage of members indicating how much of an issue of The American Philatelist they read, 
on average: 
 

  2007 1996 1989 1982 

Nearly all 27% 24% 25% 26% 

Most 39% 30% 33% 32% 

Most + nearly all 66% 54% 58% 58% 

Some 27% 30% 31% 32% 

A little 6% 12% 10% 8% 

None 1% 2%  - 1% 
 

► Most members always want the letters to the editor and show information 
 

Percentage of members indicating these columns should be in the AP on a regular basis: 
 

Letters to the editor 75%

Show calendar 67%

APS show information 64%

APS news (new benefits, staff, events, etc.) 56%

President's message 54%

Executive director's column 46%

Spotlight on services 45%

National Postal Museum 44%

Sales talk 44%

Insurance advisor 37%

Affiliates 32%

Chapter activities 32%

Obituaries 29%

Volunteer recognition 26%

Donor recognition (list of donors) 17%
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APS and Other Stamp Shows 

► About 2/3 of members have attended stamp shows in the last 3 years 
In 1996, 25% of members noted they had ever attended sTaMpsSHOWS; in 2007 35% noted 
they attended APS shows sometime in the last 3 years. 
 

Percentage of each group that has attended various stamp shows in the last 3 years: 
 

  
Never 
members 

Former 
members Members 

Shows with exhibits (non-APS) 35% 38% 45%

Bourses 33% 36% 48%

APS shows (StampShow, AmeriStamp Expo) 21% 27% 35%

Other: 8% 7% 7%

None 41% 38% 29%
 

► Most members attend shows to buy or sell, and view exhibits 
Percentage of show attendees in each group noting they attended shows for these reasons: 

 

  
Never 
members 

Former 
members Members 

Buy or sell (bourse) 79% 78% 82%

View exhibits 59% 56% 68%

Camaraderie 29% 24% 34%

Visit USPS booth 29% 24% 28%

Attend meetings or seminars 8% 11% 20%

Visit foreign postal administration booth 10% 11% 18%

Bid at auction 8% 15% 14%

Attend first day ceremonies 8% 9% 12%

Other: 1% 4% 1%
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APS and Other Expertizing and Insurance Services 

► Most collectors (including APS members) have not used an expertizing service 
In 1996, 6% had used APEX at some point; in 2007, 14% had used APEX in the last 3 years. 

Percentage of each group that used these expertizing services in the last 3 years: 
 

  
Never 
members 

Former 
members Members 

None 96% 81% 81%
American Philatelic Expertizing Service 
(APEX) 0% 8% 14%

Professional Stamp Experts (PSE) 2% 4% 5%

Philatelic Foundation (PF) 0% 3% 4%

Other: 2% 4% 4%
 

► Reputation most important factor in selecting a service 
Percentage of expertizing service users in each group who noted these reasons as most 
important in choosing a service: 

 

  
Never 
members 

Former 
members Members 

Reputation 50% 63% 73%

Price 31% 31% 39%

Turnaround time 4% 17% 21%
Other (experience, detailed reports, 
knowledgeable, etc.) 23% 20% 21%

Grading 23% 20% 19%
 

► About 1 in 5 members would like insurance but don’t have it 
Percentage of each group indicating the type of stamp collection insurance they have: 

 

  
Never 
members 

Former 
members Members 

No, and don't want/need insurance 57% 54% 38%

No, but would like insurance 29% 23% 20%

Yes - rider on household policy 9% 13% 9%
Yes - other specialized stamp collection 
policy (such as CIA) 1% 4% 8%

Yes - APS Insurance Plan (Hugh Wood) 0% 2% 22%*

Other: 4% 5% 3%

*APS reported actual use of APS Insurance Plan is 13% of members. 



   

APS Stamp Collector Survey 2007 Report  62

APS Membership Pricing 

Total Revenue at Various Price Points 

► Maximum revenue appears to be from price of $35 - $40 
Based upon the survey results, the APS would gain the most revenue from members at a 
membership price of $35 or $40, which is the top of the curve of the following graph.  If the APS 
prices higher than $40 or $45, fewer members will renew and the APS will make less money.  If 
the APS prices below $35, many members will renew but the APS will make less money. 
 
Keep in mind that willingness to pay a higher price depends upon awareness of the value of what 
they are buying.  In the case of APS members, their awareness of the services and products that 
membership includes is fairly low; they could be willing to pay more than the following graph 
suggests, if they knew more about the benefits of membership and used them. 
 
The results of pricing questions should be used as guidelines, and not as precise predictions; 
people respond to a question about price differently than they respond to a real-life price 
decision.   
 

Graph of total APS revenue per 100 current members, depending upon membership price.  
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► Renewal rates decrease substantially at $55 or more 
The percentage of members who say they would renew (even though they thought the price 
expensive) is 74% at $40 or less.  This drops to 24% at a price of $55 or more.  Two-thirds of 
members noted a renewal price of $30 or less was a “good value”. 
 

Percentage of members who would renew at various prices, showing spread between value 
versus expensive: 
(Data used for previous chart.) 

 

 Price 
“Good value 
and renew” 

“Expensive 
but remain 
member” 

$75 2% 14%

$70 2% 15%

$65 2% 17%

$60 4% 22%

$55 5% 24%

$50 20% 50%

$45 22% 57%

$40 31% 74%

$35 49% 86%

$30 66% 93%

$25 89% 97%

$20 98% 99%

$15 100% 99%

$10 100% 99%

$5 100% 99%
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Interaction Between Membership Price Preferences and Demographics 

► Members with lower household incomes are more price-sensitive 
The percentage of members who are willing to pay more for membership depends somewhat 
upon their income, and not so much on whether they are retired or older.  Income: 46% of 
members with household incomes of $50,000 or less would pay $45 per year for membership, 
versus 57% of members overall.  Retirement: 54% of retirees were willing to pay $45 per year, 
versus 57% of members overall.  Age: 61% of members over age 70 were willing to pay $45 per 
year, versus 57% of members overall. 
 
This data indicates a membership discount program that uses age or retirement status as criteria 
would not effectively reach those who want a lower price.  (A number of members requested a 
retirement discount on membership in their survey comments.)  Household income would be an 
effective criteria, but one that most people don’t want to respond to.  Interestingly, because about 
half of APS members are retired, household income is perhaps a less reliable indicator of 
disposable income than it would be for the population as a whole.  Any program that would offer 
a lower membership rate to “needy” members would have to rely on self-selection – perhaps a 
scholarship program available to the first 500 (or whatever number) who request it. 
 
The inclusion of life members did not significantly affect the pricing data.  This is because only 
16% of members who responded were life members, and life members responded similarly to 
annual members. 
 

Percentage of members in different demographic groups who would renew at each price or 
less: 
(Percentage in each column closest to 75% is in bold.  This data is from the question: “At what 
price would you consider membership in APS expensive, but will still remain a member?”) 

 

 Price All members 
Household income 
$50,000 or less Age 70+ Retired 

$75 14% 7% 13% 15% 

$70 15% 9% 14% 16% 

$65 17% 12% 15% 19% 

$60 22% 13% 18% 26% 

$55 24% 18% 20% 28% 

$50 50% 37% 50% 54% 

$45 57% 46% 61% 61% 

$40 74% 63% 77% 78% 
$35 86% 78% 86% 88% 

$30 93% 88% 92% 96% 

$25 97% 89% 98% 98% 

$20 99% 94% 99% 99% 
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The Needs of Those Willing To Pay More 

► Members who are willing to pay more also want more 
Members who would renew for a maximum of $50 were more likely than the $40-renewers to 
think each APS service was important, except QuickID.  The $50-renewers gave significantly 
higher importance ratings to the following offerings: 
 

• Show notices via e-mail 
• Mentor service 
• Sales of books and specialty items 
• APS outreach and promotion of stamp collecting 

 
The $50-renewers were significantly more interested than the $40-renewers in the following 
things appearing in The AP magazine: 

• Donor recognition 
• Volunteer recognition 
• Spotlight on services 
• APS show information 

 
The $50-renewers also had more ideas about new programs and services they’d like the APS to 
offer.  Ideas were about recruiting younger stamp collectors, encouraging stamp collecting in 
general, and facilitating communications between collectors.  The $40-renewers listed 
complaints and assorted new services (mostly free), but did not mention any ideas for promoting 
stamp collecting. 
 
These differentials suggest that the APS may be able to expand and charge separately for the 
above services.  Perhaps a separate premium membership level, “to help support APS’s 
promotion of stamp collecting”, would increase revenues.  This premium membership level 
could include an e-mail newsletter that has show notices, lists recent additions to APS’s book 
and specialty items store, recognizes volunteers and donors, and gives updates about APS’s 
services. 
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Appendix: Member Ideas for New APS 
Services or Programs 
 
• History of stamp firms, dealers, publishers and individuals and why they went where they 

did.  I had one hell of a time finding out where Valley Stamp Company went. 2.  Find a way 
to let APS members know about stamp firms, dealers, publishers and individuals that have 
had law suits brought against them, i.e. Afpelbaum and Co.  

• More robust philatelic book publishing program 2. Exhibit archive (electronic/web 
accessible)  

• 800 # for  info  
• A PLACE FOR THE NEW COLLECTOR TO BE HEARD.  A CHANCE FOR THE 

COLLECTING MEMBERS TO CONSIDER NEW IDEAS FROM NEW PEOPLE.  
• A routine and rapid notification of newly found US stamp varieties.  
• A simple relatively inexpensive IBM/Mac US Database for inventory, catalog value, and 

want lists.  
• A Stamp Kit distributed to Young Children in Schools, Have lectures in Schools, Boys & 

Girls Scout Groups, YMCA, PAL.  
• A video (brief) to show to scouts/young people in the concept of stamp history - another one 

on collecting stamps - another on how to purchase stamp without being "suckered"  
• A way to meet like topical collectors.  
• Additional reasons to come to headquarters; APS member discounts.  
• All info on DVD or CD about stamps so I can review at home  
• American Philatelist is too broad--need more articles of interest to me.  
• An online area to exchange with other members as a trade.  
• Any program designed to stimulate youth interest in stamp collecting would be beneficial.  

The hobby must grow in order to survive over the long haul.  
• Any type of web-based remote learning is valuable.  It should not be a money-making 

endeavor.  
• APRL News  
• Articles on forgery and counterfeit alerts.  
• As is--okay.  
• Auction Review (Major Up-coming auctions and afterwards the highlight so results) 

Expertizing services for countries other than the USA  
• Bargain boxes by country,   years    topic  
• Best disposal of collection to education (schools, prison) to charity  
• Better Journal - Classical - Plating etc.  
• Blog to criticize US stamp design which is deplorable!  
• Bring back the "Black Blot" program  
• Bringing together of collectors with similar collecting interests  
• Call in helpline  
• Champion of Champions Exhibits put online  
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• Cheaper seminars throughout the year. Perhaps taking the seminars "on the road" to major 
cities each quarter. Does not have to be tied to a stamp show. Weekend seminars would bring 
bigger crowds and be more cost effective as well.  

• collector to collector exchange service  
• Computerized program inventory/want list  
• Don't know at this time.  
• Don't know, like what we have.  
• DVD/VHS correspondence courses similar to what the ANA has for coins.  
• Easier means of finding and getting in touch with other members having similar interests.  
• Electronic Access to APRL for members  
• filling want lists  
• Focus on topicals - different subjects each month  
• free beginner intro classes online, better intro coverage for helping beginners.  Mentor 

program to added BSA merit badge for example.  
• Get a "national spokesman" to put our hobby in the limelight.  
• Getting circuits in less time, 2 to 3 months is too long.  
• Give more consideration to beginners and intermediate collectors who are not wealthy 

enough to highly specialize or enter exhibits.  
• Greater youth participation  
• Have more input in the Scott Catalog (more clarification on the old issues and the confusion 

of some provided information)  
• how to help clubs with programs  
• How to sell your stamps.  
• How to use the wonderful services APS already has. See previous question.  
• I think the APS should review and eliminate some services (like information on judging) 

before adding anything.  
• I wish there were more classified ads like Linn's has.  many dealers feel that since they have 

a website they do not need to run ads listing special or specific items they have for sale.  I do 
not have the time to go to each dealers site to see what they currently have for sale.  I think 
the APS needs to try to get this message across to dealers.  It would be useful to have an 
online area where members could trade material, no selling.  Partner with an online auction 
website that would offer APS members a significant discount or no charge for listing fees.  
Electronic copies of American Philatelist and make back issues available on cd/dvd.  

• I would like an expedited expertization process.  I am not so interested in the grading portion 
but would use the APS services much more often if there were a quicker turnaround time, 
even if the price went up by a few dollars.  

• I would like to see a refresher course like, Linns. We talk about children but don't have a 
section for them. At the end of each year I sent stamps to school groups I would like the APS 
to start such a project like the old Ben Franklin clubs  

• I would like to see more "how to" articles online and in print.  
• ID of some classics  
• I'm satisfied with my actual degree of involvement.  
• Include application sheet in each issue of American Philatelist.  
• Insure Other collectibles i.e. postcards  
• Invitation to teach about what APS to do.  
• Just to keep up the good work they are doing.  
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• Keep up the good work.  
• List of philatelic sales or new issue services from all worldwide country post services.  
• Massive data on stamps--categories, forgeries, volume of printing, etc.  
• Maybe Local trips, informal, 2-3 times/yr  
• Mentor Service, 3 emails and no response.  
• Monthly tips on increasing number of stamp collectors.  
• More aggressive lobbying with USPS; take a clear stand on stamp grading and impact on 

hobby both short and long term.  
• More articles on foreign stamps!  
• more club support service, beginning new clubs, suggestions for club activities programs on 

dvd  
• More creative and expanded services for youth (the future of our hobby).  
• More education of stamp collecting.  
• More educational type workshops.  
• More from young people of "all" ages!  We seem to be stodgy, conservative, almost secret 

organization!!  
• more general press release info-you do a poor job promoting stamps in mainstream media  
• More info on ideas for organizing/managing a collection--more "basic" stuff  
• more info on US stamps  
• More international articles in AP that are not American countries and parochial  
• More online resources for student teachers.  
• More programs to Philatelic Clubs so meeting could be interesting.  
• more stamp offers  
• Nationwide classes run by potential volunteers partnering with local stamp clubs.  
• None costing so much as seminar courses.  I'm retired on a fixed income.  
• Not sure, but finding a word or term to replace "philatelist" would greatly enhance the 

hobby's appeal to younger people, who can neither pronounce nor define the word.  
• On line listing of what is in the library over a long period of time  
• Once a year list of APS member dealers: name, address, phone, email, area of service- keep 

it simple no ads  
• Once a year stamp parties with seminars.  
• online courseware  
• Online data base, purchase plan for recent issues.  
• On-line library/ reference that can be accessed anywhere including the full text/picture etc.  
• Online Topical and country listings  
• Organizing better from top - down to the individual members - personalizing organization & 

develop a real reason for being  
• PBS program on stamp collecting, kids' video on stamp collecting, work with Kellogg's, et. 

al., on stamps in cereal boxes (print "album page" on inside box, offer free stamps with box 
tops)  

• Pen pal ads for letters and trading philatelic materials.  
• perhaps an auction  
• Please! Please! Digital Versions of books in your Library.  The price of Philatelic books is 

what scares most beginning users out the hobby in short order, and can stymie intermediate 
users.  
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• Provide an index to older AP articles (text and graphics) online, as well as the articles 
themselves, and yes I would be willing to pay a premium for this service.  

• Rate dealers--personality, knowledge, satisfaction, promptness, value, etc. and publish.  
• rating of auction and dealers, believe this to be of concern  
• Regional shows and/or educational programs.  Get out of rural PA!  
• response services to members inquiries  
• Retirement Home Clubs and transport to meetings for retirees that can't drive anymore.  
• scams and frauds, things to watch out for  
• Scott # so I can file my sheets  
• see above--Give downloadable album pages to members.  APS would know what your 

interests are and could target that for future related sales of products or services.  Make your 
internet site work for you!  

• see question 3 - APS needs to include all parts of philately in its offerings  
• Slide shows that can be made available to members worldwide.  Together with a list 

published annually in AP.  
• Specific detailed info regarding each catalog's number that indicates "fakes abound".  How 

does one make the determination of what is real and fake?  
• stamp identification on website  
• Stimulate formation of local stamp clubs perhaps by drawing out identity of interested or 

"closet" collectors  
• Team up with dealers and do more local stamp shows/bourses.  "Bring Bellefonte to the 

membership"  
• The operators at HQ know nothing about stamps or collecting and are no help at all.  Hire 

people with at least a clue.  
• They do a great job!  
• Tie in with compatible hobbies, i.e. many stamp collectors are hunters.  
• topical updates-by topic  
• unlisted stamps  
• Want list on stamp store; online question and answer service  
• Warnings of scams, fraud and rip-offs in print or online especially dealers  
• We must in conjunction with dealers learn how to recruit young people.  
• We need a youth program if we go further. If not stamp collecting will be a second class 

hobby  
• well thought-out membership recruitment/hobby recruitment program  
• Would like to see a map of Bellefonte showing the location of the APS bldg. in the journal. 
 


